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I

will start with a quote from revered Jamsetji Nusserwanji Tata
- “In a free enterprise, the community is not just another
stakeholder in the business but in fact the very purpose of its
existence”. This is a testimony to the ideology of Corporate
Social Responsibility which is dedicated to make a positive
socio-economic-environmental impact on people and planet. Public
and private sector has evolved in creating this impact in the value chain
of Philanthropy-Social Investment-Shared Value Concept-Inclusive
Markets-Corporate Social Responsibility. Currently, many corporate
houses are making cognizant efforts to put CSR practices into action
not only to make a positive impact on society and environment, but
also to create goodwill for their reputation.
Many surveys have revealed that customers choose products from
sustainable sources than other conventional products, like buying
green/eco-friendly products. Behaviour modification has manifested
in people as there is a growing concern on minimising their effect on
global warming. Time has come when companies should focus on the
social drivers in sync with the customer expectations rather than casting
glitzy advertisements to woo the customer.
The social context in which businesses operate at the opening of the
twenty-first century is uncertain, complex and dynamic. The potential
of CSR is often overlooked. To achieve inclusive and sustainable growth
businesses must participate in addressing socio-economic concerns
while still maintaining profitability. Many companies have realised
the necessity of incorporating CSR into their business strategies.
Clear identification of CSR strategy and aligning it within the
framework and the mission and vision of the company is a necessity.
The approach should encompass transparent systems with risk mitigation
tools and communicated comprehensively to all relevant stakeholders.
With the changing policy environment where there is greater emphasis
on Governance than Government, it is imperative for CSR captains to
be prepared and support efforts of public and private corporate sector
by providing an environment for adapting to the change. More clarity
on standardising Section 135 of Companies Act, 2013 in the Indian
context is required. The next phase of CSR in India is promising and
provides great stimulus to reduce disparities in our country.
This edition of CSR Times is focusing on key Global Organisations
with Best CSR Reputation. We need to read the CSR case studies/
success stories of these organisations in detail and can adopt some of
their models which can be replicated in Indian conditions. On our
national front, the story of Essar Foundation and GAIL success story
are worth emulating. The interview of the month, which is a special
feature, motivates all CSR professionals and the likes and keeps us
charged for the entire month.
I wish the readers all the best for your efforts in traversing the CSR
trajectory for mainstreaming the marginalised.
JaTIndER SIngh
SECRETaRY
CSR, InnovaTIon, EdUCaTIon and SkILL dEvELopMEnT
phd ChaMbER of CoMMERCE and IndUSTRY
gUEST EdIToR
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leading by example!
CSR Times has taken a leap ahead by
initiating 1st Pt. Madan Mohan
Malaviya Awards for Best CSR
Practices in Education, 2014. I feel the
idea is brilliant. First, a magazine of its
own repute on Corporate Social
Responsibility and now these awards
on education, the impact is growing
wider. Interview with the CEO of Max
India Foundation was enlightening in
the June issue while I read carefully
the article under Anticipation section.
Inception of a story like this at a time
when the new government has been
formed, is, I would say, catching the
pace of the time. Keep producing quality work!
—Preeti Rana, Bharti Vidya Bhawan
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As it’s a niche sector and there are not
many publications on the subject, yet
amongst a few those have their presence in this domain, the outreach is
limited and the magazines are not
known widely. Contrary to that, this
magazine CSR Times is known far and
wide. To my surprise, when I compared a few publications with this
magazine, the difference was crystal
clear. Quality of the content, visual
appeal, nature of the articles, the
authors plus the interviews which the
magazine carries were some of the
elements of the magazine to make it
the market leader.
—Bhagwat Negi, Aries

add something which
caters to csr students

26

i n t e rv i e

w

38

all
John ooof!
all t

mast
,
s
e
d
a
tr

er of

CSR Times is about CSR and
Sustainability, therefore, what will

sustain in a long run is the quality. So
suggestions are to enhance the overall
appeal of the magazine plus putting in
effort to make it content rich. You may
also add sections like “what is trending in CSR” at present. Albeit the feedback from the readers and CSR professionals is good, you can also make
it as an educational tool for CSR professionals and students. As courses
have been initiated by many institutions over CSR, it will cater to a wider
audience and readership, if done what
is suggested.
—Pragya Singh, Edulever

limited pages, limited
educating!
CSR is gaining momentum in the
country and it’s has been evolving as a
full-fledged sector. Corporates, PSUs,
NGOs and individuals are coming up
increasingly to join forces in this sector, as they see a bright future here.
Not only this, some of the universities
have even started courses in CSR.
Looking at its boom, one would want to
know more with more content and
more articles on CSR. Therefore,
would suggest to increase the pages of
the magazine, as the current, limited
pages limits one to have a sound
knowledge and education on it.
—Rahul Mangla, Entrepreneur

it has gone refined!
Following it regularly, one could
understand through a close observation that the last 3-4 issues of the magazine have been quite refined. The best
element in that is the editorial part,
which is written by one of the top
notches in CSR. It educates and provides the readers fresh perspectives
on the subject. I really like the idea of
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inviting various Guest Editors in different issues. Also, additional sections
like ‘CSR Professional’ and ‘Real
Estate’ shows the openness and ability of the team to think beyond just a
set of parameters.
— Rohit Rellan, Founder-CEO, RR
Marketing Solutions and Services

scaling heights!
The new section ‘CSR Professional’ is
a good pick. Over the months, the
magazine has gone beyond just another magazine in the sector. From a two
colour magazine a few months and the
content struggling with quality and
standard, now it has created its own
repute. How marvelously it’s pushing
its limits! Through the cover story of
the June issue on 1st Pt. Madan
Mohan Malaviya Awards for Best CSR
Practices in Education, 2014, one
could comprehend the efforts gone
behind. May you keep on achieving
great heights!
—Chinmayi Sharma, JNU

Keen for the next issue
Graphs and charts are a bygone in the
magazine again. This is my only concern rest the magazine seems a good
package. Besides the cover story in
the June issue, most of the stories
were worth reading. The featured
interview was worth too. Looking forward to the July issue now!
—Bhushan Sharma, Thermax
CORRIGENDUM
The cover story of June 2014 issue of
CSR Times missed out names of two
NGO winners in the Bronze category.
The Bronze winners in 1st Pt. Madan
Mohan Malaviya Awards for Best CSR
Practices in Education were: Vatsal
Chaya Trust and Serve Samman.

INITIATIVE

‘UNMUKT’ - UNlocKiNg The MiNd’s eye
(An initiative of essar Foundation)

S

achin Vasava, 14, is a visually-impaired child from
Surat with a penchant for
good cinema. He would
often catch latest flicks
with his parents but would miss on the
key parts without dialogues involving
silent movements, an actor’s expressions and so on. Hence, he was unable
to enjoy the film in its entirety and its
progression. This was the case until
Essar Foundation, the Corporate
Social Responsibility (CSR) arm of
Essar conglomerate, organised a
screening of audio-described version
of the popular movie ‘Taare Zameen
Par’ few months back.
Audio-description technology is
used to customise the films and
includes an additional feature of a
voice-over upon a full feature film. The
voice describes silent actions, body
language, facial expressions, costume
or scenery and fills the gaps, where the
visually-impaired might have difficulty
in relating to the story. This allows a
visually-impaired person, whether
partially or completely visionless, to
enjoy a film without being dependent
on a person with sight.

