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C

SR - as it is famous for having found its position on
the top of the list of priority agenda of almost all the
responsible institutions and companies across the globe,
and India is no exception. The society in general is
thankful to all the institutions, in the various categories,
fields & sectors that have extended their support forward for this noble
cause.
It has been noticed off late that most companies are starting the New
Year by examining exactly how effective their branding is and how
they are perceived by their customers and the general public. With all
else being equal, companies that take an active role in promoting their
corporate social responsibility programmes are generally viewed more
favorably than those that do not have highly visible programmes. Having
goals and a vision for your company that go beyond products and
profits definitely provides a warmer image of your business that consumers
will be more eager to engage with.
One of the reasons that corporations should have visible CSR campaigns
is due to the importance and prevalence of social media. Corporations
that want to protect their brand understand that social media is an
integral part of public perception. When a corporation exercises social
responsibility in the form of fundraising or setting up employee giving
programmes, using social media to promote these actions helps to create
a positive branding environment and it is a great way to engage with
your audience on a deeper level that goes beyond your products or services.
Public relation is a potent tool for shaping consumer perception and
building a company’s image. Corporations that actively promote their
social responsibility activities often take steps to publicise these efforts
through media. Getting the word out about corporate donations, employee
volunteer programmes, or other CSR initiatives is a powerful branding
tool that can build publicity for you in both online and print media.
Corporations that place an emphasis on corporate social responsibility
typically have an easier experience when dealing with politicians and
government regulators. In contrast, businesses that present a reckless
disregard for social responsibility tend to find themselves fending off
various inquiries and probes, often brought on at the insistence of public
service organisations.
Finally, one of the greatest benefits of promoting social responsibility
in the workplace is the positive environment you build for your employees.
When employees and management feel they are working for a company
that has a true conscience, they will likely be more enthusiastic and
engaged in their jobs. This can build a sense of community and teamwork
which brings everyone together and leads to happier, more productive
employees. The entire society benefits from the outcome of such activity.
A sincere, dedicated and positive approach in any form of CSR is
being highly accepted and appreciated.
Happy reading!
DR. SIDDhARThA DAS GUpTA
ConSUlTInG EDIToR
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Seminar on

Global buSineSS opportunity
&
Global achievers’ award-2014
Bangkok, Thailand, 23rd August 2014

InthepresenceofouresteemedChiefGuest:
H.E. Khun Korn Dabbaransi, former Deputy Prime Minister, Thailand
•

IndianAchievers’Forumisa20yearoldinternationalnetworkingplatformenhancing
businessopportunitiesunitingtheglobalindianachieversinthesameplenary.

•

TheForumdrawsattentiontothetheme“howthesuccessfulachieverscanhelpthe
social&economicinfrastructuraldevelopmentinandaroundthecountry.”

Bangkok, Thailand, 23rd August 2014:
•

Thesummitisdirectedtowardstheobjectiveofdiscussingareasofcommoninterestamongthebusinesscommunitiestoenhancethecooperationbetweenthecorporatesectorsandindividuals.

•

B2BmeetingswouldalsobeorganizedduringthesummitinBangkok.Themeetingwillprovideaplatformto
Indiancompanies,institutionsandindividualstodiscusspossibilitiesofbusinessengagementwithThailandand
otherSouthEastAsianCountries’business.

Highlights:
•
•
•
•

PresentationofGlobalAchievers’Awards.
ParticipationinhundredsfromSouthEastAsian
Countries.
ParticipantsfromIndustries,Trade,Health,Education,InfrastructuralSectorsandmanymore.
Inclusionofrenownedspeakersofinternational
repute,seniorandcorporateleaders,diplomats,

•
•
•

CEOs,technocrats,professionalsandcorporate
gurus,andmotivationalspeakers.
Businessrepresentativesandcollaborators.
Instrumentalinbringingbusinessesandindustries
togetherforgrowthanddevelopment
Internationalmediacoverage.

FOR FURTHER DETAILS CONTACT:
INDIAN ACHIEVERS’ FORUM
312,VardhmanSunrisePlaza
VasundharaEnclave,NewDelhi-110096
Ph:011-43085920,9810066763
Email:mail@iafindia.orgWebsite:www.iafindia.org

MEDIA PARTNERS

Esteemed Participants & Associates from the past
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PROFILE

“looking beyond one’s personal domain &taking
ownership of the change we want to see” - Vatsal chaya

A

s per some rough estimates, India has more
than 3 million NGOs
working on various fronts,
and among those one is
Vatsal Chaya, which albeit doesn’t
have a pan India presence, yet is contributing exceptionally, adding value
and empowerment to the marginalised. What is notable about Vatsal
Chaya (a registered organisation) is
the following phrase from a valued
compliment - “Small but pristine“. A
value based outcome oriented organisation, Vatsal Chaya is committed to
helping children and women steeped
in poverty find ways to lay a foundation
of education, health, livelihood skills
and a gainful life. The name Vatsal
Chaya is inspired by the ‘earth’ - how it
nurtures and shelters us.
The NGO’s programme of integration and inclusion of marginalised
out of school working children espe-

cially from “very hard to reach and
harder to retain” categories like street
children, child vendors, child labor
and girls facing gender bias, is in collaboration with the Sarva Shiksha
Abhiyan Chandigarh. The trust is a
MOU partner with SSA Chandigarh
since 2009 and works in close association. The first centre given by SSA in
2008 has become since 2010 the largest conglomeration of out of school
category children in the whole region.
The selfless efforts behind the noble
cause since 2008 have brought over
800 children into the school system. It
takes no financial aid from the Sarva
Shiksha Abhiyan (SSA), but shares
school space and mid-day meal for
6-14 years and community teachers
and greatly expands the SSA facilities
for underprivileged out of school children thus making outcomes more
effective.
Apart from children and youth,
6 | CSR TIMES | AUGUST 2014

Vatsal Chaya is a staunch believer of
women empowerment and girls’ education. It is empanelled as a skill provider for Swarn Jayanti Shahri Rozgar
Yojana with Urban Poverty Alleviation
Cell, U.T Chandigarh and has trained
over 150 Below Poverty Line women in
various skills.

Through its social programme Vatsal
Chaya provides multi layered support:
• Free transport via 2 buses/flexible
time options
• Many volunteer (duly trained)
teachers to create better pupil
teacher ratio, after school remedial
teaching, excellent curricular
inputs
• Special support for girls facing sibling care burden (the only such programme in this region where girls

PROFILE

•

•

•

•

•

•

can study because they can bring
their siblings who get pre schooling)
Need based provision of uniforms/
text books/fee/stationery/ hygiene
assistance like lice treatments/
washing bathing soap and other
personal hygiene support/food for
below 6 and above 14 years
Health assistance & malnutrition
monitoring at monthly health
camps in collaboration with Fortis
Foundation, Mohali which provides
trained staff and on the spot Hb
Testing @120+ per camp; Vatsal
Chaya provides free medicines
Augmentation of government
school space by upgrading classrooms with print rich inputs, learning walls, furniture, upgrading
playground, even providing staff for
better sanitation
Exceptional school experience for
deprived children with enriching co
curricular activities, creative, interesting curriculum additions, joyful
classroom experiences, best quality teaching aids and digital tools for
speeded learning
It covers an age spectrum of 3 -18
years giving a range of interventions: pre schooling, non formal
schooling, two near-habitation
classrooms, after school remedial
support and open schooling to
ensure access, retention and completion
Strong community outreach especially for mothers,
regular mapping
and updation of
target group habi-

tations
Art, craft, drama, sport are crucial
elements in integrating children who
live extremely harsh lives and these
elements become creative therapy for
them, as these activities
develop develop personality, traits like confidence,
problem solving, empathy,
managing aggression,
combating risky choices, a
sense of joy, accomplishment and
bonding. Children from the NGO have
been helped to hone their own inborn
talents like folk music, dhol playing as
a livelihood skill. These children have
been performing in music shows/concerts, street plays, involved in community service et al.
The mission, approach and methodology at Vatsal Chaya is exceptional
on the following counts:
It replaces a “one size fits all”
approach and responds to the context
which keeps children out of school and
the complex mix of barriers which
keep them out of education and a life of
dignity. The heterogeneity and overlapping blockages are a challenge as
each deficit can derail the integration.
It is a difficult and hostile terrain and
the trust mitigates and reduces (but do
not claim to remove) the vulnerability
factors. The range of interventions is
unique as is the centrality of the
deprived child.
The community especially mothers are a strong focus and a
rare communication is
achieved by way of counseling, capacity building, sensi7 | CSR TIMES | AUGUST 2014

tisation, cultural events and sustained
contact.
The successful scaffolding
around the marginalised child and
addressing his/her particular context,
(incorporating the schooling continuum) while partnering with government
programmes, augmenting them, and
corporate funding in cash support or
kind (like a bus from SBI, a library soon
to be ready from Apeejay Surrendra
Group) and individual donors have
given us satisfying outcomes.
The Education
Department Chandigarh
has included Vatsal Chaya
Chairperson in a core
committee which will
work on better access,
retention and outcomes of out of
school children (4800 in 2014-15) of
Chandigarh. Apart from this, Sangita
Vardhan is a resource person for
S.M.C. training for both primary and
Sec. govt schools in Chandigarh,
under RTE.
She has received several awards
notably, Republic Day Honor by U.T.
Chandigarh in 2012 for Merit in Social
Work, Dainik Bhaskar Pride of
Chandigarh in Education in 2014, and
Commendations by Urban Poverty
Alleviation cell, Social Welfare and
Education Department, Chandigarh
and the distinguished “Madan Mohan
Malaviya Bronze Award for Best CSR
Practices in Education” in June 2014.
As a strong voice on gender sensitivity,
she serves as a member on Sexual
Harassment Committee of State Bank
of India for Chandigarh Circle under
Vishakha guidelines.
“We thank our major CSR partner
Steel Strips Wheels. We also thank
SSA for positive partnering and State
Bank of India, which has given one
time donation of school bus,” says the
Founding Chairperson. As a social
organisation, Vatsal Chaya welcomes
support for its new initiatives. CSRT

SUCCESS STORY

Making various
privileges of life accessible
to the needy and the
marginalised is always on
GAIL’s priority list. Among
many other privileges of
life, education is imperative
for an overall growth of an
individual. This fact was
well understood by GAIL
and for many years it has
been instituting many
programmes on education
for underprivileged
children and the
marginalised ones. It is a
strong belief at the PSU that
education is the backbone
of any nation and hence the
area needs to be
strengthened. Lending its
helping hand to educate
and facilitate many needy
lives, the issue of lack of
education has been
addressed to an extent by
GAIL. This issue is
accentuating one such case
– Om Prakash Viswakarma
– who has been able to bask
in the sunlight of success
due to GAIL.

om prakash Viswakarma
(gail Utkarsh sUper 100 – 2011-2012)

iit kanpUr (ciVil engineering)
‘When he shuts one door, he makes
sure to open the other’
8 | CSR TIMES | AUGUST 2014

SUCCESS STORY

W

hen I was in 12th
standard, my father
expired. That was
the darkest period of
my life, as it seemed
to shut all doors for me and the fear of
my education and ambition coming to
nought was devastating. However, God
had willed otherwise for me, in the
shape of Super 30.
My early childhood, spent playing
on the streets of my village near
Kanpur was a normal one. Since my

father had to provide education for all
his four children, it was not possible to
look at private schooling for us. Hence,
we all went to the government primary
school in the village itself. However,
after clearing the Jawahar Navodaya
Vidyalaya (JNV) entrance test, I spent a
memorable seven years at JNV in
Kanpur. This also proved a boon for the
family as all my schooling and boarding was taken care of.
It was there that I got motivated by
my seniors and teachers to attempt
9 | CSR TIMES | AUGUST 2014

IIT/JEE.
But this dream seemed unlikely to
be fulfilled as coming from a low
income background, it seemed impossible to be able to afford the kind of
focused coaching needed. Besides,
English was another major handicap.
At this crucial time, I lost my father. But
my selection in Super 30 changed all
this, giving me the marvellous opportunity to fulfil my dream.
Spending a fabulous 10 months at
Super 30, supported by the most helpful staff, faculty and Abhayanand Sir, I
focused on my studies, away from my
family problems and other distractions. Apart from educational guidance, the psychological support one
got from not only the faculty, but also
co-students actually paved the way for
my success. Interaction between us
and faculty, between students and
cohesive bonding between all, helped
concentrate on our goal.
The Super 30 Summit “Me and My
Nation” inspired me to give serious
thought towards serving my nation. CSRT

OPINION

online csr commUnication — engaging
stakeholders in a click
nowadays, corporations are increasingly present on web. however, are their
messages getting across to stakeholders? evidence shows that online Csr
communication has a long way to go to engage stakeholders effectively.