Sachin had this to say after the
screening, “I have been to a multiplex
theatre to watch ‘Taare Zameen Par’.
But all I could hear was the music and
the voices of the characters. It was a
great experience today watching the
same movie through audio-description technology. The whole movie came
in front of my eyes and I could actually
feel the characters and their voice.”
The screening is part of Essar
Foundation’s national programme,
UNMUKT, which is for outreach and
strategic inclusion of the differentlyabled citizens like Sachin. UNMUKT
broadly means ‘freedom’, translating
more into ‘independence’ in context of
human life. The Foundation has conceptualised UNMUKT to create an
inclusive society towards empowering
the differently-abled with improved
access while enhancing the sensitivity
of the larger society towards their
needs and rights.
Of the total population of people
with disabilities, close to half are people with visual impairment according
to Census 2001. Entertainment is an
important aspect of life and a visually
challenged person should not be
6 | CSR TIMES | JULY 2014

deprived of the same joys or be dependent on another for it. UNMUKT takes
a stride in the direction of bringing
mainstream entertainment to this
populace. Customisation of popular,
meaningful cinema for the visuallyimpaired to enjoy in totality is the first
step that UNMUKT has embarked
upon. Hence, screening of audiodescribed films provides ready access
to entertainment to visually-impaired
without requiring any assistance.
Additionally and more importantly, this
also broadens the horizons of the visually-impaired young minds. The
Foundation has got various popular
films audio-described.
In countries like UK, audiodescription on video has been around
for ten years and in cinemas for four
years. However, in India, blind and partially sighted people are not sufficiently catered for by audio-description.
UNMUKT stands unique, being the first
ever effort in the country to screen
audio-described mainstream cinema
to an audience of visually challenged
people at such a large scale. It is the
first such attempt in bringing people
with visual impairment and those with
sight to experience a film together.
The three-fold objectives of UNMUKT
are:
• Making entertainment more inclusive and accessible.
• Customising films for the purpose
of the visually challenged.
• Allowing the visually challenged to
enjoy a film without depending upon
a person with sight.
• Advocacy with policy makers for
UNMUKT and similar endeavors.
Essar Foundation launched
UNMUKT in Ahmedabad on World
7 | CSR TIMES | JULY 2014

INITIATIVE

Sight Day, October 10, 2013. This
marked the first-of-a-kind screening
of popular Bollywood film Taare
Zameen Par. World Sight Day is
observed every year on the second
Thursday of October. Numerous institutions and governments globally
mark the Day with activities aimed at
prevention of avoidable blindness and
visual impairment.
The auditorium during the screening of audio-described Taare Zameen
Par was packed with people of all ages
and few of them were with multiple disabilities. There were about 500 visually-impaired people including children
as audience. They were joined by 100
people with sight, who experienced the
film blindfolded to understand and
appreciate what it is not to be able to
see and yet enjoy a film. To express
solidarity and to have a taste of this
unique experience, persons of repute,
leading professionals of the city,
enthused Ahmedavadis from various
walks of life, as well as officials of
Essar Foundation, Blind People’s
Association and Saksham, organisations that work on disability, took part
in the event.
An interactive session was held
after the screening during which a few
responses were received from the
audience. Mr. Akhil Paul, who heads
Sense International, also welcomed
the initiative and shared critical inputs
on how the audio-description could fill
in further gaps in describing the actors’
expressions and other nuances. Dr.
Bhushan Punani, Executive Director of
Blind People’s Association (BPA) said,
“BPA believes that for any visuallyimpaired person’s life, it is not just
about the basic needs of clothing, food
and shelter, but also about other
things that give them pleasure.
Entertainment is very much an important aspect of life. Why must a blind
person be deprived of the same joys, or
be dependent on another for it?”

Alpa, 28 years, who experienced
the film blindfolded said, “Sighted
people feel claustrophobic and
uncomfortable when blindfolded even
for few minutes. But this experience
gave me greater appreciation of being
blessed with eyes that can see the
world around me.”
Essar Foundation has organised
similar screenings in Surat and
Jamnagar and with this it has touched
a total of 2000 lives. Plans are afoot to
screen audio-described films under
this programme in 16 more cities
across the country. The target cities are
Baroda, Bhopal, Bhubaneswar,
C h e n n a i , C u t ta c k , D u rg a p u r ,
Hyderabad, Kolkata, Mumbai, Pune,
Paradeep, Rajkot, Ranchi, Raipur,
Varanasi and Visakhapatnam.
After two months of the first
screening, a round of interactive session was conducted with the children to
comprehend the efficacy of the concept. The feedback session began with
a warm-up talk on their favourite characters from the movie or what they
liked best and if they would follow the
footsteps of the stars. Gradually, the
conversation shifted to evaluate deeper grounds. They were asked to recall a
scene or dialogue from the movie
which had created an impact in their
lives. The session was aimed towards
realisation of how the movie, in totality,
has been able to help them relate better to the external world.
Initiatives like UNMUKT are need
8 | CSR TIMES | JULY 2014

of the hour and Essar Foundation has
stepped in to make a positive difference
in the lives of the differently-abled,
while inspiring the abled to be more
sensitive human beings. Essar
Foundation is closely working with
stakeholders, who are associated with
the cause of improving disabledfriendly ecosystem and through a combination of advocacy work and multiple
screenings of audio-described movies,
the Foundation hopes to create
improved access to resources to visually-impaired. This effort is in sync with
Rights of People with Disabilities Bill
2014, which recognises and has provisions for visually challenged people,
who were not included in the 1995 Act.
Essar Foundation is the CSR arm
of Essar Group committed to making
positive impact in lives of communities
across more than 500 villages of India.
The Foundation facilitates development initiatives in line with provisions
under the Companies’ Act, 2013, and
aligns its vision with Essar’s philosophy
of 4Ps – PEOPLE at the core,
PROGRESS towards aspirations,
POWER of synergy, and PASSION with
compassion. For more details, you may
visit www.essarfoundation.com. CSRT

Setting progressive benchmarks
9 | CSR TIMES | JULY 2014

SUCCESS STORY

SUCCESS STORY

Making various
privileges of life
accessible to the needy
and the marginalised is
always on GAIL’s priority
list. Among many other
privileges of life,
education is imperative
for an overall growth of an
individual. This fact was
well understood by GAIL
and for many years it has
been instituting many
programmes on
education for
underprivileged children
and the marginalised
ones. It is a strong belief
at the PSU that education
is the backbone of any
nation and hence the area
needs to be strengthened.
Lending its helping hand
to educate and facilitate
many needy lives, the
issue of lack of education
has been addressed to an
extent by GAIL. This issue
is accentuating one such
case – Kishan Kumar –
who has been able to bask
in the sunlight of success
due to GAIL.

KishAN KUMAr

GAIL UTKARSH
sUper 100, 2011 – 2012
iiT KANpUr (BiologicAl scieNce)
10 | CSR TIMES | JULY 2014

M

y father is a radio
operator in Bhadohi
district of Uttar
Pradesh. His low paying job meant we
were always strained for money and
even basic necessities of life were a
struggle to get. Besides, we had no
standing in society. I was the eldest
among three siblings; hence, expectations from me have always been high.
Though my parents wanted good
schooling for us, yet I had to go to the
government primary school at
Ramapur. After class 5th, I cleared the

Navodaya Vidyalaya entrance test and
became part of the district’s ‘cream’
students group. This was the first step
towards success in my life. Navodaya
provided me proper facilities for education. My physical education teacher,
S. K. Mishra Sir, in particular, motivated me to aim for IIT. However, this
was not easy as proper coaching was
required and there was no way I could
afford this.
Then GAIL Utkarsh Super 100
came as a light in my life and gave me
a chance to think big. Abhayanand Sir
provided me the best platform to go up
11 | CSR TIMES | JULY 2014

high in life. I got special attention from
the faculty and staff, specially the centre manager, Naresh Chandra Sir.
What I also found most helpful was the
healthy and productive interaction
between the students and
Abhayanand Sir’s concept of ‘cohesiveness between students’, which
made this group unique. I felt I got
selected in IIT/JEE due to my friends
and our centre manager. I will also
specially mention my friend, Manish
Mishra who always supported me in
studies.
No less was the inspirational and
emotional support given by my parents and my centre manager. Regular
visits and monitoring by Krishnamurti
Sir and Shahi Sir always kept us
focused on our goal.
“Me And My Nation” was an inspirational and motivational programme
which made us realise that we have to
return a lot to our country.
‘Losers rest with excuses, others just
succeed’ CSRT

OPINION

OPINION

corporATe sociAl respoNsiBiliTy iN iNdiA:
WhAT Are The BeNeFiTs oF AN iNForMATioN TechNology (iT)
dATA cApTUre & reporTiNg sysTeM?
the corporate india is facing a period of significant change with the introduction of companies act 2013. whilst
there has long been a deep understanding on a wide range of corporate social responsibility (csr) actives in
india, the new companies act puts into law very innovative csr regulations and obligations on corporate india
which are intended to simulate increased spend on local csr activities. international community has applauded
india on its innovative approach to csr. they are now watching this new policy intervention to see if this model
can be developed in other parts of the world.

responding to csr
regulation

ness which can align, streamline and
add value to strategic direction of the
business, at the same time enhance
the accountability and transparency of
internal CSR data and process, which
in turn can have positive impact on
internal control measures. Successful
responses are well planned and follow
a structured process involving strategy, business case, implementation
and an operational target model –
leading organisations are looking at
how IT can play a strategic role in the
CSR value chain.

The Confederation of Indian Industry
and business thought leaders, have
made available user guides on how to
respond to CSR in India, these highlight various aspects from strategy
through to reporting obligations in line
with the schemes, obligations and
rules. This article is intending to look at
CSR in India from a holistic, lean and IT
data management viewpoint – presenting a different lens to a corporate
response to CSR in India. The “fishbone’ diagram below illustrates the
relationship between the outcome
(CSR Compliance) and the factors that
influence it.
From our perspective, it is important to take a “Holistic view of CSR”
identifying enablers within the busi-

identifying information
technology (it) data
capture and reporting
requirements
Taking a lean (or simplified) approach

Holistic view of Corporate Social Responsibility in India

Strategy & Policy
Strategy
(CSR Activities)

Accountability &
Transparency

Business Process

Due –
Diligence

Inputs
Business
Case

Roles &
responsibilities

Process

Target Operating
Model (TOM)

Materiality
/Disclosure

Outputs
Establish Internal
Policy/Quality
Standards

NGO
Management

Business
Rules / KPIs

CSR Compliance
Enabler/
Value Add

Role of Board
Governance

Low cost /
Efficiency

Operational
CSR
Committee

Institutional
Arrangements

Compliance
Workflow/
Interoperability

Data
reconciliation
Data
Quality
Assurance

Reconciliation

Information Tech (IT) &
Data Management

Reporting

Kevin Williams, Triple Bottom Line Ltd ©, 2014
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to understand how IT can play a role in
CSR compliance can help the
Corporate “Boards” and “CSR
Committees” focus on the breadth of
the process, aiming to improve end-toend ‘flow’ and reduce waste within the
process. By focusing on what adds
value and reduces risk, IT can be used
to enable better internal efficiencies
and enhance internal data management controls – it will be important to
understand the value of CSR data within the business, especially when there
is a potential commitment to spend
large amounts of money. Poor data
management and reconciliation processes (Planned CSR activity spend VS
actual CSR activity spend) can lead to
potential risks and issues, IT and
robust business workflow management can help mitigate these risks
within a business.
The diagram on the next page
illustrates lean approach in the context
of identifying IT requirements for CSR
compliance in India, by mapping in a
SIPOC process (Suppliers, Inputs,
Process, Outputs, Customers). This
can help clarify and identify critical
characteristics, which form the basis
of any future IT data capture and
reporting requirements.

better data, efficient
processes and lower
costs?
To implement manageable, practical

Taking a Lean Approach to CSR Compliance in India

Supplier

Inputs

Process

Output

Customer

Strategy & Policy

CSR
Companies
Act 2014
“ Scheme Rules”

Business Process

Institutional
Arrangements

Information Tech (IT)
&
Data Management

Reporting

CSR
Compliance

Accountability
& Transparency

Internal controls

External controls

Kevin Williams, Triple Bottom Line Ltd ©, 2014

and useful systems that meet CSR
requirements, companies will need to
conduct thorough data reviews. These
should also be linked to assess current data issues and any potential
solutions that need to be implemented. Reviews should also be based on a
clear understanding of what capabilities the business function actually
needs, and conducted by strategic
thinkers who can make informed decisions around what systems are fit for
purpose and have long term integrity.
Web-based enterprise CSR management software will need to be considered. These should include the following functionalities:
• Identification of CSR projects &
Non Government Organisations
(NGOs)
• Set up CSR projects & NGOs
• Monitoring and targeting with
advanced analysis and tracking of
CSR projects
• Compliance and corporate CSR
reporting
Importantly, working with a fragmented approach cannot meet the
demands of tomorrow’s high quality,
efficiency monitoring and reporting.
What is required is close collabora-

tion across core functions using common reporting data and integrated
systems. To ensure this occurs, individuals will need to alter strategies
and work in teams to implement an
integrated approach. This will remove
the need for triple checking of an individual’s calculations, thereby
increasing data integrity and allowing
for increased confidence to make
informed business decisions.

conclusion
There are many major advantages of
utilising an IT application to capture
and provide reporting for specific CSR
data that is critical to your business.
Having one that is web-based provides additional advantages. By
allowing staff to enter the CSR data
from any device with Internet access,
will help keep data updated and accurate. Having this data available for
management to pull reports day or
night, in the office or on the road can
also be an important characteristic.
CSR will have knock-on implications for corporate India, which some
may see as a risk, while others will
see this as a competitive opportunity.
What is certain is that it will require
fundamental change, and at the heart
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of this will be forward thinking business leaders who realise the secret to
change is not just about today’s compliance drivers, but more importantly
around business optimisation and
competitive advantages moving forward.
Forward thinking companies will
realise they have reached the stage
where traditional approaches of
incremental, short term solutions
and workarounds will no longer be
adequate, and fundamental issues
surrounding data, systems, models,
process and people will need to be
addressed. Managing risk and creating value from CSR demands an
enterprise with reliable data and
clarity on increasingly complex policy, regulation and market drivers.
The writer Kevin Williams is based in
London, UK. He is the CEO of Triple
Bottom Line (TBL) (www.tblgroup.co.
uk), and has formally worked for
K P M G ’s C l i m a t e C h a n g e &
Sustainability practice and prior to that
was responsible for running the UK’s
EU ETS Registry and MRV systems. TBL
is a consultancy practice providing climate change and carbon market advisory services. CSRT
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Anganwadi work in Odisha

H

olistic development of
women and child goes
beyond a specific time
bound project mode. It is
a comprehensive programme which aims at early childhood
development and reduce learning
handicaps and mortalities of the mother & the children that comprise 49.3%
and 14.6% of the state’s population
respectively. Under the umbrella ICDS
programme (The Integrated Child
Development Services), which is probably the biggest such programme in
the world, since 1975, the AWWs have
been in place, much before the various
other cadres created like the ANMs,
the ASHA workers and others. And the
ambassadors of this literally farreaching programme (ICDS) are the
AWWs – Anganwadi workers. An AWW
is a local woman from the community
who performs a host of functions –
surveys and targeting of beneficiaries/
the number of children below six years
of age, handicapped, exploited and
destitute children pregnant and nursing mothers and all their details, supplementary feeding of 0-6 years of chil-

dren and pregnant and nursing mothers, health, nutrition, population education at the community, non-formal
preschool education of the children
between 3 to 6 years of age, primary
healthcare and first aid to children
under six and pregnant and nursing
mothers, detection of impairments
among children in the early stage and
help in the prevention of disabilities,
contacting the parents of children,
assisting health staff in immunisation
and health check-up, referral services
for communicable diseases, children
with impairments, morbidities.
Besides the direct field work and contact with the households, she also
maintains records/registers particularly weight cards, child health cards,
supplementary nutrition records,
anganwadi attendance records etc.
She is the focal point in the community and is the central point connecting various line departments at
the grassroots - e.g. Panchayats,
Mahila Mandals, schools, local organisations etc. and seeking their support
and participation in the ICDS programme. Many of the child develop14 | CSR TIMES | JULY 2014

ment, malnutrition, womens’ health
reports that you find being brandished
in Bhubaneswar or in Delhi in much
touted conferences, State Assembly or
the Parliament, are the result of these
hard working, overloaded and grossly
neglected AWWs. They are the first
point of contact for a villager at the last
mile.
Anganwadi workers and helpers
have been demanding minimum wage
of Rs. 10,000 per month, provision of
leave during summer vacations, filling
up of vacant supervisor posts and provision of the status of labourers instead
of volunteers. Without doubt, Odisha
has seen a decline in maternal mortality rate (MMR) over the years and specifically, from 277 in 2010-11 to 235 in
2012-13 and infant mortality rate (IMR)
from 62 in 2010-11 to 53 in 2012-13.
Credit for this crucial development
should be attributed to the AWWs. Still
the rates are higher than the national
average, but in the crowd of different
groups of health workers constantly
being inducted in the villages, the original “barefoot” household “Didis”
should not be slighted. The target

under Millennium Development Goals
(MDG) is to reduce MMR and IMR to 100
and 30 respectively. The high priority
districts have underperformed than
the State average on both the counts.
IMR continues to be alarming in the
districts with Kandhamal posting a
high of 142, Balangir 110, Raygada 103,
Boudh 88, Nabrangpur 85, Gajapati 82,
Malkangiri 75, Nuapada 74 and
Koraput 69. The average MMR in the
HPDs is also at a high of 297. There is
an urgent need for better management
of field level workers like Anganwadi
workers, ANMs and ASHAs, who are
key to implementation of the programmes.
Strangely we have left the frontline service cadres in the lurch. School
teachers, rural doctors, AWWs, ANMs,
ASHA workers are some of the worst
sufferers of lack of support due to apathy in terms of their living conditions,
remunerations & infrastructure. It is a
paradox. They should be accorded the
best of facilities because they are the
link providing access to the services in
health & education, in spite of abysmal
working conditions. All of this in the
name of ‘welfare’ state.
Koraput district, the most backward with high proportion of malnourished children also has highest number of vacant posts of Anganwadi
workers (368) in the state followed by
Mayurbhanj (344), Puri (235), Balasore
(218), Keonjhar (201). The total number
of sanctioned posts for Anganwadi
workers is 71,306 out of which 3,216
posts are lying vacant in different districts. The Govt. has already spent a
whopping Rs. 2, 06, 44,900 towards
training of the members of Jaanch
Committee and Mothers’ Committee.
Apparently, these Committees have
been formed to monitor Anganwadi
centres and quality and quantity of food
served to the children etc. I hope it is
possible to see some of their reports
and know what exactly are their roles