C

ommunication has drastically transformed from the
epoch of Bernays1, whose
most cited motto, dated
1955, is that public relations is about the “engineering of consent”. This means that corporate communication enacts a form of organisational propaganda aimed not only to
inform, but also to actively persuade the
public.
Globalisation and web 2.0 technologies have drastically changed the
communication panorama. The past
decades experienced a shift from a communication model aimed at informing
undefined audiences to a dynamic process made of interaction, involvement,
and the creation of shared meaning.
This is revolutionary in the light of
the CSR discourse and the stakeholders’
theory.
Nevertheless, today CSR communication seems driven by the same criteria of persuading audiences of
corporations’responsible conduct.
When it comes to communicating CSR,
corporations fall in the same old trap;

failing to exploit the potential of communication to actively engage their
stakeholders.
According to a 2013 Cone’s
research, traditional channels prevail
in CSR communication. Overall, controlled or one-way media (such as media
releases, news bulletins, reports)
remain the preferred method of CSR
communication. In 2013 Grayling noted
that, globally, organisations allocated
only minimal percentage of their communication budget to CSR; while
Reputation Institute reported that companies with an average annual CSR
spend of $ 50 mn are not getting their
message across to consumers.
It is the so-called cultural paradox
of CSR communication2. While communication is enhanced and facilitated
by new technologies and the public is
more aware than ever before, increasingly requesting to be engaged, corporate CSR communication does not
fulfill the mission of buying stakeholders’ attention, thereby failing to strategically exploiting the potential of communication, especially online, to meet
10 | CSR TIMES | AUGUST 2014

their information and engagement
goals.
The question is: do companies just
communicate online, or do they choose
to engage? And again, within traditional corporate structures, is it possible to
enact forms of engagement without
jumping in the often unknown magma
of social media?
Grunig’s3 excellence communication theory presents a two-way symmetrical model as the best method to
ensure a mutually balanced dialogue
between an organisation and its stakeholders. The model entails that communicator and public equally interact,
having the same opportunity to influence one another. This is CSR communication chimera.
Honestly, a fully balanced communication is unlikely to be achieved by
corporations; however, the online world
offers great opportunities to increase
engagement rates in a cost effective
way.
In this sense, web 2.0 technologies’
strategic benefits for CSR communication is the proposition of interactivity and
dialogue as opposed to the static information production4 which corporations
have safely mastered for decades, and
online media are the “cheapest and
chicest” way to achieve accountability
and engagement goals.
A research by We are social, (2014)
Global Digital Statistics 2014 shows that
a third of the world’s population, more
than 2.5 bn people, are internet users5.
Therefore, strategically and proactively exploiting the potential of the web to
inform, involve, and engage internal and

TAJ HOLIDAYS - MONSOON MAGIC
Get one night complimentary*

Vivanta By Taj Fort Aguada, Goa

Jai Mahal Palace, Jaipur

Vivanta By Taj, Kovalam

2nts/3days in Double Room
Starting from Rs. 23500/-

2nts/3days in Double Room
Starting from Rs. 16000/-

2nts/3days in Double Room
Starting from Rs. 21500/-

Minimum stay of 2 nights inclusive of
buffet breakfast, One Meal & Tax,
20% discount on F&B (a la carte).

Minimum stay of 2 nights inclusive of
breakfast and one major meal,
current taxes, 20% discount on F&B
(a la carte only).

Minimum stay of 2 nights inclusive of
all buffet meals, current taxes, 20%
discount on Food & Soft Beverage (a la
carte only).Two way Airport Transfers
by AC Coach on shared basis.
( *Minimum stay for 3 nights)

Conditions apply. Valid till 30th September 2014

Luxury Experiences - Taj Tashi Thimpu,Bhutan

Taj Tashi’s location in the capital city of Thimpu, makes it the ideal base from which to explore the tiny kingdom’s spectacular monasteries,
centuries-old street festivals, scenic mountain passes and pristine wilderness, all within easy reach.

3 Nights @ ` 53,499/-* Per person (on twin sharing basis)

INCLUSIONS : 1. Accommodation for 3 nights with 3 breakfasts & 3 dinners. 2. Economy class Air Ticket Delhi Paro Delhi*. 3. Private
Airport pickup & drop. 4. Welcome ceremony by Monk. 5. One day sightseeing in Thimphu. 6. Sightseeing in Paro. 7. Scheduled Bhutanese
Cultural Program. 8. Upgrade to next higher room category based on availability. 9. Free use of indoor heated swimming pool, steam,
sauna, jacuzzi & archery. (Jiva spa at extra cost).

*Air ticket non refundable & non amendable. Service tax extra. Price valid for Indian nationals only.

For information & reservations :

ALLWAYS TRAVELS
www.allwaystravels.com
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9810823342,
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Email: arunallways@gmail.com

OPINION

external stakeholders is no longer an
option. There is communication without
engagement, but there is no engagement without an effective communication strategy.
Notwithstanding its acknowledged
potential, online CSR communication
is still mainly conveyed though sustainability reports and websites.
Sustainability reports by definition
are designed to inform stakeholders,
providing proof of transparency and
accountability, align to best practices
while responding to ethical stances and
regulatory requirements. Their popularity is steadily growing. For example, in
1992, from the 26 reports counted by
CorporateRegister.com, the number
had risen to a remarkable 5,593 by 2010.
In 2013, Asia alone experienced a +22%
increase in sustainability reporting,
according to KPMG6, with India leading
the way with a +53% ( We are social,
(2014) Global Digital Statistics 2014).
Even so, web 2.0 technologies are
only occasionally exploited to feature
sustainability reports online. The mainstream is to make the full document or
single sections downloadable in PDF,
while only a limited number of corporations offer navigation. Besides, these
carefully crafted documents do not
represent a palatable tool for engaging
a wide range of stakeholders.
Sustainability reports mainly present a
traditional persuasive standpoint, with
no opportunity to debate content; as
such they re-propose a one-way model
of communication.
On the other hand, websites represent an unexploited potential (featuring other media) may be capitalised to
enact forms of interaction. Authors7
have recently described websites as a
communication means with an interior

design metaphor. As such, website is a
reception area to welcome guests, comforting them while showing the best
hospitality, attracting to proceed further.
According to recent statistics by
INVESTIS IQ RESEARCH audience
insight Q3 2013, visits to corporate websites from mobile devices increased
400% in the past years8. This means
that a website is a stable point of reference for stakeholders. However, design
and features presented do not keep up
with technology and stakeholder
engagement trends. Briefly, the “like”
button or the social media links are not
enough to establish a real connection.
Again, social media channels are
difficult to digest. Even when corporations embark in social media, profiles
are often incomplete, updates timid,
and engagement rates suffer. While
industry sector and customer-base are
important discriminating factors for
their use, social media still embodies
corporations’ biggest fear: loss of control or – two-way balanced dialogue (!).
A solution merging accountability
and engagement is the corporate website. In its capacity as an ‘atrium’, a website allows safely displaying CSR commitment using traditional one-way
channels, whilst showing corporations
goodwill towards its stakeholders with
some simple expedients.
Looking at leading corporations’
best practices, the following elements
for successfully communicating CSR
on website emerge:
• A CSR page is clearly available from
the main menu.
• A sustainability and/or CSR report
is available for download and navigation.
• The CSR page presents a strategic
framework for the approach to CSR,

including a mission and vision for
corporate citizenship activities.
• The CSR page includes messages or
quotes from corporate executives,
as well as feedback from CSR partners or beneficiaries.
• Storytelling: the internal and external CSR initiatives are clearly presented with the addition of photos,
videos, news, and external links to
partnering organisations or beneficiaries.
• If any, the social media page is consistently updated.
• The CSR team’s contact is clearly
displayed to allow mutual dialogue.
While opening to a potentially critical interaction with stakeholders entails
a profound perspective change, corporations need to realise that they no longer have complete control over the
content they propose. Frankly, corporations still prefer and will continue to
favour content filtering, and the strategic selection of communication channels and methods. However, some
dialogic tools can be enacted to allow
forms of mutual dialogue and exchange,
looking forward to a progressive evolution of online corporate communication
in favour of increased openness, and a
more balanced interaction.
Rather than concentrating on PR
stunts to catch public attention or relying on static and self-referential sermons about CSR, corporate websites
can serve as useful gateway to surmount
web 2.0 challenges, and demonstrate
commitment factually, simply engaging
in a click. CSRT
The writer Ilaria Gualtieri is a Corporate
Social Responsibility (CSR) and communication consultant specialised in the
Middle East and Gulf Region.

1. Bernays, E.L. (1955) The engineering of consent, Norman: University of Oklahoma
2. Morsing, M., Schultz, M., and Nielsen, K.U. (2008). The ‘Catch 22’ of communicating CSR: findings from a Danish study. Journal of Marketing Communications, 14(2):97–111.
3. Grunig, J.E. (1992). Communication, public relations, and effective organizations: an overview of the book. In Grunig, J.E. (Ed.), (1992) Excellence in public relations and communication management. Hillsdale, NJ: Lawrence Erlbaum Associates,
pp.1- 28
4. Antal, A. B., Dierkies, M., MacMillan, K., and Marz, L. (2002) Corporate social reporting revisited, Journal of General Management, 28:22-42.
5. We are social, (2014) Global Digital Statistics 2014, Available from: http://wearesocial.sg/blog/2014/01/social-digital-mobile-apac-2014/ [Accessed 3 July 2014]
6. KPMG (2013) The KPMG Survey of Corporate Responsibility Reporting 2013. KPMG, Netherlands, Available from: kpmg.com/sustainability [Accessed 20 May 2014]
7. Guimarães-Costa, N., and Cunha, M.P.E. (2008) The atrium effect of website openness on the communication of corporate social responsibility. Corporate Social Responsibility And Environmental Management, 15(1): 43-51
8. Investis (2013) INVESTIS IQ RESEARCH Audience insight Q3 201, Available from: www.investis.com/[Accessed 3 June 2014]
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Your `500 will help send a child to

SCH OL
Nothing is more heart-breaking
than to see a child waste his or
her life away on the streets.