and responsibilities, if the committee
members themselves are already
aware of. There is an increasing
emphasis on the provision of supplementary feeding and pre-school education to children aged four to six
years, while under focusing other programme components that are crucial
for fighting persistent under nutrition;
a failure to effectively reach children
under three — the age “window” when
nutrition interventions can be most
effective and so provides a great opportunity to target vulnerable children
such as poorer households and lower
castes.
It is not only about economic
growth. How can we be so blind to the
undernutrition syndrome - both protein-energy malnutrition and micronutrient deficiencies, directly affecting
many aspects of children’s development! We dread to even imagine our
future generations retarded in their
physical and cognitive growth and
highly susceptible to infection and disease. The undernutrition is affecting
cognitive and motor development and
undermines educational attainment
eventually impacting productivity at
work and at home, with adverse implications for income and economic
growth.
There are many options using ICTs
(Information & Communication Tools)
to make the targeted interventions at
the communities more effective, less
costly and highly measurable. There
are many forums like FIDR which are
not for profit and involve appropriate
technologies for rural development
which can be harnessed with virtually
no additional load on the exchequer.
Given below are some latest figures which indicate the spending patterns on ICDS:
Funds allocated for the management
of ICDS:
Even without much exposure programmes, trainings or refresher
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courses for the AWWs and others, an
awesome 46, 28,385 beneficiaries are
covered under Supplementary
Fundsallocated
allocatedfor
forthe
themanagement
management of
ofICDS:
ICDS:
Funds

Year

Total Sanctioned State share Central share

2011-12 99786.91

36931.62

62855.29

2012-13

118567.50

40453.59

78113.91

2013-14

172620.22

64129.88

108490.00

& Funds utilized for the same purpose:

Funds utilised for the same purpose:
Year

State Share

Central share

2011-12

27301.46

27301.46

2012-13

28333.53

28333.53

2013-14

28000.00

24279.22

(upto 31.12.2013)
Even without much exposure programs, trainings or refresher

Nutrition Programmes undertaken to
provide nutritious food to the children
in 2013-14. The number of diverse

groups
of beneficiaries is as follows.

• Number
of children under the age

group of 6 months to 3 years: 19, 83,

945
• Number of children under the age

group of 3 years to 6 years:
17,59,198
• Number of severely malnourished
children under the age group of 6
Charudutta Panigrahi
months to 3 years: 66,956
• Number of severely malnourished
children under the age group of 3
years to 6 years: 33,807
• Number of pregnant and lactating
women covered: 7,84,474
It is time that we recognise the
good work of our emissaries of real
development at the communities.
Why am I so miserly in appreciating good work?
Charudutta is a qualified management expert having national and international experience in Policy Leadership,
Advocacy, Governance & Development
Economics. In India he has pioneered
innovative social entrepreneurship in
backward regions and has been mentoring the youth, created support organisation for social entrepreneurs in partnerships with trade forums and institutions
like NASSCOM, CII, IITs and IIMs. CSRT
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GLOBAL TOP 10
coMpANies WiTh BesT
corporATe repUTATioN

as the sector is evolving fast, the companies’ performances in social and
environmental domains need to be tracked. some lead the lot while some
lag behind. those who are still challenging to find how csr could be done
in the best possible way, have something to rely on – replicating the models who do it best. based on reputation institute’s 2014 global reptrak®
100 study, bachan singh takes you through some of the finest examples.

T

he evolution of Corporate
Social Responsibility has
witnessed a transition from
philanthropic state years
ago to a state of responsibility and accountability. The sector
has been catching up pace with the
initiation of Companies Act, 2013 in
India too while many nations have
come to a point of understanding CSR
not just as a tool to boast of their good
work, but directing their energies and
efforts on ground level to address the

Source: Google Inc GOOG & RepTrak@ 100 2014

most demanding issues across the
globe. Though the ambit has a wide
spectrum, yet some areas have been
at the receiving end with a critical
attention and proven work record over
the years. There are organisations that
carry best CSR practices while others
come under the category of contributing the maximum in CSR. Alike various
other such domains, basis the public
perception, stakeholders perspective
and a general sentiment, many organisations have gained a healthy public
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support and encouragement for their
CSR programmes in entirety. The term
used for that overall performance and
efficient measures undertaken is
accounted as “Reputation”. On what
parameters does one show his willingness to work for, recommend any X, Y,
Z organisation to anyone, buy products
from it et al?
According to a study by a New York
based private consulting firm,
Reputation Institute, all factors concerning purchasing, recommending

etc are driven 60% by your perceptions
about the organisation—or its reputation, while the remaining 40% is driven
by your perception about the products
and services it offers. In a study involving 55,000 consumers – who were contacted and questioned, and on that
basis, the institute ranked 100 global
multinationals with best CSR reputation. The study was carried out in 15
markets globally on companies that
have a global business and presence.
Dealing with various verticals of CSR,
consumers chose to rank these firms
considering all the factors of CSR, one
of that was deliverables of the CSR
programmes.
The top ten among those all are:

walt disney

The Walt Disney company has shown
great strides and rose to the top spot
as compared to its number 2 in 2013.
The firm has been the best corporate
citizen, as it creates a unique relationship with the kids and their family
across globe. As an entertainment and
media conglomerate, Walt Disney
encourages everyone to join hands
with it to take action for and care for
the world. The company conducts its
business in an ethical manner, promoting the happiness and well being
of kids and their families to join the
firm in creating a brighter tomorrow.
The framework of the CSR domain of
Disney includes Ethical Conduct,
Responsible Content, Environmental
Stewardship, Respectful Workplaces,
Civic Engagement, Live Healthier,

Strengthen Communities, Conserve
Nature, Responsible Supply Chain,
Think Creatively and Stretegic
Philanthropy.

google

The major thrust areas of Google are
climate change, education and poverty alleviation. The California based
tech biggie shared a tie with Walt
Disney while jumping 3 steps from its
4th rank in the last year’s ranking. It’s
a strong belief at Google and the sentiments of the employees have a proven
record for that. The company takes
good care of the employees both professionally and personally. While coming to compensation, benefits and
perks, Google tops the charts. A survey carried out by Glassdoor on former and current employees at Google
puts the firm at helm for employees’
compensation and benefits. Even the
former employees are of the view that
these factors make Google a company which everyone longs to work for.
Google is a strong consumer-centric
company which believes that if it
focuses on consumers, rest will follow while on the other hand, the spirit of “For making money you need not
to commit evil” is strongly etched in
the DNA of the company. Apart from
the best places to work, the consumers under ‘2014 Global RepTrak 100
study’ rated Google as the numero
uno for leadership, financial performance and the best repo in Latin
America.
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bmw
BMW’s reputation among the consumers fell a little short this year as it
reported a fall of two steps from the
acme spot last year. The company pursues its goals currently in 8 key areas:
Responsible Leadership, Resources
and Security, Europe in the World, Pro
bono, Venture Philanthropy, Social
Entrepreneurship, Social
Intrapreneurship, and Social
Intermediaries. Amongst the 8 key
focus areas, Social Entrepreneurship
and Social Intrapreneurship carry
some special features. Through Social
Entrepreneurship, BMW acts as a
linchpin in increasing the acceptance
of social entrepreneurs by connecting
them with businesses, administrations, private investors and governments while the company strongly
encourages Social Intrapreneurs

(people who drive social change in big
organisations and administrations)
thereby enhancing the scopes of added value to both the organisation as
well as society. Another report by The
Supplier Climate Performance
Leadership Index, compiled by First
Carbon Solutions, ranks BMW among
79 other companies as the leading
firms for climate change performance. The index was prepared based
on supply chain programme data in
early 2014. The luxury car maker was
also rated numero uno for governance
by the consumers in Reputation
Institute study.
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rolex

Rolex secures the number 3 position
for itself in the global CSR reputation
ranking. The Geneva based luxury
watch brand didn’t deter from its
ranking and remains at number 3 as
last year. It neither gained momentum
nor stayed behind in its CSR programmes and their impact. Besides
being at number 3 in the ranking, winning the consumers positive sentiments, the watch maker has been also
rated number 1 in products and services. Another study by McKinsey
reveals that consumers associate
themselves with Rolex as the factor of
self-enhancement and its CSR programmes has helped the brand build
its goodwill among the consumers’
mind more over the years. The luxury
brand had been established about a
century ago, carries further its traditional linegae of support to individuals
for excellence and achievents across
the globe. The brand has two major
thrust areas under its philanthropic
programmes: Young Laureates
Awards for Enterprise and the Mentor
and Protégé Arts initiative. The projects encourage and recognise innovation in Science, conservation, exploration, and arts.

sony
It is the core corporate responsibility of
Sony Group to the society to pursue its
corporate value enhancement
through innovation and sound business practice.” The multi-national
Sony adopted this Code of Conduct in

May 2003. The expectations of consumers from Sony constantly evolve in
sync with the diversified markets and
consumer lifestyles. It also witnesses
a constant change in expectations with
the advancements in the company’s
products and services plus the changing concerns of the stakeholders. The
Reputation Institute study shows that
the rise of the growing efficient CSR
initiatives of the company has a parallel impact on the reputation.
Consumers’ sentiments are in sync
with Sony’s programmes in the social
share, which has further formed a
public opinion to adjudge it at slot 5,
improving one step from its 6th position in the previous year. Sony

pop-up stadium sets, which ensure
safety and protection of children from
traffic and other prospective accidents. The stadiums are easy to
assemble will also have programmes
to educate children on team spirit,
importance of leadership and fair play.

Subaru Telescope, the Japanese multinational is just a few steps away to
solve the mystery of finding the origin
of the universe.

apple

tive company. In contrast to Steve Jobs
theory – of not doing good to the society – since the time Tim Cook took over
the reins, Apple Inc has seen a drastic
transition with raising funds for social
contribution, developing products

canon
Canon strongly believes that since the
business activities of Canon are supported by the society and the environ-

fall), slipped from number 5 in 2013 to
number 8 in 2014. As a car maker, the
company is dedicated to reduce Co2
emission, which emerges out of car
manufacturing. Daimler is committed
to achieve a CO2 value of 125 grams/
Km in the European market by 2016,
whereas by the year 2020, the company has set a target to cut CO2 emissions from car production to 20 per
cent as compared to the year 1990.
This makes the CO2 emission reduce
by two-thirds by that time against per
car produced. The auto manufacturer
works on the fundamental aspect of a
combination of three elements: the
greatest possible customer benefit,
highest safety standards and optimum
environmental and climate compatibility under the product responsibility.

lego

Corporation’s functional areas majorly revolve around fostering better educational systems, arts and culture,
environment protection and conservation, projects for disadvantaged youth
and employee volunteerism. Two latest programmes in the CSR kitty at
Sony are Siyakhona Media Skills and
Street Football Stadium. While
through Siyakhona, which means “We
can do it”, the company provides vocational training and teaching media
skills to the youth of the nations where
poverty, conflict and other social evils
exist, which keep these youth away
from their fundamental rights, educating the local communities too, on
the other hand, joining hands with
streetfootballworld, the leading network in the field of social change
through football, Sony has donated
18 | CSR TIMES | JULY 2014

ment, it’s the company’s responsibility
to respond to the emerging societal
challenges equally by leveraging
Canon’s advanced technological
strengths, global business deployment, and diverse, specialised human
resources. Education, Arts , Science,
sports, culture, etc, promotion of
enriched lifestyle and environment,
humanitarian support to people suffering from natural disasters and
calamities, dedication to the relaisation of a sound and fair society, contribution to society through business
activities are some of the thrust areas
of Canon. The other general initiatives
include fair operating practices and
respecting human rights.
Junior Photographers, Tsuzuri
and Artbility are some of the noteworthy projects undertaken by Canon. The
company is the first manufacturing
firm to acquire R2 Environmental
Certification while on the other hand,
it aims at Low Patient-Impact Medical
Treatments. With its Ultra-Wide-Field

All the tech freaks out there would pay
their agreement to the fact that while
it comes to technology and moreover,
innovation and constant transition,
their minds would flash one name –
Apple. Whether it’s about building the
most powerful electronic machines
and the likes of Macintosh, iPad,
iPhone et al or bringing about a revolution in the music industry with the
invent of iPod, Apple Inc has always
proved its mettle by providing the consumers the best thing. The tech giant
has taken a great leap ahead rising
quickly 5 slots at number 7 from its
position at 12 during the corresponding ranking in 2013. Giving a green nod
to its innovative feature, consumers
worldwide have again chosen Apple
Inc as the most innovative company by
the RepTrak 2014 100 study. Apart
from the above mentioned study,
another study by Boston Consulting
Group’s annual list puts the technology biggie at the helm for the consecutive 9th year for being the most innova-

which are eco-friendly and help in preserving our environment, etc.

daimler

Daimler believes in responsible corporate behavior, which the luxury car
maker thinks in turn leads to a long
run success of the company. It’s in the
company’s DNA to create a balance
between economy, ecology and social
responsibility on a long term basis.
According to the RepTrak study, the
auto maker, alike its contemporary
auto leader, BMW (which too saw a
19 | CSR TIMES | JULY 2014

As one of the prime concerns around
its CSR initiatives, LEGO Group strongly advocates and grabs opportunities
through which initiatives can be developed around children-centric areas
and customised according to the local
communities. The CSR programmes
of the company takes an approach to
succeed the business together with
the people, both internally and externally. Being socially responsible is the
flesh and blood of LEGO.
LEGO was the first company in its
industry of operations to sign the
Global Compact in 2003. Since then,
the company has been putting every
possible effort to make its CSR initia-
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tives in tune with the 10 principles of
the Global Compact. The firm is dedicated to provide high quality and creative play experiences to the children,
as its core value is: only the best is
good for the creators of tomorrow.
Everything Lego does, it does it keeping in mind the children of world and
children’s play.

microsoft

Next in the ranking is Microsoft, which
could grab position 10 as compared to
its number 7 in the ranking last year.
Reporting a 3 step loss in ranking, the
tech biggie saw the launch of
ImagineCup 2014, running into its 12th
year, which is a technology and competition programme, which provides
students across globe a platform to
design, programme and come up with
games, applications and technology
solutions on how to improve the way
we live, work and play.
Some other highlight projects at
Microsoft are Youth Spark: a programme to empower youth by providing opportunities to them in education,
employment and entrepreneurship.
Understanding the critical significance of preserving the environment,
the tech giant has Microsoft CityNext,
Carbon Free and Carbon Neutrality
Comittment and Microsoft

Environment as some of the initiatives
under its CSR arm. In the year 2012,
Microsoft donated approximately $900
million cash and software to nonprofits globally, whereas its carbon footprints plunged by 30 per cent per unit
of revenue in 2012 when compared
with the year 2007. Workforce at
Microsoft too is elated as its overall
employee compensation saw a drastic
rise with the biggest ever investment
in 2012.

samsung electronics

national conglomerate gained positively gratifying the customers’ perception of its contribution to society
overall. Rising the ladder of its reputation, the electronic company gained
heavily in its public support reaching at
position 10 (shared with Microsoft),
from its 16th rank in the same RepTrak
top 100 study last year. The company’s
philosophy is to build a society where
people, society and environment coexist in harmony.
Book Donation, Building
Libraries, Technical Schools and
Disaster Resource Partnership are a
few CSR initiatives of Samsung to
name. On the one hand, the electronic
giant has been transforming the
neglected schools and communities
centers into libraries for children
across various nations, on the other
hand, the South Korean biggie has
partnered with World Forum’s
Disaster Resource Partnership (DRP)
to quickly respond to the local people
where any natural calamity occurs.
The programme includes technical
experts who will provide support for
technical housing and other material
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plus some financial aid also during
any natural disaster. ‘Hope For
Children’ and ‘Solve For Tomorrow’
are some other highlights under the
CSR initiatives of Samsung. CSRT
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WhAT coMpANies Need To do To