YOU CAN MAKE
A DIFFERENCE
`500 a month or `6000 per year will
help to give the child quality education,
medical care, clothing & nutritious food.

DONATE NOW

YOU SPONSOR THEY LEARN

Shirdi Sai Baba Temple Society

(Feed & Educate Needy Children Program,
Vocational Training, Mass Marriages and Health Care)
Sai Dham, Sector 86, Tigaon Road, Faridabad 121 002 (Haryana) India

E-mail: motilal@saidham.in www.saidham.in M: +91 9810397034, 09310701400

100% Tax beneﬁt under section 35AC on Indian Donations.
Indian Donations: Canara Bank Account No. 2741257000056
Foreign Donations: Canara Bank Account No. 2741101001563
IFSC: CNRB0002741 favouring Shirdi Sai Baba Temple Society

When you sponsor a child, you receive:

 Blessings of Sai Baba for having helped His children.
 A picture, story and annual report of your sponsored child,

if you so wish.
 A monthly newsletter from Shirdi Sai Baba Temple Society,
Sai Dham, Sector 86, 13Tigaon
Road,
Faridabad.
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COVER STORY

with a wide array, csr takes a
leap forward at canara bank
Being a financial body, Canara Bank is not only engaged in financial affairs,
rather offers a wide range of socio-economic programmes for the upliftment of
the underprivileged and backward classes, emerging as a catalyst of social
change. let’s figure out how!

C

ommitment to the society
is one of the cherished
organisational values of
Canara Bank. Such a
commitment is laid down
in the founding principles of the Bank
by the illustrious founder Ammembal
Subba Rao Pai. He said, “A good bank
is not only the financial heart of the
community, but also has an obligation
of helping in every manner to improve
the economic conditions of the common people.”
The organisation itself was originated out of concern towards the peo-

ple - to promote savings among common people and provide timely financial assistance to the needy farmers,
artisans & traders, the prominent
occupations contributing to the economy at that time (1906). This strong
commitment has guided the policies
and programmes of the bank.
Canara Bank has demonstrated a
strong conviction for community
development through promotion of
education, health, skills, entrepreneurship, environment and considered finance as a catalyst for development. The direction of its founder has
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guided the bank to innovate and implement multifarious socio-economic
programmes for the welfare of society
in general and rural population in particular, ever since its inception in 1906.
The innovations for inclusive
growth followed by the devising of the
sustainable programmes prompted
the bank to provide institutional
framework and organisational structures to its impact creating programmes. The pioneering efforts in
launching education and crop loans
provided the greater insight into the
requirement of the community, which
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expanded beyond the financial
resources.
Education:
Canara Bank Jubilee Education Fund,
established in 1956, provides free
library facility including digital library,
scholarships, sponsorships and
career guidance to promote technical
& professional education. The fund is
having a membership of over 3000
students and has assisted over 30,000
students since its inception.
Under Canara Vidya Jyoti, scholarships to rural girls SC/ST meritorious students from standard V to standard X is provided in 1600 schools
across the country. Another pioneering initiative “Bridge Course” is organised in association with NTTF, wherein
more than 5,000 rural matriculates
were trained and facilitated to pursue
post-matriculate/inter technical education.
To tackle the alarming issue of
girl children drop out from schools
due to lack of sanitation facility,
Canara Bank is constructing toilets in
130 identified girl schools in rural
areas spread over 26 lead districts of
the bank across the country.
Women Empowerment:
With a firm belief that empowerment
of women is empowerment of the
society the bank established
Department of Women Empowerment
at HO and Center for
Entrepreneurship Development of
Women (CEDW) at all the circles for
promoting Women Entrepreneurship.
Apart from this, Canara Bank also
established two Exclusive Rural
Women Self Employment Training
Institutes through which it encouraged and nurtured Self Help Groups
(SHGs) on a large scale.
Centre for Women
Entrepreneurship Development
established at the bank’s head office
and 34 circle offices are facilitating
women entrepreneurs by extending

training, business counseling and
marketing support. The bank organises “Canara Utsavs”, “Canara
Bazaars” and “Nammura Santhe”, a
fully equipped, automated marketing
vehicle for Women Entrepreneurs to
exhibit cum sell their produces at
important market locations. The cell is
actively promoting the social cause
among women and sensitises them on
their rights, conduct seminars on
strengthening the family values, children rights, privileges and amenities
available, fighting the vices like addiction, gambling among the spouses.
Special package to Women
Entrepreneurs are extended by the
bank in terms of concession in rate of
interest and security norms.
Outstanding Women Entrepreneurs
are honoured on important occasions.
Canara Bank has a fair policy towards
its women employees in promotion,
transfers, leaves, working hours, special privileges, etc.
Skill Development for Employment &
Self Employment:
The bank has made pioneering efforts
in promoting Rural Entrepreneurship
by establishing Rural Development
and Self Employment Training
Institute (RUDSETI) in collaboration
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with Syndicate Bank and SDME Trust
in 1982. Through 27 RUDSETI centres,
26 Rural Self Employment Training
Institutes (RSETIs) managed by
CBCRD Trust and 3 company sponsored RSETIs, more than 5.30 lakh
unemployed youth & women are
trained in residential programmes in
various skills & entrepreneurship. The
outcome is also a health proven track
record: more than 70% of the trained
persons have established micro
enterprises, predominantly in rural
areas.
Rural & urban youth, who have
not been able to access education &
employment in IT sector are trained
through short duration programmes
i n C a n a r a B a n k I n fo r m a t i o n
Technology Training Institutes at 5
centers and facilitated for employment in IT enterprises.
Under the UDAAN Project, 247
youth from the state of J&K have been
trained and recruited in the bank.
To preserve & strengthen the glorious heritage of art & handicrafts and
architecture of the country, CBCRD
Trust has established 3 Artisan
Training Centers, two in Karnataka
(Jogardoddi and Karkala) and one in
Tamil Nadu (Karaikudi). The centres
train aspiring artisans from across the
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Is CSR just a buzz word or do you
anticipate the sector changing the
Indian scenario in the coming
times?
CSR is not just a buzz word. By and
large, the entrepreneurs in India,
who are the promoters of companies, have been showing social concern by contributing their bit for
improvement in many sectors, particularly health and education. Now,
with mandated spending on focused
areas, there will be value addition to
the socio economic development
activities, particularly aimed at
improving the quality of life of the
people.
While the 2 percent (to be spent on
CSR) is not even 1 percent of the
GDP, what possibility of bringing an
improvement in various sectors in
the current scenario can we have?
As this is only the inception, once
implemented with commitment, a

country in 6 to 18 months training
courses in wood handicrafts, stone
carving, metal craft and terracotta
articles. The result is that, so far, over
1900 artisans trained at the institutes
have been able to take the professional
activity through mastering the art.
Canara Bank also organises regular
seminars on arts with participation
from eminent artists, master craftsmen and exhibition of artistic items.
Environmental protection:
While there have been serious concerns reported towards the eloping
green belt and ever increasing carbon
footprints, soil erosion, ultimately
resulting in frequented natural calamities, it was time to give it a serious
thought which could also be translated
into action. And the environmental
issue prompted Canara Bank to
launched a wide array of environmen-

R.K. Dubey, CMD, Canara Bank
huge difference can be witnessed
gradually. Though CSR spending is
not very significant when compared
to the allocation by the state and
Central Governments towards various sectors, there will be efficiency

tal programmes. The initiatives are
promoting solar energy equipments,
green banking, clean drinking water
facilities, sanitation amenities, rain
water harvesting, organic farming,
reduction in usage of paper and plastics, afforestation programmes and
restrictive credit policy et al. The bank
also lends credit and non credit financial support to such projects.
Vanamahotsava, another green
campaign was launched to plant/distribute 4,00,000 saplings across the
country, educate the student community on green campaign, organises
quiz/debates in schools/colleges.
Green Banking is pursued vigourously
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and focus in CSR investments.
Further, generally CSR initiatives
reach the genuine needy target
group and the implementation is
monitored for visible results. This
makes the difference. For example,
in our Rural Self Employment
Training Institutes’ Training, a CSR
spending of around Rs.5500/-per
person generates at least employment for one (self employment)
within a period of 6 months.
Any message for the banking sector in terms of social responsibility?
Public Sector Banks in India have
been operating with a social concern
and their economic objectives are
not in conflict with the social objectives of the country. They can mutually share their successful models
and adopt the most impact creating
models for implementation with
conviction, not as compulsion.

through minimum usage of papers by
resorting to net banking, e mails, SMS
mode, teleconferences, etc. On the
front of promoting the use of solar
energy, the bank constantly distributes
solar lanterns to rural households.
Solar lighting and water heating systems are installed in educational institutions assisted under CSR projects of
the bank and the bank’s Skill
Development/Artisan Training centers.
Health Care:
In the year 1961, Canara Bank sponsored the Canara Bank Relief & welfare Society (CBRWS) to run holiday
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developments like roads, drainage,
water facility, etc are at the core of
Canara for tribal villages. In order to
bring financial literacy among the
common people, the bank has set up
60 Financial Literacy Centers through
Canara Financial Advisory Trust
(CFAT).
P.S. Rawat, ED, Canara Bank

camps for children of low income
group in villages. The social aspect of
the bank has now resulted in the
transformation of the society into a big
institution which now runs
Sevakshetra Hospital, Mathruchaya, a
home for abandoned children by
unfortunate mothers and geriatric
care center for the old aged. The philosophy of the bank towards social
service has guided it to actively involve
in community development, long
before the social accounting became
popular. Rural Clinic services, blood
donation, training to home health care
personnel, medical equipments to
hospitals, Mobile Medical Service
Units, regular health check up camps
and educative campaigns for prevention, food habits etc., are some of the
significant developments in extending
health care services by the bank.
Some salient features:
Canara Bank Relief & Welfare Society
is running a full-fledged, well
equipped 100 bed hospital in
Bangalore for over fifty years now.
More than 600 Rural Clinics have
been assisted by the bank covering
4,000 villages.
Collaborated with hospitals &