MiTigATe FrAUd ANd
corrUpTioN risKs

A

n appropriate system of
governance is symbolised
by a structure, which is
adaptable and flexible
according to the company’s growth. Setting and monitoring
objectives, tone at the top, policies,
risk appetite, accountability and performance management are some of
the key elements of Corporate
Governance. Corporate Goverance
includes some of the so-called ‘high
level controls’. That is, controls, which
span across the organisation rather
than being specific to a particular
function and process. These controls
include attitudes, delegations of
authority and controls that communicate to all constituencies, including
senior management, that fraud will
not be tolerated. It further communicates that compliance with laws, ethical business practices, accounting
principles and corporate policies are
to be followed and it is the responsibility of all employees, including senior
management that any attempted or
actual fraud, is expected to be disclosed by those who know or suspect
that the fraud has occurred.
Fraud itself cannot be eliminated,
but fraud and corruption risks can be
managed and controlled like other
business risks. Fraud and corruption
risk management strategies can help
companies avoid potential frauds and
assist in reducing the impact of frauds
that occur. Resilient corporations
focus more on strategies, not tactics,
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for managing fraud and corruption
risks intelligently. In short, corporate
governance is an entire culture that
sets and monitors behavioural expectations intended to deter the fraudster.
Today, changes in business are being
driven by increased stakeholder
demands, heightened public scrutiny,
and new performance expectations.
Today organisations are not only
faced with the risk of traditional
frauds, but also substantial risks from
new age technology frauds. All organisations are exposed to the risk of
fraud, bribery and corruption, but it
depends on management philosophy,
willingness, and the tone at the top on
how various complex situations are
dealt with. Although it is rare to have a
foolproof system or process, timely
preventive measures can, however,
help to combat frauds and can be a
good safeguard. Robust policies and
procedures, strong internal control
environment (both preventive and
detective controls), effective implementation techniques, continuous
monitoring at transaction level, ethical
culture of “zero tolerance” towards
fraud, corruption and bribery, conducting fraud awareness training programs, implementing a whistleblowing mechanism, together with timely
disciplinary action are few essential
pre-requisites of any plan to effectively mitigate fraud and corruption risks.

mitigation of fraud and
corruption risks
Mitigation of fraud and corruption risk
is a collective effort of board of directors, employees, business partners,
regulators, society and government.
In this regard, the role of the government can be significant because weak
law enforcement is one of the key reasons for high levels of bribery and corruption in a country. A holistic and
integrated approach is required to

expect desired results from any fraud
and corruption risk mitigation initiative. It should not remain on paper as a
‘tick-in-the-box’ approach or recommendatory compliance. Companies
that focus on developing practical
strategies, workable frameworks and
robust processes for preventing fraud,
detecting fraud when it occurs, and
responding appropriately to minimise
the impact of fraud after it has
occurred are considered to employ
strategies that allow them to be resilient. The four elements of fraud and
corruption risk management are
assessment, prevention, detection,
and response.

fraud risk assessment
Performing a competent fraud and
corruption risk assessment is the key
first-step to fraud risk management.
Before putting preventive or detective
strategies in place, it is necessary to
identify, categorise, and assess risks,
on the one hand, and to determine
which risks require mitigation and
what mitigation strategies are to be
used, on the other. Therefore, undertaking periodic fraud risk assessments is one of the pre-requisites to
mitigating the risk of bribery and corruption. A fraud risk assessment
should be performed periodically to
identify potential schemes and events
that need to be mitigated. An effective
fraud risk assessment should identify
where fraud may occur and who the
perpetrators might be. Therefore,
controls around key processes should
always consider both the fraud
scheme and the individuals within and
outside the organisation who could be
the perpetrators of such fraud
schemes. If the scheme involves collusion, preventive controls should be
augmented by detective controls, as
collusion negates the control effectiveness of segregation of duties. As a
part of the assessment, organisations
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need to look at the control environment and information technology, as
both have a significant effect on fraud
risk for most functions. The fraud risk
assessment should also anticipate the
behaviour of a potential fraud perpetrator. It is important to design fraud
detection procedures that a perpetrator may not expect - this requires a
skeptical mindset and involves asking
questions such as:
• How might a fraud perpetrator
exploit weaknesses in the system of
controls?
• How could a perpetrator override
or circumvent controls?
• What could a perpetrator do to conceal the fraud? Organisations
should apply a framework to document their fraud risk assessment.
A fraud risk assessment generally
includes three key elements:
• Identify fraud risks
• Assess likelihood and significance
of fraud risks
• Respond to significant and those
frauds likely to occur

prevention mechanism
Internal Policies, Procedures, and
Training
A key aspect of the fraud and corruption risk assessment is, putting in
place preventive strategies. There are
a number of them, ranging from
enterprise wide, non-fraud-specific
strategies, such as starting with corporate ethics policies, to highly targeted controls designed to prevent
specific fraud schemes. Organisations
should have their own code of business conduct and ethics policy. This
should be further supported with a
detailed guidance to employees,
through the Fraud control policy and
Anti-bribery and corruption policy, in
order to prevent fraud, bribery and
corruption. These policies should be
approved by the Board of Directors and
the Audit Committee, which should be

SERIES

implemented by the management,
along with its compliance status being
monitored regularly. Creating awareness of policies and procedures
amongst employees should be done
by way of conducting ethical dilemma
workshops. Training to employees
should include various possible scenarios of fraud, bribery and corruption
and how an employee needs to deal
with and respond to such situations.
Provision for disciplinary action
against persons for any non-compliance of policies should also be in
place.

nerabilities in the existing system.
Also, dishonest employees may
engage in a variety of deceptive practices to defeat or deceive such controls. Anti-money laundering procedures employed by financial institutions are a good example of a proactive
process designed to deter fraudulent
transactions from taking place
through a financial institution. Another
example is the policy relating to the
review and approval of documentation
in support of disbursements.
Detection strategies are meant
both to deter frauds, due to employees
knowing they are in place, and to
uncover those that occur.

third party/business
partner due diligence

detection mechanism

The measures against fraud, bribery
and corruption are applicable not only
to employees of any organisation, but
also to all the business partners, such
as, vendors, customers, agents, third
party intermediaries, etc. As a preventive measure, a thorough background
check of the business partner should
be conducted, before entering into a
business relationship with any third
party. The company should undertake
a third party due diligence to assess
the integrity and reputation of the party’s current business activities, their
affiliations with political parties, pending legal cases and their image in the
society and business community.
Transaction-level controls are
next in the cycle. These are accounting
and financial controls designed to help
ensure that only valid, authorised, and
legitimate transactions occur and to
safeguard corporate assets from loss
due to theft or other fraudulent activities. These procedures are preventive
because they may actively block or
prevent a fraudulent transaction from
occurring. Such systems, however,
are not foolproof, and fraudsters frequently take advantage of the loopholes, inconsistencies, or other vul-

Whistleblowing mechanism/system
One of the effective ways for detecting
fraud and corruption can be implementing a robust whistleblowing
mechanism or a system within the
organisation. Recent forensic investigations have also indicated that
many frauds were detected due to tipoffs or complaints through the whistleblowing mechanism. A whistleblowing system is also recommended
under Clause 49 of the listing agreement. However, this mechanism is
not in place in many Indian companies, unlike Multi-National companies. Anonymity is one of the pre-requ i s i t e s fo r t h i s m e c h a n i s m .
Employees generally have a fear of
being exposed and are thus reluctant
to disclose any fraudulent or corrupt
activity through this mechanism. It is
important to therefore, increase
awareness about anonymity and provide assurance to the employees of
protecting their identity and to prevent unfair treatment or harassment.
A well-structured committee should
also be capable enough to hear and
resolve cases received through this
mechanism.
A vigil mechanism
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and other interested parties. The
response strategies include the capability to conduct sound investigations.
A fraud response management programme may encompass:

(Whistleblowing mechanism) has
been made mandatory in the
Companies Act, 2013 for listed companies and such class or classes of companies, as would be prescribed in the
rules. Whistleblowing mechanism is
one of the effective ways of detecting
fraud, which can help put in place preventive controls in an organisation
sooner than later in the current
dynamic business environment.

continuous monitoring
and review of system
and processes
It is important to constitute some
internal mechanism like internal
audit for continuous monitoring and
review of systems and processes for
timely identification of control gaps. If
such gaps are not corrected on time,
they may be used by fraudsters to
perpetrate any kind of fraud.
Process-specific fraud controls need
to be identified. Significant gaps
should be reported to the Board of
Directors and the Audit Committee
f o r t h e i r re c o m m e n d a t i o n s .
Immediate corrective actions should
be taken. It is also necessary to carry
out a follow-up exercise, where it
should be ensured that the control
gaps identified are resolved on a
timely basis. Instances of technologybased fraud have increased in recent
times due to the growing dependence
on technology. Fraudsters also use
advanced tools for perpetrating
fraud. Data or information theft or IP
infringement are some such examples. Hence, IT audit, access controls
testing and assessment of application
system controls are gaining importance. Detection strategies, which
vary from periodic auditing to continuous monitoring of transactions
and relationships, can selectively be
put in place depending on the fraud
risks identified by the company.

use of data analytics to
identify unusual patterns and anomalies in
transactions
Today technology is an important pillar
for any organisation irrespective of its
size or nature. Spreadsheet usage is
highly vulnerable to manipulation and
data integrity is questionable.
Although, use of technology has
brought in lot of efficiencies, at the
same time tech savvy fraudsters are
finding different ways of perpetrating
frauds. A technology-based framework to prevent and detect fraud is the
need of the hour. Periodically analysing high risk transactions using
Forensic Data Analytics is a very effective tool for detecting fraud. Vast and
complex data can be analysed using
this tool and red flags or anomalous or
unusual patterns can be identified efficiently in a relatively short time span
and at the right juncture.
There are also certain other tools
for continuous monitoring of business

transactions. Computer forensic tools
can be used for monitoring business
communications by using key word
searches. Computer forensic tools are
very effective mechanisms used for
investigations, where an electronic
device is used by the suspect. These
devices can be imaged and analysed to
find evidence related to a fraud or corruption issue under investigation.

fraud response
management
Timely investigation of suspected,
alleged, or actual frauds and thereafter, taking immediate disciplinary
action can act as a deterrent for other
employees in the organisation from
engaging in any dishonest act in the
future. This allows a clear message to
be disbursed, that the top management believes in a ‘zero tolerance’
approach to fraud and corruption
issues. Companies can develop
response strategies designed to minimise the impact of frauds that occur,
or are discovered, and come to the
attention of the company, authorities
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• the procedures and processes
through which an organisation is
alerted to allegations of potential
fraud and misconduct;
• the manner in which those allegations are initially and subsequently
communicated within the organisation;
• the assignment of responsibility
and accountability for handling
those allegations;
• decision making authority;
• the methods and procedures by
which allegations are investigated;
• consideration of legal implications,
documentation and evidentiary
procedures;
• reporting of investigation results
within the organisation;
• remedial recommendations; and
• procedures for dealing with outside
parties.
Entities that suspect or experience a fraud should undertake a
series of steps to credibly maintain
and demonstrate good corporate governance practices. Investigative findings often form the basis for both
internal actions, such as, suspension
or dismissal and external actions
against the guilty parties or restatement of previously issued financial
statements. An investigation should
also form the basis for remediating
control procedures. Investigations
should lead to actions commensurate
with the size and seriousness of the
impropriety or fraud, no matter
whether it is found to be a minor
infraction of corporate policy or a
major scheme to create fraudulent
financial statements or misappropriate significant assets. CSRT
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What is your CSR philosophy at
Canara Bank?
If you look at the history of our bank,
you would find that CSR was practiced
by our bank even before the nationalisation. Our founding father had clearly
enunciated that as a financial institution, we must contribute to the society
in every possible manner, way back in
1906. Our present philosophy is to
carry forward the legacy and also to
fine tune them for meeting the extant
guidelines of legislated CSR. Thus, in
a true and meaningful sense, we serve
to grow and grow to serve.
Tell us something about your Rural
Clinics initiative?
It is one of the innovations of our bank
to provide medical facilities to the villages lacking in basic medical facilities
and also to motivate the qualified doctors to work in rural areas. The activity
transcended beyond the credit programme, wherein we provided infrastructure, incentives and medicines to
the clinics to be served to the poor
patients sans any cost. The villages so
selected also catered to the medical
needs of cluster of villages. The bank
has assisted more than 550 such clinics so far.
Being a youthful nation means you

“We serve To groW ANd
groW To serve”
the spirit of giving back to the society is the flesh and blood of canara bank since the time of
its inception. while having a strong presence in rural csr initiatives, the financial body is
equally functional at various levels of social projects in urban space. r. K. dubey, chairman
& managing director, canara bank shares the alpha and omega of csr at the bank with
bachan singh of csr times. excerpts:
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need critical attention and youth centric projects should be in equal proportions to the young population.
What projects do you have which are
youth centric?
Canara Bank ventured upon youth
centric projects in the early 80s. Skill
Development, Self Employment
Promotion and their empowerment
have been the objectives of the projects. Consequently our bank has set
up about 65 Rural Development and
Self Employment Projects across the
country. These projects have trained
about 5.70 lacs youth in multi
trades. More than 70% of them are
either self employed or gainfully
employed.
The projects include three unique
Artisans Training Institutes and Five
Canara Bank Institute for Information
Technology. Our various education
programmes are important enabling
factor of development of youth including setting up of libraries, assistance
to educational institutions, teachers
training, giving scholarships to meritorious students and even assisting for
construction of toilets at schools. We
have strived to involve large section of
youth in our environmental projects.
Between urban and rural space, what
is your area of focus? Why?
We are responsive to the needs of both
rural and urban places. There is no
question of differentiating among the
poor and deserving, but if you measure
the scale of our involvement, I would
say, our contribution tilts in favor of
rural place for obvious reasons. We
cannot afford to be exclusively concentrated in one place at the cost of other
but we are reaching out in good measure to meet the demands and necessities of a rural place. But this has no
way, dented our pro active role
towards the urban population.
Being a financial body, is there any

project through which you are training women for banking services?
Wouldn’t it be a good idea if done so?
We have exclusive Women Self
Employment Training Institute and 34
Centres for women empowerment
that train, motivate, counsel and assist
women in becoming entrepreneurs.
We organise “Canara Utsavs” “Canara
Bazars” for marketing of their produce
and provide a mobile unit, which is self
contained and solar powered for marketing purpose.
With respect to training women as
employees of the bank, we have exclusive Staff Training Colleges/Centers
that provide the required training to
women employees. We also depute/
post them to the external/reputed
training centres, workshops and seminars for their adequate empowerment.
Does Canara Bank carry any initiative
in the area of preserving the environment? If yes, what does it do?
Our concern towards environment is
reflected in our two pronged approach,
i.e. internal and external.
Internally, we have taken a number
of initiatives to reduce the incidences
of paper and plastic usage, restricting
the travelling, adopting solar equipments at our sponsored projects,
greening the premises, outer spaces
of branches & offices. We have
various projects under Green Banking.
Our credit policy is in meeting the
restrictive guidelines of Pollution
Control Board and we don’t finance
any activity that is found in the prohibitive list.
Externally, we do quite a few activities.
Some of them are:
• Planting of trees and maintenance
under “Canara Vanamahotsava”
programme, all over the country.
• Promoted usage/adoption of solar
equipments in schools, Hospitals
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•
•

•

•

and other community places, provided solar lantern to more than
4000 village households.
Adopted one village to make carbon
neutral.
Promotion of organic farming to
reduce the use of fertilisers and
maintain the fertility of soil.
Observing World Environment Day
on June 5th and associating with
agencies for scientific disposal of
wastes/recycling, de-siltation of
lakes.
Involvement in rain water harvesting.

Since after April 1 (CSR rules have
been notified), with the increased
ambit of the CSR, is Canara Bank also
planning to expand its CSR portfolio?
If yes, kindly mention the new programmes.
It has been a smooth transition for us
to embrace the mandated CSR, in
whatever form it has now taken shape.
In tune with our tradition and following
the CSR, we have embarked upon
inclusive programmes for differently
abled, training to transgender and
rehabilitation of displaced persons,
SC/STs, women. We continue to work
in diverse areas.
Canara Bank has recently been a
proud winner of the 1st Pandit Madan
Mohan Malaviya Award for Best CSR
Practices in Education, 2014. What is
your experience of the awards and
how significant was the award for
you?
I compliment CSR Times for naming
the award after the great
Educationalist Pt. Madan Mohan
Malaviya. Our founding father laid a lot
of emphasis on educating people and
educational programmes are very
close to our heart. I am very happy that
our bank won this prestigious award.
It is a recognition and motivation to
CSRT
perform better.
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eNlighTeNed To TrANsForM
The FAce oF edUcATioN!
CSR Times has initiated a new section of inspiring stories on the lives of education reformists in India whose
efforts have made something possible which rarely anyone could have ever dreamed of. A tribute to such change
makers’ painstaking efforts, this is the first story under the section and the role model to bring a huge
transformation in the domain is Sir Syed Ahmad Khan.