NGOs and sponsored ambulances,
Mobile Medical Units and medical
equipment.
Associated with NGOs and organised camps to distribute artificial
limbs to disabled persons and extended assistance to NGOs for training &
rehabilitation/placement of persons
with disability.
Fluoride free drinking water facility is provided to villages under
“Canara Bhageerathi” project.
Village Development:
Furthering its commitment to serve
small farmers, Canara Bank has
established Exclusive Agriculture
Finance section at its Head Office in
1967, appointed/posted Agriculture
Extension Officers to branches and
introduced specific loan schemes to
agriculturists. In 1970, a host of
schemes were introduced to finance
agriculture and allied activities to
accelerate the growth of rural economy and promote livelihoods.
65 villages and 3 urban slums
have been adopted for their holistic
development and comprehensive
package is implemented for village
development as well as development
of families for creation of sustainable
livelihood. Tribal hamlet villages have
a special place and focus under
Canara Bank’s Village Development
programmes. Extended assistance in
the form of constructing houses using
local resources and promote low cost
housing and other infrastructure
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Besides making it a mandate, what
is the need to do CSR? According to
you, what are the core issues which
made CSR a mandate?
The purpose of economic activity is to
create wealth for the mankind and
i m p ro v e t h e l i f e o f p e o p le .
Organisations draw everything from
the society and it should come naturally to give back something to the
society for a secured future to the
prospective generations. Unequal
distribution of wealth, inability to
access the fruits of development by a
large section of the population and
concerns about the fast depleting
environment might be the core issues
influenced the mandate.
Further, government alone can’t
meet the requirement of the community development. If CSR funds are
also channelised and programmes
are implemented through public private partnership mode, the level of
development will improve.
India has nearly 16,000 corporations
while the number of SMEs is huge 26 mn. Do you think these SMEs
could also play a crucial role in CSR?
SMEs in India, barring some Medium
Enterprises, are not prosperous or
cash rich. In fact this sector itself is
crying for attention and support. They
are already contributing significantly,
in terms of addressing the unemployment problem. Most of the MSME
Entrepreneurs are involved in Social
activitiers through organisations like
Rotary Club, Lions Club, MSEME
Associations, etc.
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Besides the financial and non
financial strategies, the financial entity takes a lead in encouraging its staff
to serve the rural community. The
bank’s staff volunteers go and serve
the rural populace for full time and
these change agents are called Rural
Service Volunteers.
Canara Bank believes that the
independent functionally and commitment of the bank backed by its adoptability to changes and coordination
with other development organisations
has led to successful implementation
of multifarious activities covering the
large section of the population spread
across the country. The programmes,
projects and socio economic activities
of the bank have been able to create
visible and positive impact on the lives

of people.
The successive management of
the bank and its employees, guided by
its founding principles and performance legacies continue in their
endeavour to serve the needy people.
Under the dynamic leadership of
R.K. Dubey, Chairman & Managing
Director and the guidance of P.S.
Rawat, Executive Director, during the
financial year 2013-14, the bank has
a p p rove d C o r p o ra te S o c i a l
Responsibility projects amounting to a
record sum of Rs.69.98 crores. Apart
from funding 27 RUDSETIs, 26 RSETIs,
5 Information Technology Institutes
and 3 Artisan Training Centers, the
bank has assisted 21 educational institutions (Rs.1.53 crores), 22 Health Care
Organisations (Rs.2.39 crores), 16

organisations working for persons with
disability, 5 old age homes (Rs.1.68
crores) and Arts/Cultural/sports programmes (Rs.19.00 lacs). Also taken
up 17 environment related projects
amounting to Rs. 26.00 lacs and
launched Canara Vana Mahotsava.
In a recent initiative, the bank has
funded Akshaya Patra Foundation for
construction of modern kitchen for
cooking nutritious food to government school children at Mysore,
Action for Ability Development and
Inclusion, Delhi for setting up of
career development & computer
Training Center for persons with disability to Sevaniketan, Raipur for construction of work shed and hostel for
training and rehabilitation of persons
with disabilities. CSRT

J Vasugi’s yogitha fashion designing Center, the first choice of consumers
J. Vasugi was born to a poor family of
backward community in Nanjanadu
village in Ooty district of Tamil Nadu.
After getting married at a young age,
issues erupted in the family which
eventually resulted in her divorce. As
she was forced to live with her poor
parents, the thought of being an
unnecessary burden on her parents
troubled her every moment. This feeling was accompanied by a yearning to
do something on her own to support
her family. Her yearning got an
answer while she encountered one of
the awareness programmes by
C a n a r a B a n k ’s R u r a l S e l f
Employment Training Institute
(RSETI), Ooty. This was the deciding
factor for her, which led her to visit the
institute and enrolled herself to a
dress designing course.
The 4 week’s intensive training at
the institute made her exceptionally
skilled in preparing various apparel
items like school uniforms, chudidars, frocks et al. Besides learning
dress designing, the institute taught

Vasugi the alpha and omega of entrepreneurship, which included starting
an enterprise, managing an enterprise, customer management, costing, pricing of products and services,
etc. Being a student at the institute,
Vasugi realised that self confidence is
key to success as an entrepreneur.
After her training it was turn to
launch herself into the real world, the
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world of challenges and prove her
mettle and she didn’t waste time in
that. Vasugi borrowed Rs.15,000 from
her relatives while pooling another
Rs.5000 from the family savings. With
a total investment of Rs.20,000 she
hired a shop and 2 sewing machines
to start a tailoring outlet.
Her hard work and entrepreneurial skills learned at the institute
helped her build consumer base and
now Vasugi’s Yogith Fashion Design is
the first choice of people for children
frocks in Ooty. As her work grew, she
too grew as an entrepreneur and
employed an assistant also and now
she earns Rs.10,000 per month.
Vasugi beams with confidence
and says, “Canara Bank’s training
gave me a new hope in life and I
realised that any helpless woman can
get empowered by acquiring some
skills and economic independence
out of it.” Her story doesn’t end here
as she is quite upbeat to expand her
enterprise and give employment to at
least 10 more people.
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manjunath acharya – from a failure to a highly
successful sculptor-cum-entrepreneur
Manjunatha Acharya, born to
Vishwakarma family in a village in
Coorg District of Karnataka, developed a fervent inclination towards
drawing when he was 10, and gradually his inner desire drove him towards
clay moulding. His fascination for this
art took over him as a surging passion.
This took a toll on his studies, as he
could not clear his 12th exams. Albeit
unfortunate, this moment emerged
as the turning point of this directionless boy’s life when the visionary Dr.
D. Veerendra Heggade of Sri Kshetra
Dharmasthala guided him to join
Canara Bank’s Artisan Training
Center at Karkala in Dakshina
Kannada district of Karnataka.
Manjunath Acharya joined as a trainee at the institute and took keen interest in learning stone sculpting and
wood carving.
The 18 months rigorous training
here enabled him to join as a disciple
to the renowned sculptor Shamray
Acharya at Karkala as an apprentice.
Under his sculptor mentor, he developed expertise in every medium like
wood, clay, stone, silver, copper,
bronze, iron, etc. Apart from sculpting,
he also learnt tabla and Sanskrit. Once
he completed his second professional training of 36 months, he cherished
a dream of launching his own venture
yet financial crunch made it seemingly impossible until parents supported him initially with Rs.95,000.
This was it! as he never looked back
again.
And now Manjunath Acharya is a
sought-after person whose life has
moved ahead on a brand new page of
life. He owns “SHREE GURUPADA
SHILPAKALA” and the orders for
sculpting idols of Gods keep him busy.
Amongst many others, sculpting the

S.S. Bhat, GM, Canara Bank

idols of Godesses Shakthi, Saraswathi
& Laksmi is close to his heart. His
re c e n t o rd e r i s a n i d o l o f
Sowbhagyalaksmi from Canada which
he has already executed.
Besides being a renowned artisan, Manjunath has escalated his
ranks and is a successful entrepreneur too. The transition in his life
brought him name, fame and success
on the one hand, while he has changed
the life of 3 more people who are his
employees as assistants. This is not
the end of the road, as he has actively
participated in many workshops and
camps such as ‘STONA 2008’, ‘IGNCA
WORKSHOP’ etc and has been honored and felicitated by many organisations.
Manjunath Acharya’s example
proves that just imparting the skill is
not sufficient to reach the desired goal
but entrepreneurship qualities in the
form of soft skills are also essential.
Manjunath says, “Had it not been the
initial platform provided by Canara
Bank’s Artisan Training Institute, I
would not have been what I am today.”
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Alike others, Canara Bank must also
be having some issues concerning
clarity on CSR. Do you agree?
We have total clarity on the objective of
CSR as well as the core sectors to be
focused on CSR spending defined under
schedule VII to the Act. A little more clarity is needed in the area of accumulating
or carrying over the unspent budget,
social and economic indicators for
impact assessment of various interventions and taxation issues.
Tell us something about the AgriMarketing, Agri-Consultancy and
Social Banking Cell?
We have established Agri Marketing
units across the country and deployed
qualified officers with the objective of
deepening our penetration in the agriculture sector; creating awareness on
banking & institutional credit among the
farmers and also for obtaining continuous feedback from the grassroots on the
requirements of farming community for
fine tuning our policies & products to
suit their requirement.
Agriculture Innovation Center at
our Corporate Office, with a team of
experts, has been serving the progressive farmers for promoting innovative
ventures & farm practices by developing
project reports and extending consultancy for implementation, coupled with
committed credit assistance.
Social Banking Cell, which was historically dealing with CSR project type of
activities has been upgraded as
Department of Community
Development, functioning under newly
formed CSR Division, dedicated to
implementation of CSR policy & programmes.

:
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before 30th September 2014
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ongc–swades water infrastrUctUre
deVelopment project at raigad
they say, “Water is life”, but no one can comprehend the meaning of these three words in its truest
sense more than the people of Boudhwari and kasarmalai villages of raigad district in maharashtra.
having witnessed a scarcity of water for decades, the villagers’ joy is inexpressible now, when ongC
came into picture for their rescue.

F

or the last forty years,
V i j a ya N a n d ev M o re
walked more than a kilometer, to fetch water for
her family. Now, thanks to
ONGC-Swades Water Infrastructure
project, her 22 year-old daughter-inlaw Shardha Sushati More washes
utensils under running water at her
home. When we asked elderly More, if
she is jealous of her Bahu, she replied
with a smile, “It was God’s wish to
make me work hard and now Lord
Buddha had blessed me with a beautiful and a caring daughter-in-law”,
“how can I envy her comfort?” She
counter questioned us. Her thought
reflects the attitude of this entire village named Boudhwari. The village is
located at a tiny hilltop in the Ambet

Gram Panchayat of Raigad district.
Almost a year ago, before this
water infra project was finally inaugurated on 16th July 2014, Head of ONGC
CSR read a news article on scarcity of
water in the villages of Raigad district,
also an operational area of ONGC. With
an objective to help these villagers,
ONGC proactively searched for an
agency which can genuinely address
the issues. Finally, ONGC zeroed upon
an NGO named SHARE (renamed as
Swades), working proactively in the
Raigad area. Swades has a 360 degree
approach, concentrating majorly on
four verticals namely education,
health, water–agriculture and livelihood. Its ultimate vision is to make the
villagers self sustainable so that the
exodus to Mumbai is permanently
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reduced.
Initially, it was decided to take up
the project on pilot basis in the two
most affected villages namely
Kasarmalai and Boudhwari. In both
these village women flock had to walk
for kms to fetch water during the nonmonsoon months. A thorough survey
was conducted by the Swades ground
staff and civil estimate was prepared
for building overhead tank of 12,000
liters, recharge pit, pump and pipeline
with tap connection to each households. Boudhwari and Kasarmalai
have 31 and 47 households respectively. A field visit was carried out by
ONGC officials before the project was
finally put up for approval. ONGC management understood the seriousness
of the issues and approved it.
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Almost eight month later, the villagers of Boudhwari hired a three
member band party with two dhols to
welcome the officials of ONGC and
Swades. Head of ONGC CSR accompanied COOs of Swades. Among all, it was
14 year old Abhishek who seemed to be
the happiest. When we asked him the
reason for his excitement, he replied,
“Now, my mummy will not keep on
nagging me.” Elaborating further, he
said, “Earlier she used to be sweating
all the time fetching water and all her
anger was vented out through me.”
Amidst all the clapping and smiling the
red ribbon was cut and the project was
inaugurated. Even the consistent monsoon rain could not stop the villagers
from blasting a few crackers as the
pipeline key was activated by the Chief
Guest to release the water from the
tank build at a hill top.
At the community hall, a function
was organised to celebrate the occasion. Tasty chips and sweets were
served to all the villagers. Who’s who
of Boudhwari took turns to thank
ONGC and Swades for showing empathy. An old man stood up amongst the
crowd and showed his desire to speak
out a few words. He said, “For decades
we were thirsty for water and nobody
came to help us.” As he continued with
his speech, his voice started choking
with emotions. With tears racing down
his cheeks, he continued, “You guys
gave us water, for which we were
starving for life, today I, a dying old
man bless you…. There won’t be any
scarcity of water in your life, no matter
where you live.” A dead silence pieced
through the environs for a few
moments. It was then that we, the
management from ONGC realised the
quantum of hardship these villagers
must have undergone through all
these years.
The countenance of these villagers was a token which assured our
hearts that we did justice to this par-

ticular CSR project.
As we slowly moved through the
narrow village road, bidding a goodbye,
a huge ambulance from the opposite
direction blocked our way, a Swades
sponsored mobile ophthalmology van.
The van is installed with state of the art
eye treatment equipment. A qualified
doctor led a team of experts checked
the villagers for Cataract and other eye
related problems. If the villagers were
found having problem, they were shifted to a hospital in Mumbai for further
treatment. A repeated sense of gratification surged through our psyches
again, at the commitment of our project partner.
At our next destination,
Kasarmalai, the atmosphere was
slightly moderate. We were informed
that somebody from this small village
expired a day earlier. The crowd which
came for the inauguration included
mostly old men and women. There
were only three youth below forty years
in the village. We were told that all the
other youth left the village to work in
Mumbai. At the modest gathering, the
Swades COO explored the probability of
bringing back those youth to their
home by providing them incentives in
the agriculture sector. At present the
prospect is less but the COO was quite
confident of creating ample earning
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opportunities in the rural areas.
We were served community lunch
in one of the houses with dal, papad,
battatasabzi, pickle, puri and rice. For
the delicious delicacies, we commended and thanked the ladies for the delectable lunch. Jokingly they remarked,
“All tall people enjoy food at our house,
earlier it was Amitabh Bachchan and
now it is you.” I was informed later that
a year back the legendry superstar
once had lunch at the same house.
Later, the project coordinator of
Swades informed us that the project
was completed in less than the amount
sanctioned for it. The savings came
through Shramdaan (volunteer work)
offered by the villagers. The labour
wages, which were part of the project
expenditure, were completely saved.
Something which amazed us to the
core was the high level of commitment
displayed by both the project partner
and the stakeholders. Happiness
flowed through our veins as we
returned back home.
For someone like us, living in the
cities, we feel water is our right but for
Vijaya Nandev, water is a blessing from
God, only the privileged gets to enjoy.
CSRT

The writer Abhijit Bhattacharya is a
Human Resource Executive (CSR) at
ONGC.
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integrating and implementing
csr: a case for corporate india
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W

hile scores are viewing CSR and
Sustainability as a
big bet, lack of complete accountability,
issues related to transparency and
implementation methodology, reporting et al are still in a lurch, where the
industry still seeks more clarity.
Moreover, every now and then the
Ministry of Corporate Affairs is coming
up with amendments, changes and
notifications in the CSR norms of the
Companies Law. Corporates, implementing agencies, foundations etc are
eyeing prospectus CSR projects which
are sustainable in a long run on the one
hand, and can bring a goodwill and ROI
to the organizations on the other. In the
midst of such scenario, this article
talks about a case for corporate India,
the case of Container Corporation of
India (CONCOR). In light of the changing regulatory environment of CSR in
India, the article accentuates the CSR
activities of the public sector undertak-

ing under the Ministry of Railways.
CSR project planning and implementation partner:
CONCOR has identified many implementing partners as per their capacity
for implementing CSR projects. The
broader project areas initiated by
CONCOR include environment sustainability, water management, agricultural interventions, health, social
projects, community development etc.
For its Uttarakhand CSR project, the
project partner is The Energy and
Resources Institute (TERI). TERI is the
largest developing organisation in the
country working in the field of energy,
environment and sustainable development and has implemented several
CSR projects pan India.
Project concept, approach and goals:
The project was based on integrated
approach which would lead to overall
capacity building of the farming community through interventions of sustainable technologies. The solutions
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offered for the community were based
on need of the local community which
could be easily handled and managed
by them. A model village, Sunkiya
Naveen, Mukteshwar in Uttarakhand
has been developed by TERI with support from CONCOR under their CSR
programme. Incepted in April 2012, the
time frame of the project was 18
months, which was completed in
September 2013. The project has covered the broader activities as has been
mentioned in “Schedule VII” of the CSR
in the New Companies Bill.
Planning:
The project focused to create an
enabling environment for all the stakeholders especially for the community
for whom the project was designed. It
had multiple stakeholders which
include the community, funding organisation, implementing organisation,
local government, transporters, vendors etc. While identifying the project
activities, the need assessment was
done joining hands with the indigenous
community, which played a vital role
for consultation. On the basis of the
need assessment, the activities and
interventions were zeroed upon.
Initially, a cluster comprising of 10 villages with a total population of 300
households was identified. After decided upon Sunkiya in Mukteshwar,
Nainital district of Uttarakhand as the
cluster villages, it was turn to carry out
an initial survey conducted in these villages to assess the need of the community. Eventually, based on all the
likes of factors as need assessment
and project requirement, village
Sunkiya Naveen was selected as project village which comprises of 33
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households with a total population of
300 people.
During the project, one could figure out that the economic and social
condition of the community was
pathetic, as the annual income of the
households ranged somewhere
between Rs 25000-50000. Therefore,
playing that vital component, activities
like water solutions, agricultural programmes, lighting and cooking solutions, educational programmes,
employment generation, skill development, market linkages were designed
and incorporated in the project. These
activities were implemented in a time
bounded manner which ensured the
overall development of the village and
further led the village to become a
model village of development.
Sustainability measures:
Firstly, the community was educated
on each of the solutions provided to
them and then training was imparted
on all the matters related to the sustainable technologies. A paradigm shift
was witnessed in the community both
in social and economic aspects. One of
the most important elements here was
to socially empower the community by
equipping them at their level so that
they may use the technologies skillfully and efficiently and can improve
their lives.
By providing water solutions
through provisions of rainwater harvesting systems, the agricultural practices saw an improvement by making
use of the collected water. While on the
one hand, better and refined seeds
were provided to the farmers, on the
other hand, market linkages for their
produce were established. This estab-

lishment of market linkage for various
agricultural products like vegetables,
fruits, herbs etc provided them additional revenue throughout the year. In
order to make the project and its activities sustainable, training was constantly imparted to the community.
Results started manifesting in the
form of increased income levels of the
community, which rose upto 50%
through the intervention. Breaking it
down, each household saw a surge by
Rs 25000 in its income.
Impact assessment:
A detailed impact assessment was
conducted which established the fact
that the community through this project was empowered both socially and
economically. Through the regular
training it received, the community is
now totally capable to handle the technologies and solutions provided to
them under this project. Now, the people in the community have better lifestyle, health, access to clean lighting
and cooking solutions, adequate lighting through solar lights on the streets,
information technology linkages, market linkages etc. A substantial transformation has been seen in the lives of
the people in the community now and
they seem to be better off compared to
other communities. The project also
addressed the environment sustain-

ability by conserving water, conservation of soil, greening programme, promotion of renewable technology, etc.
Conclusion:
Hence by bringing prosperity and with
the growing income levels among the
community populace of Sunkiya
Naveen village, the CONCOR CSR project has provided holistic solutions for
the community. As this region is totally
rainfed and the community has to
strive hard to reach out for the basic
amenities and facilities, the project
was designed in a manner to cater the
prime needs of the community as
mentioned above. Because the project
was based on the requirement of the
community and all the important factors have been considered thoughtfully, the project has helped the community to become self sustainable. The
solutions designed are very extensively utilised by the community on a regular basis. One can say that the issues
concerning the socio-economic factors of the community have been
addressed by CONCOR’s CSR project
and now the quality of life of people
here has improved to a greater extent.
With this proven record of bringing in a
transition in the lives at the ground
level, this project has shown the light to
the community and to all those who
believe in changing lives of the people
who need it the most.
This project was visualised and
carried out jointly by TERI and
CONCOR. Such projects should be
expanded rapidly pan India as per the
need of the communities in a well
structured manner. And for that, the
New Companies Bill provides ample
opportunities for the corporates to take
up such projects to create impact for
the society and visibility for their organisation. CSRT
The writer Amit Kumar Thakur is the
Head, CSR Initiatives at Director
General’s office of TERI.
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INTERVIEW

What is CSR for you?
CSR for me is a hard edged business
decision and not charity. It is the factor
that distinguishes you in the new competitive environment. Basis Chapter
XVII of Gita (which talks about the entity and its interaction with the nature),
individual and corporations alike have
a moral and social obligation/responsibility towards our country, society
and family. Our CSR mission is to
improve the quality of life of the community, especially those living in the
periphery of business operation on a
sustainable basis with the objective of
achieving inclusive growth.
What approach does Jindal Steel &
Power have towards CSR in the process from ideation until implementation of any CSR project?
At JSPL, we seek a relationship
between business and society that
does not treat the success and social
welfare as a zero sum game. We identify all the impacts that we have on the
society, determining effective ways to
address them. When viewed strategically, CSR becomes a source of tremendous social progress as considerable resources, expertise and insights
of the business are applied to the
activities that benefit society. We follow a strategic approach to CSR rather

‘we follow a strategic approach
to csr rather than responsiVe’
Communities should be engaged very closely by businesses with clearly defined strategy.
therefore, the strategy filters down to its principles of community engagement, processes for
mapping, segmentation of the communities, processes for engaging with the project affected
communities, value chain and the methodology of governance and management. Col. prakash
tewari, Vp - Csr and education, Jindal steel & power limited shares his views on critical areas
concerning Csr. excerpts:
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than a responsive approach. Before
any project is conceived, we analyse
the internal and the external stake
holders. Therefore, the Annual
Business plans are made based on
clear cut deliverables keeping in mind
efficiency and effectiveness matrices
and monthly cash flows.
How challenging is it to execute education related CSR programmes in
Naxal affected states like Jharkhand,
Odisha and Chhattisgarh?
I feel that conflicts over shared
resources can threaten the region.
One of the main causes of concern is
the distribution of social and economic resources. There is a stiff competition over these shared resources and
the mechanisms to manage these are
not in place. Thus we work for managing resources in an amicable manner
so as to create the right environment
whereby the government can work
towards conflict resolution and transformation. We do face challenges
while executing our CSR programmes
but we have been able to tackle them
by improving the governance structure
and including all the stakeholders in
our decision making process. Village
Development Committees (VDC) have
been formed and the ABP (Annual
Business Plan) is formulated/finalised
in consultation with these VDCs.
Do you have any fresh projects in the
pipeline? If yes, kindly share in brief?
We are associating with USAID and FHI
360 for improving healthy behavior
(IHB) and Hewlett & Packard company
for a Telemedicine Project in
Chhattisgarh, Jharkhand, Odisha and
Arunanchal Pradesh. We are also in
process of tying up with Akshaya Patra
for mid-day meals in Chhattisgarh.
Measuring its success on the parameters of lives it has transformed,
which project is close to your heart?

What was the outcome?
Kishori Express, one of our innovative
programmes that works for the
improvement of the health of adolescent girls (would-be mothers) and creates awareness about the advantages
of nutrition supplementation is the
closest to my heart. The Kishori
Express has been able to reach out to
14123 girls across 169 villages of
Chhendipada block in Odisha through
480 visits until June 2013. After the
success and requests from District
Administration, team CSR-JSPL has
scaled up the programme to the
neighbouring block of Banarpalalso in
Odisha in August 2012 in partnership
with District Health Administration,
National Rural Health Mission
(NRHM) and Integrated Child
Development Services (ICDS) targeting to improve the hemoglobin level of
about 15,000 adolescent girls of
Banarpal block so as to ensure reducing MMR due to loss of hemoglobin.
The programme has been able to
reach out to 9381 girls across 118 villages of Banarpal block through 220
visits until June 2013.
Unlike others, what was the reason
behind taking into account CSR in
Livestock?
Our reason for considering Livestock
as a separate vertical is that our rural
communities directly or indirectly are
always involved with it. Livestock is an
essential element of livelihood and suitable support has to be provided for its
development. We also believe that during disasters, livestock provides support
to household. Also working with
Livestock not only includes development and support but also towards
changing the mindset of people. For
instance, in Arunachal and other rural
areas, the local communities were rearing animals for consumption only. We
have been collaborating with the locals
and other specialised agencies for using
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these assets in other areas like farm
labor, milk and other energy needs.
Amongst all the possible areas of
CSR, which area do you think needs
critical attention and action?
Education, health and livelihood are
the most important fulcrums of CSR.
Healthy and educated people are more
empowered to make a livelihood for
themselves. These are also the major
reasons for immigration. When infrastructure and development is present
in smaller cities, there will be no reason for people to leave their homes in
search of opportunities.
What are your expectations (for CSR
sector) from the new government?
Government policies provide a structure for corporations to function. But
the requirement of the moment is better structure and mechanism for monitoring, evaluation and reporting. Also
consideration of CSR spending for tax
benefits would help boost this initiative.
Recently, a report was published by
the IB which underlines that the antinational activities of foreign funded
NGOs in India could cost up to 2-3%
loss to GDP. What is your take on it?
Before discussing the influence of foreign funded NGOs in India, I believe it is
extremely essential to put in place a
mechanism to check the flow of cash
to and from these bodies. It is unfair
and discourteous to the work done by
the foreign funded NGOs in India and to
brand all of them under the same banner. There should be proper checks
and balances to filter the NGOs and
their funding. Also through proper
implementations of government regulations like FERA, there should be a
control on the monetary activities of
these organisations. CSRT
As told to Bachan Singh
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a lawyer who institUted
an edUcational moVement!
(this is the second installment of the recently initiated section on educational reformists in india who brought a revolution in the way education had
been viewed till the time they initiated some firm steps to reform it. the
protagonist for this month, whose efforts could establish an unparalleled
mecca of education, Bharatiya Vidya Bhavan is kulpati dr. k.m. munshi)

T

he great scientist, Albert
Einstein once said, “We
owe a lot to the Indians,
who taught us how to count
without which no worthwhile scientific discovery could have
been made.” While his statement was
a reference to the numeric figure zero,
it’s indeed the core element of all the
developed and developing economies
today. India has a tradition of producing global bellwethers and the list is
endless. The usage of zero is about 9th
Century A.D., yet being the first one in
most of the universal affairs, is in
Indian DNA itself. Many historians,
thinkers, scholars and leading figures
have paid their undoubted consent to

this fact. And the spirit continued in the
past, continues and will continue.
Inheriting the same spirit, as
Aryabhata, December 30, 1887 saw
the birth of such an extraordinary
thinker – Dr. K.M. Munshi in Bharuch,
Gujarat. Dr. Munshi, popularly known
as Kulpati Dr. K.M. Munshi, was an
Indian freedom movement activist,
politician, writer and educationist. His
formative years saw a great impression in his life by his mother from
whom he learned about India’s great
past and the rich heritage while at his
college one of his teachers, Aurobindo
Ghosh had a huge impact on his
thought building. His life shifted
between various verticals: though he
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was a lawyer by profession, he opted to
stay in politics and literature as his
domains later.
Dr. Munshi, who idealised Vallabh
Bhai Patel and Mahatma Gandhi,
abandoned his lucrative practice of
law at the call of Gandhi and joined
forces in the independence movement. During his struggle for Indian
freedom and Quit India Movement, he
was put behind the bars on several
occasions. A patriot in spirit, the nation
was not just a country for him but it
was an ongoing civilisation.
Apart from his major role in the
independence movement, Kanhaiyalal
Maneklal Munshi played a vital role in
Indian politics too. He joined Swaraj
Party but later retarded back to the
Indian National Congress. While on
the one hand, Dr. Munshi was a part of
Central Legislative Assembly in the
1930s, he was also instrumental, as
the member in the ad hoc Flag
Committee, and decided the Flag of
India and played a crucial role as
member of the committee which
drafted the Constitution of India.
His ultra-rich understanding on
various subjects made him the
Governor of UP (1952-1957) while the
year 1959, he separated himself from
the Nehru-led Congress Party.
Reason was clash between the ideolo-
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gies and principle. It led to the formation of the Swatantra Party, which he
founded with Chakravarti
Rajagopalachari. Being a right-wing in
politics, the party was pro-business,
pro-free market economy and
favoured private property rights.
Gradually, as the party faded away
with time, Munshi joined the Jan
Sangh.
An ace writer, a prolific journalist,
Dr. Munshi has been accredited with
numerous journals and has authoured
various books in Gujarati, Hindi and
English majorly. With dramas, nonfiction, fiction novels and books based
on cultural history, he had a vast array
of writing expertise.
One side of his life displays his
quintessential qualities ranging from
a successful lawyer to a leading political figure, from a distinguished author
to a litterateur; on the other hand he
was a prolific advocate of education.
His major work in life that secures the
top spot amongst many other is
revamping the education system in
India and making it a tool to deepen
world’s understanding about Indian
culture and heritage. And the product
which took the glory of Dr. K.M.
Munshi’s to not only pan India but offshore as well, is Bharatiya Vidya
Bhavan. Notably, the exceptional
thinker, Dr. Munshi constructed the
blueprint of the Bhavan during the
British Raj, almost a decade ahead
before India could become independent. November 7, 1938, was the day
when he laid the foundation for
Bharatiya Vidya Bhavan.
The spirit behind instituting an
educational Mecca which would later
unfurl the flag of Indian education on
the world stage was derived from the
core principle of preservation and
propagation of Indian culture and the
language Sanskrit. The institute with a
global repo is an educational trust,
which, from a miniscule beginning has

grown manifolds in multitude today.
Bharatiya Vidya Bhavan runs 119 centres in India, 9 overseas and has 367
constituent institutions. Such is the
scale and glory of the institute of this
global repute. It is one of the rarest living institutions in India which has a
curriculum covering almost every
aspect of life, from birth to death.
Carrying out the fundamental founding spirit in its veins, the Bhavan inherits the literary, educational, cultural,
ethical, intellectual and spiritual life of
India. And the globe views the institution living these elements in its spirit.
Another major driving force at the
Bhavan is that it is based on the values
of life, bridges the gap between the
past, present and future. At global cities like London, New York, Sydney,
Lisbon, Mexico, Torando, Durban,
Singapore and Dubai, the Bhavan has
its own centers. It shows the global
outreach and outlook to spread the
wings of Indian culture, spirit, history
and education system beyond the
national boundaries, thereby producing global citizens. A rough estimate
puts the total number of students persuing education at its centers is more
than 3 lakh. As it is a well know fact
what education does in shaping a person’s life, the number of students educating themselves at this educational
hub is phenomenal. One can guess
from this the quantum of transformation a BVB’s alumni can bring about in
society. In other words, Bharatiya
Vidya Bhavan is not an institution, it is
a stream in which life lives itself, which
flows in the form of spirit from generations to generations, carrying the
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torch of education, culture, and the
Indian spirit further. It is said that
Sanskrit is considered as the mother
of all languages, in sync with that, the
founding ideal traces its roots from the
language. It believes in ‘Vasudhaiva
Kutumbakam’, in other words, the
‘Whole World Is One Family’ or we can
say it establishes unity in diversity. It
considers that the whole world is one
family while the motto is ‘Aa no badraaha kartavyo yanthu vishwatahah’, which
means ‘Let Noble Thoughts Come To
Us From Everyside’.
Rather than naming it an institution, it should be called a movement,
which has seasoned, seeing many
winters over the more than 75 years,
yet marks a vigour more refreshing
and brand new, an apolitical national
movement which is unceasing in its
efforts to validate dedication to further
values of life, education, literature and
culture.
Leaving an exceptional mark on
the globe, Bharatiya Vidya Bhavan has
been bestowed upon various awards
and recognitions. One among many is
“Educational Institution of National
Eminence”. For the award, under section 80 (G (2)(iiif) of the Income Tax Act
1995, for any donation to the institution it will have 100 % tax rebate.
“Rajiv Gandhi Award for National
Integration 1992”, “Communal
Harmony Award 1999”, and above all
“International Gandhi Peace Prize in
2002”. But such an educational system becomes worthy of not itself but
that individual makes it worth of such
respect whose tireless effort and
unrelenting planning made it possible. Though Kulpati Dr. Munshi is no
more, yet he will live through the
minds and actions of countless beings
shaping their lives at Bharatiya Vidya
Bhavan. He was one of the human
beings which centuries produce once,
and India had the good fortune to have
produced him. Hats off! CSRT

EVENT

3rd international csr conference
seeks clarity on companies act, 2013

3

rd International
Conference on Corporate
Social Responsibility:
Partnering for a Better
India, organised recently in
Delhi under the aegis of PHD
Chamber of Commerce and Industry
attempted to create a consensus
within all stakeholders to comply with
the CSR norms as prescribed in the
Companies Act, 2013. The conference
also sought clarity on certain contravention aspects of the provisions of
the Act so that the prevailing confusion in them is eradicated for good.
It was highlighted during the conference that the Companies Act 2013
would be applicable to 16,000 companies and entities that are registered
with the Ministry of Corporate Affairs
which would see to it that the CSR
activities are performed by all stakeholders not only as the Act provides
for, but also the rules prescribed in the
Act would govern the Corporate Social

Responsibilities too.
“The CSR landscape, as has been
evolved in the Companies Act, 2013
was quite vast but the CSR activities
were defined precisely in the Act and
the government expected their compliance in totality,” said Gayatri
Subramaniam, Convener & Chief
Programme Executive, National
Foundation for Corporate Social
Responsibility (NFCSR), IICA.
In her detailed presentation during the conference, Subramaniam
called upon the corporates to not only
perform CSR activities the way the
government expected, but also get
the approval of such activities from
the boards of corporates and disclose
their intent.
Some other esteemed panelists
and speakers at the event included
Dr. S Y Quraishi, Former Chief
Election commissioner of India; Dr.
Bindeshwar Pathak, Padma Bhushan
recipient and Founder, Sulabh
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Sanitation & Social Reform
Movement; Mr. Mahesh Gupta, Vice
President, PHD Chamber; Mr. Vinod
Bansal, Co-Chairman, Task Force on
CSR, PHD Chamber et al.
A consensus view that emerged
during the conference was that the
corporate India is facing a period of
significant change with the introduction of Companies Act, 2013. While
there has long been a deep understanding on a wide range of CSR
actives in India, the New Companies
Act puts into law very innovative CSR
regulations and obligations on corporate India which are intended to simulate increased spend on local CSR
activities.
International community has
applauded India on its innovative
approach to CSR. They are now watching this new policy intervention to see
if this model can be developed in other
parts of the world. CSR Times was the
magazine partner for the event. CSRT

AUGUST 2013

let’s work for a better society
iOn On
BliCAT
ivE Pu
ExClus

vOlum
iliTy
OnsiB

issuE

E1

An

OCTO

let’s work

• An exclusive monthly magazine on Corporate
Social Responsibility and Sustainability.
• Born out of the idea to highlight the social
contributions of corporates, PSUs, NGOs,
MNCs, social activists, celebrities, funding
agencies, et al.

PIOnEER

Co

s Of PRac

iSSUe 5

`50

let’s work together for a better society

r society

for a bette

tIsIng

S of
Re value

CSR

DWIDE
L
R
O
W
CSR T
IMES
JUNE

volUme 1

CSR TIMES

`50

ES

l REsP
sOCiA
RATE
CORPO

IM
CSR T
3
BER 201

7

AN EXCLUSIVE PUBLICATION ON CORPORATE SOCIAL RESPONSIBILITY

2013

volUm
E1

An excl
usive pu

• The magazine’s objective is to provide a much
needed platform to the organisations so that
they could come together and bridge the gap
between what needs to be done and how it
can be done for the betterment of the society.

blicAtio

n on co

rebuilding
uttarakhand

issUE
3

rporAt

e sociA

l resp

onsibili

`50

ty

`50
me 1

IVE

LUS
AN EXC
2013

R
LC
ighSting
a BiLLion
Lives
INI
r

embe

sept

• Apart from being a good knowledge resource
on CSR, the CSR TIMES aims at becoming a
one-stop-shop for PSUs, Corporates and
NGOs.

A

your smIle,
our dream _
an ongc
InItIatIve
ety
er soci

issue

6

S
TIME
volu

Y

SIBILIT

POR
ON COR
ATION
PUBLIC

IAL
ATE SOC

RESPON

tt

TIAVE

OMPA
NEW C

NY BIL

L

N IT

T’S I
WHA

THE

Innovate
Progress

r a be

ork fo

let’s w

comPulsory
csr In IndIa

U?

YO
FOR

SUBSCRIPTION PERIOD

NO. OF ISSUES

ANNUAl COvER PRICE (RS.)

3 Years

36

2,500

2 Years

24

1,800

1 Year

12

1,000
Courier Charges Extra*

please deliver to the following address:

name:…………………………………………………………………………………position/Rank:………………………………..…
organization/Unit:…………………………………………………………………………………………………………………….…..
Address:……………………………………………………………………………………………………………………………….…..
City:………………………………………………….pin:………………………………….Country:……………………………...……
Tel:..................................Fax:...................................Mobile:................................Email:..........................................................
no. of copies....................

(please mention specific addresses for different venues)

Mode of Payment:
Cheque/DD no…………………..For Rs……………………………(In favour of First Step Foundation A/C CSR Times)
*Courier Charges: Delhi & nCR - Rs.250 & others Rs.500 per annum.
To Subscribe sent this form to:
CSRT

#312, plot no.1, Vardhman
Sunrise| plaza, Vasundhara Enclave, Delhi – 110096.
|
31 CSR TIMES AUGUST 2014

Tel: +91-11-43085920, E-mail: subcriptions.csr@gmail.com, http://www.csrtimes.org

SNIPPETS

hyatt regency hosts ‘Cook for a smile’ with Chef Vikas khanna

Smile Foundation, a national level
development organisation presented the 2nd edition of its sensitisation-cum-fund raising initiative
“Cook for a Smile” which is co-presented by Cleo County and endorsed
and supported by Three times
Michelin Starred Chef Vikas Khanna.
This event was hosted by Hyatt
Regency. 11 Top boardroom leaders
joined this initiative to battle it out
over a cook off to ensure that cause
wins. Funds raised through the campaign will be utilised in providing
education and nutrition for 1000 chil-

dren of Smile Foundation with a mission of ‘Nutrition for Better Literacy.’
3 Times Michelin Starred Chef and
Goodwill Ambassador, Nutrition For
Better Literacy, Smile Foundation,
Vikas Khanna said, “Lack of proper
nutrition is a fundamental issue and
one of the biggest roadblocks for the
growth and development for children in our country. I am proud to be
associated with Smile Foundation
and hope that I am able to sensitise
many more people about this issue
that faces us as a developing country.”

Corporate leaders took a day off to
don the Chef’s toques with one mission of providing ‘Nutrition for Better
Literacy’ which would benefit the
children of Smile Foundation across
India. The event saw many corporate
honchos like Amit Modi, Director,
ABA Corp. - Cleo County, Aseem
Kapoor, Area Director – North West
India - Hyatt Regency, Gulbahar
Taurani, Director Marketing,
Consumer Lifestyle - Philips India
Limited, Hicham Lahkim Bennani,
Director Commercial - Air France
KLM, Rajat Jain, Managing Director
- Xerox India Limited, Avinash
Venkat, Director, Human Resources,
South Asia & Sub Saharan Africa Avery Dennison, Ashutosh Chadha,
Director Corporate Affairs – South
Asia – Intel, Tapan Ray, Managing
Director and CEO - Nature BioFoods Ltd, Dr. Shashi Kant Baliyan,
Managing Director - ClearMedi
Healthcare, Ratna Chadha, Chief
Executive (TIRUN Travel Marketing
India Representative) - Royal
Caribbean Cruise and Sanjay Sethi,
CEO & Co Founder - Shopclues.com.

‘housing for eWs, slum re-development and rural development would be Csr’
Going more liberal over the spectrum of the
CSR activities under the rules by the new
Companies Law, the government has lately
included housing for Economically Weaker
Sections (EWS) as a CSR activity. Eligible
companies are now allowed to add this area
too under their CSR programmes. On the
other hand, slum re-development initiatives
under measures which reduce inequalities
encountered by the weaker and socio-economic backward
groups are also permitted under the ambit of CSR. The
Corporate Affairs Ministry has come up with a 7 page circular detailing about the social welfare expenditure norms for
corporates. The circular provides more clarity on the permitted and non-permitted areas of CSR. The circular also
mentions that setting up trauma care around highways in

accidental cases and works related to disaster
relief would also fall under the ambit. Going
further, projects designed to develop rural
India will also be permitted as CSR activities.
Giving medical and legal aid and treatment to
accident victims and activities related to road
safety measures like drivers’ training, safety
traffic engineering, awareness programmes
etc through print, audio or visual mediums
would also be considered as social projects, however, it
says that training to enforcement personnel in road safety
would not come under CSR as it’s already a government’s
function. Measures taken to aid and providing appliances
to differently-abled people, training of agricultural labour,
skill development and projects related to capacity building
for farmers have also been clarified as CSR activities.
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detailed faQs on
Csr likely to come
up by august
In a recent development pertaining to the confusion prevailing
around the related matters of the
Companies Act, 2013, the
Corporate Affairs Ministry is likely
to provide more clarity over social
welfare spending norms. The
ministry is expected to come up
with ‘Frequently Asked Questions’
in detail on CSR activities by
August. “We expect to come out
with a detailed set of FAQs on CSR
activities by end of July or
August,” an official said. The benefit of the detailed FAQs would be
that it would help companies to
implement CSR norms with much
more clarity.

Csr policy for school education sector

According to a report, further to bring much more clarity and transparency in
implementing CSR activities related to school education and sports department,
the state government has brought out a dedicated policy. As per the policy, a
state-level CSR committee will be formed, with a secretary of the school education and sports department as its chairman. Amongst the six members, including education commissioner and sports commissioner, the committee will have
a deputy secretary (training) as its member secretary. The committee will be
responsible for formulating a framework for the management, facilitation of
CSR activities related to the school, evaluation, approvals and reviewing of proposals/issues/need, timelines, expected outcomes, sharing best practices of
successful CSR initiatives in the state as well as from outside the state et al. Apart
from the state-level committee, an additional CSR committee at commissionerate and divisional authorities’ level will also be formulated.

govt to modify social
welfare expenditure
norms of psus

iiCa and grant thornton sign mou to help
firms implement Csr

Public sector companies will have
to follow new norms soon while it
comes to social welfare spending.
The existing guidelines pertaining
to PSUs’ social welfare expenditure will soon be replaced by the
new ones under the New
Companies Bill. Currently, public
sector undertakings make CSR
spending under the guidelines by
Department of Public Enterprises
(DPE). According to an official,
DPE will sync CSR norms for
PSUs with that of provisions in the
new Companies Act. DPE would
get it vetted by the Corporate
Affairs Ministry before coming out
with the amended rules, the official added.

The Indian Institute of
Corporate Affairs and
Grant Thornton (tax advisory firm) have recently
signed a MoU to overlook
and help domestic companies develop capacity
so as to implement and
carry out corporate social
responsibility effectively,
as per the rules by the
new Companies Act.
“With the notification of
the rules, the agenda has
been set for knowledge and awareness building and to show the corporates
what they can do for national development,” IICA DG & CEO Bhaskar Chatterjee
said. Noting that CSR law is a “revolutionary concept”, Grant Thornton India
Partner Vikesh Harish Mehta said, “Tying up with IICA is a complementary partnership, which will create solid infrastructure for common clients.”
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firms can set up
trusts, societies to
implement Csr policy

According to a new notification in
the new Companies Law, corporates can now set up trusts and
societies or similar agencies in
order to implement their social
spending initiatives. Corporate
Affairs Minister Arun Jaitley said
that CSR rules were finalised after
consultation with various stakeholders including civil society.

6th aima Business responsibility summit

All India Management Association (AIMA), the national apex body of the management profession in India, working closely with Industry, Government,
Academia and students has recently organised 6th AIMA Business
Responsibility Summit at hotel Le Meridian, New Delhi. The summit, a two day
event, saw many who’s who across various sectors who exchanged ideas and
their efforts do businesses in a responsible way. The event was ultra insightful
with a few companies showcasing their case studies. The second day of the event
came to a close with AIMA distributing prizes to the winners of its CSR case study
contest, which had 42 entries.

Chenab super 30 launched in nagrota

Indian Army, Counter Insurgency
Force (Delta), in collaboration with
Abhayanand Super 30, CSRL New
Delhi took an initiative to prepare
underprivileged students of
Ramban, Doda & Kishtwar districts of J&K for preparation of IIT
entrance examination 2015. Under
the experienced faculties of CSRL,

these students will be provided
with free coaching, lodging and
boarding facilities for 11 months to
crack the IIT entrance exam as
well as other reputed engineering
tests. The project “Chenab Super
30” was officially inaugurated on
19th July 2014 at Usman
Auditorium, Nagrota which was
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attended by a large number of
Lieutenants and Brigadiers of
Delta Force, Batote. Lt Gen K.H.
Singh, AVSM, YSM, GOC 16 Corps
was the chief guest of the inaugural function. Mr. Abhayanand, IPS
DG, Bihar and Mr. S. K. Shahi
Director, CSRL were felicitated on
this occasion.

MAKING A DIFFERENCE

popat rao pawar — the man behind
the rUral model of prosperity
there are myriad claims floating around while it comes to growth and development,
yet the areas are not many. But there lives a rarest individual who brought in a model
of inclusive growth in a village in its truest sense. the phrase no pain, no gain lived
itself through the life of popat rao pawar, tells Bachan singh.

P

opat Rao Pawar is just
another being like us who
holds a master degree in
commerce. He leads a
prosperous life today but
his life was not the same if traced back
to the period he just stepped out into
the tough world after completing his
higher education. His native village
Hiware Bazar in Maharashtra was a
den of criminals. Boozing was ultra
rampant and police records had an
extremely negative impression of his
village. He could have opted for a
promising career, yet his inner call
drove him the other way. As he recalls,
“The youth and the women groups in
my village were inclined towards village development programmes.” This
was it! Pawar joined the forces to liberate Hiware Bazar from the shackles of
social evils and misfortune.

It was late 80s and early 90s that
the village was just as some other
places in Maharashtra. Water scarcity
and droughts were common. Children
would go to far off places to seek education. Having sensed the pathetic
condition of the village and the painful
trauma of the residents, and witnessing many families migrating to other
places, Pawar took the lead in making
the village self-sustainable and a
prosperous one. Various development
projects were initiated and in 1990 he
became the Sarpanch of his village.
Besides the daily development,
Pawar along with the other villagers
decided to opt to change the cropping
and agriculture sector patters,
focused on horticulture development
and ensured quality education to
pupils in the village. The scenario
today is that the village has produced
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82 primary teachers, 60 army men, 4
doctors, 6 D & B pharms and more
than 70 civil mechanical engineers.
Each family today has atleast one
member in services from the village.
Earlier the pairing would be pain with
pitholes, unemployment with directionless youth, crime and booze, but
now after years of collective effort and
energy has brought fruitful results to
the village. The pairing in Hiware
Bazar is now primary with secondary
education, dairy development and
concertised roads, healthcare and
vetenary centers etc.
As the village was a drought-hit
area, Pawar majorly focused on developing water conservation and rainwater harvesting schemes. And the
result is that the trailblazer shares,
“For the past many years there has
been no water shortage or drought.”
Though it’s a village, one would still
find street lights all over. The once
directionless youth have now good
earning sources. Looking at the transformation happening within the village, nearly 28 families decided to
retard back and this reverse migration
didn’t happen in humans only, as a
green canopy has been spread far and
wide in this area, it invited many
migratory birds too who have now
Hiware Bazar as their permanent
abode. A shift in the agriculture practices and abundance of education
facilities helped the villagers raise
their per capita income from Rs. 800 to
Rs. 32,000 now. The chain reaction is

MAKING A DIFFERENCE

that the village is capable enough to
generate employment for its residents.
The once illegal liquor production
hub has been replaced by dairy production. Pawar’s life is a prime example which shows if one is determined
and never gives up in the midway, one
will sooner or later reach the targeted
destiny. The implementation of Adarsh
Gaon Yojna in 1994 and intervention of
various NGOs, self help groups plus
free labour contributed the larger part
of the development.
When one hears about development and transition taking place, the
universally accepted phenomenon is
that while some areas are taken care
of others are neglected. This is just
contrary in case of Hiware Bazar. The
village has seen an inclusive growth
happening leaving none of the human
aspects neglected. It’s not incidentally,
but due to risen awareness and education graph of the village shooting up in
the last few year that has made a paradigm shift in the sex ration as well. In
the year 2013 itself, the village escalated with the female birth ratio (19) to
male births (11) and the streak is continuing in the current year too. From
January till June 2014, the village saw
8 girls coming into this world, while in
case of newly born boys it was 7. The
rise in female sex ratio is credited
deeply to the empowered women
gram sabha, group discussions on
babies which happen frequently and
HIV tests which is compulsory for all.
Hiware Bazar village, which had a
strength of 1300 (as per the 2011 census), has a proven cleanliness record
now. The village got sanitation programme implemented and today the
scenario is all together a different
story. “Show us a mosquito and take
Rs 100 from us,” claims Pawar. The
village claims to be a rural area where
one can’t find a mosquito. Thanks to
the programme which ensures toilets

to every single house in the village. The
village has also underground drainage
lines, recycling water project.
Therefore, the probability of all the
damages arising from water is under
control.
The exceptional Sarpanch who
has turned the winds around has
made the residents ultra capable and
now the villagers are well trained and
aware about how to carry out with sustainable programmes in the future too.
As the village indigenous leadership is
ready to take the charge of the ever
unceasing inclusive development of
Hiware Bazar, their Sarpanch is free to
replicate the model in other villages of
Maharashtra.
The place has become a role model village for crisis-hit areas in other
parts of the nation. The overall success of the village has garnered not
only accolades from all parts of the
country but people and institutions
now want to study the model and replicate it. The biggest strength of the
village is the cooperation and unity
amongst its residents. One of the
major reasons is that the ownership
remains with everyone equally. The
united efforts could result in a transition which attracted corporate biggies
like Reliance and Tatas to study the village model. “Officials from these
organisations share that they have
resources yet they are blank on how to
bring that public support and community alliance which Hiware Bazar has!
Hence they seek our guidance and
assistance on how to carry out CSR
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and sustainable projects successfully
in compliance with the local public
support,” shares the Sarpanch. For
last many years nobody in the village
has heard of terms like water shortage
or drought.
Being the driving force behind the
phenomenal transformation of the village fetched him the post of the
Executive President of Adarsh Gaon
Adarsh Gaon Sankalp and Prakalp
Samiti Maharashtra State. He is now
responsible for the inclusive rural
growth of the state. Popat Rao Pawar,
whose son Prasanna and daughter
Prajakta are persuing Bachelors of
Science, has come a long way from
nowhere long back. He has a plethora
of recognitions to his credit today.
Thanks to his unrelenting dedication
and clarity of purpose.
He has been accredited with Ideal
Village & Best leader Award - 1998,
National Productivity Award - 1998, ,
Vasantrao Naik Watershed Award 2002, Krushiratna Award - 2007, Best
p e r fo r m a n ce i n Wa t e rs h e d
Development & Water Harvesting in
2007 and Mahatma Phule Water &
Land conservation Award - 2008 to
name a few. Proving his mettle within
national boundaries was not enough,
his work even fetched him international recognition and backing with
I n t e r n a t i o n a l G ro u n d w a t e r
Management Award 2009.
The quest for inclusive growth
and development is not over yet as this
man is just unstoppable. The visionary
has a plan to construct 100 such model villages in the entire Maharashtra
while having a wish that one day the
markets will have agriculture products with a brand name - Hiware
Bazar. From a drought-hit village to
the most prosperous village, eliminating all the social evils, this is a story of
a man about how to create a brand
new India sans focusing our energies
towards urbanisation. CSRT

CELEBRITY

a megastar with a golden heart!

W

hat comes to one’s mind
when one thinks of entertainment in Indian context!
Of course – Bollywood is one, but here
we talk about something synonymous
to the Indian film industry. He is a man
who’s an institution in himself; directors create special characters and
movie stories for him, a person who
outshines people of all statures and
skills. We are talking about the man of
the millennium – Big B, as he’s popularly known. Amitabh Bachchan, a
seasoned actor and a veteran of his
own repute, has seen many upheavals
and dark phases in his life. The biggest
to name is delivering 12 consecutive
flops initially in his career after he hit
the gold with Zanjeer. The Megastar
(how the world knows him today) was
not born with a silver spoon.
He started his career working for
the shipping firm Shaw & Wallace as
an executive and as a freight broker for
Bird and Co. at the then called
Calcutta. Later he moved to Mumbai to
pursue a career in acting and started
as a voice over artist. Here, albeit his
baritone, which is his USP today, he

was rejected twice by All India Radio.
His struggles with life and the close
observations might have helped him
develop a compassionate heart
towards the challenges of the unfortunate/underprivileged people.
It was since 2002 that he has been
seriously putting his social contribution thoughts into action. Big B was
lending his support to the UNICEF
since 2002, long before he was officially appointed as the Goodwill
Ambassador of UNICEF in April 2005.
Being a strong children advocate, he
appealed for relief to the tsunami survivors and especially children. He
speaks extensively on child rights like
right to education and their health. His
work at UNICEF includes a special
focus on eradicating Polio and he consistently creates awareness among
the masses about the eradication and
precautionary measures concerning
the disease. In 2009, the ace actor even
recorded a public service announcement on the urgent requirement to
eliminate Polio.
His popularity and credibility as a
humanitarian at the global scale
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attracted many international personalities to join hands for a humane campaign. In 2005, on World AIDS Day, the
Unite for Children Unite Against AIDS
campaign saw David Beckham, Liam
Neeson, Whoopi Goldberg, Robbie
Williams and Pierce Brosnan joining
hands to raise their voices through
television massages. His exemplary
contribution to cinema brought him
Padam Bhushan in 2001. The French
government conferred the honorary
citizenship of the French town
Deauville at him in 2003 while BBC
News Poll named Amitabh Bachchan
as the Actor of the Millennium ahead
of veterans like Charlie Chaplin and
Marlon Brando.
On the acting front, he is the only
actor to have had atleast a minimum
jubilee every year from 1971 to 1988
except the year 1987 where he had just
a cameo role to his credit.
On the other part, his filmy career
brought him unparalleled recognition
and not only in India but globally too
people have consented their agreement to his mettle that he is truly the
Shehensha of acting. For his extensive
dedication and efforts to eliminate
Polio in India, he had been conferred
the Polio Eradication Champion award
in 2012.
In 2010, he announced a contribution of Rs 11 lakh to ‘Resul Pookutty
Foundation’, a non-profit welfare
organisation by the Oscar winner
sound technician and Padam Shri
‘Resul Pookutty. Big B also launched
the ‘Jeevarogya Medical Welfare’ campaign by the foundation. The foundation is committed to offer medical support, free surgeries et al to the poor
and the needy in Kerala.
He’s not an ace in acting alone, but
a change maker on social domain
also. CSRT
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