T

he recent ranking by The
Times Higher Education
(THE) magazine’s “Asia
University Rankings-2014”
claims to have 10 Indian
universities in the top 100 Asian
Universities. The universities which
could grab these rankings are Punjab
University, AMU, JNU, 6 of the IITs:
Kharagpur, Kanpur, Delhi, Roorkee,
Guwahati and Madras, plus Jadavpur
University. India registered a phenomenal jump, adding 7 more educational
institutes to its portfolio (to find a place
in Asia’s top 100), as compared to a
mere 3 last year. The country has
proved itself as the most improved
nation in the education sector. India
has always been a world leader in
many aspects and in education too
since the distant past. Having understood it through to the core American
Durant, Will Durant once said: “India
was the motherland of our race and
Sanskrit the mother of Europe’s lan-

guages. India was the mother of our
philosophy, of much of our
Mathematics, of the ideals embodied
in Christianity, of self governance and
democracy. In many ways, Mother
India is the mother of us all.” While we
argue about the greatness of the education system of India, the 10 educational temples mentioned above have
one thing in common – the quality and
richness of educational elements. And
Aligarh Muslim University is one such
Mecca of education which has just
secured a spot for itself in the top 100
best universities of Asia. A report by
firstbiz.com mentions that IBM hires
more Indians than the Americans.
Some other reports suggest that 29%
of the doctors in US are Indians, 27% of
the total engineers in US are Indians,
36% of the NASA scientists are
Indians. Even many multinationals
prefer to offer the top jobs to Indians.
Microsoft’s CEO Satya Nadella and
Pepsico’s Indra Nooyi are one of the
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prime examples to mention. Reason is
simple – Indians are the heirs of a rich
educational heritage, which produces
individuals and scholars who think
beyond and work for an inclusive
growth and prosperity. But here, alike
the important role played by one of the
finest educational institutes, underlining the efforts of the brilliant minds
behind these institutions is imperative
too. These were the minds which
thought beyond the common territory
and gifted India something which is a
something to treasure for ages and
millenniums to come. Among such
distinguished personalities who
brought an educational revolution in
the state of education in India was Sir
Syed Ahmad Khan. He is popularly
known as the architect of modern
India. Being one of the early pioneers
of India, he understood the crucial role
education would play in transforming
the lives of the backward and poor
Muslims. Born in Delhi on October 17,
1817, Sir khan started his career as a
Civil Servant. The social reformer at
large started his initial steps towards
establishing a Muslim University. After
opening many schools, he instituted
Scientific Society in 1863. The idea was
to inculcate scientific temperament
into the Muslims and make Western
knowledge accessible to Indians in
their indigenous languages. The turning point of his life was the Revolt of
1857 where he understood the critical
significance of English language and
modern Sciences in Muslim commu-

nity. The thought germinated from the
vision that if Muslims were to maintain
a dignified status in Northern India,
then education would be the biggest
and the sole source for driving that
concern. The schools were followed by
establishing Madarsatul Uloom in
Aligarh and the Muhammadan Anglo
Oriental (MAO) College in Aligarh in
1877. During his visit to Oxford and
Cambridge, he wanted to replicate the
protocol of these universities to bring
the modern education system to India
yet not putting the Muslim value system at stake. This visionary’s aim here
was to build a bridge between the East
and the West, the modern and the traditional. As they say, nothing comes
without cost, his life in the process of
this cause also encountered various
challenges and persecutions. He witnessed a rage by the traditional
Muslims while he launched The
Aligarh Institute Gazette, an organ of
the Scientific Society in March 1866,
but as his determination was rock
solid, he responded to the harsh opposition with bringing in another journal,
Tehzibul Akhlaq. Sir Syed Ahmad
Khan’s son submitted a proposal to the
Muhammadan Anglo-Oriental College
Fund Committee for setting up an
independent university and was adopted and modified later. Over the years
the institution produced numerous
ultra educated classes of Muslims
who took active participation in the
political circles of the British Raj. Even
viceroy to India Lord Curzon while visiting the campus in 1901 commended it
and mentioned it of ‘sovereign importance’. Having its affiliation to
University of Calcutta, the year 1885
saw the college getting affiliated to
University of Allahabad. During the
turn of the century, as the spectrum of
the educational curriculum was
expanding with the establishment of a
law school and subsequently a girls
school in 1907, the expansion saw the

college transforming into a university.
Hence, in 1920, Aligarh Muslim
University was born. Raja Jai Kishan
was one of the major allies of Sir Khan
who helped him extensively in establishing the university.
D r. S i r M o h a m m a d I q b a l
observes: “The real greatness of Sir
Syed consists in the fact that he was
the first Indian Muslim who felt the
need of a fresh orientation of Islam and
worked for it -- his sensitive nature
was the first to react to modern age”.
The social reformer’s vision was not
restricted to Aligarh only, his tireless
efforts instituted various Muslim managed educational institution pan India.
One amongst those was All India
Muslim Educational Conference in
1886. This is one of the oldest NGOs
which revived the spirits of Muslims
and instilled in them a new wave of
social and political awakening.
Some of the alma maters of AMU
which are world renowned figures and
leading personalities are Dr. Zakir
Hussain, Former President of India,
Bharat Ratna Khan Abdul Gaffar Khan,
Vice President of India, Mohd. Hamid
Ansari, Mohd. Amin Didi, Former
President of Maldives, Liaqat Ali Khan,
Former PM of Pakistan, Mohd. Ayub
Khan, Former President of Pakistan,
Mansoor Ali, Former PM, Bangladesh,
noted poet Shaharyar, veteran writer
and lyricist Javed Akhtar, prominent
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film personality Nasseruddin Shah,
and countless other heads of states,
numerous Chief Justices of High
Courts of India, Judges of Supreme
Court, Attorney generals and Vice
Chancellors.
Since the time of its establishment, the varsity has a spirit of keeping
its doors open to people and students
of all castes and religions. Today the
varsity, which covers a wide area of
over 467.6 hectares in Aligarh, UP
offers over 300 courses. It caters to
national as well as global students
with some reserved seats for students
from SAARC and Commonwealth
countries. AMU positions itself at 8th
rank among the top 20 research varsities in the country. With 28,000 students, 1,342 and nearly 5,610 nonteaching staff, the varsity has maintained a status of being an institution of
excellence. A feature of AMU which
electrifies all is its capacity to accommodate most of its staff and students
in the campus.
Besides various other higher education courses, the highlight courses
of the varsity are: Zakir Hussain
C o l le g e o f E n g i n e e r i n g a n d
Technology, Dr. Ziauddin Dental
College , Jawaharlal Nehru Medical
College, Institute of Ophthalmology,
Interdisciplinary Biotechnology Unit,
Food Craft Institute, Centre of Advance
Study in History, Department of West
Asian Studies, Centre of Wildlife,
Centre for South African & Brazilian
Studies, Department of Islamic
Studies et al.
His greatness and efforts to transmit the educational level of India can’t
be summarised in words neither could
be justified in a limited space. He can
be best understood by one of the statements during his lifetime. A widely known
British magazine, The Englishman
mentioned in 1885: ‘Sir Syed’s life “strikingly illustrated one of the best phases
of modern history”. CSRT
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his thought-provoking formulas to lead csr initiatives make him a household name in
csr arena. that’s why he extends his services to cii’s csr committee as its cochairman and is in the mentor committee of ciie, promoted by iim, ahmedabad. have
a sneak peek into the life of vivek prakash, gm, csr, Jubilant life sciences.

V

Tiger's Den Private Pool Cottage

ivek Prakash has
been the General
M a n a g e r ,
Corporate Social
Responsibility at
Jubilant Life Sciences since
May 2006. A post graduate in
Labour and Social Welfare
from Patna University, Vivek
acquired his knowledge in
community development and
social initiatives from over
some 20 years of experience
in the manufacturing industry. Vivek started his career
as a Welfare Officer in
Gujarat with Ambuja
Cements and went on to provide his valuable inputs on
community initiatives in the
whole of Rajasthan for a tenure of eleven years, time that
he was associated with the
organisation. In this role, he led the formation of Skill and
Entrepreneurship Institute in association with State Bank
of Bikaner and Jaipur and Ambuja Cement Foundation.
In his current role at Jubilant, Vivek spearheads the
operations of ‘Jubilant Bhartia Foundation’, the foundation
that conceptualises and implements Corporate Social
Responsibility for the group companies. At Jubilant, sustainable development with focus on environment and pluralistic culture is the mainstay of the society. Vivek’s extensive experience in reaching out to grassroots level of the
society, where it is most important to include people in the
development process, coupled with his passion for provid-

ing a holistic development
framework has helped him
to lead significant CSR programmes across complex
and diverse organisations.
Under his leadership,
Jubilant has seen umpteen
success stories in the past.
Over the past few years,
Jubilant has taken a lead
and has endeavored in
addressing the underlying
causes for the quality gap
that exists in education,
healthcare, livelihood generation and even in promoting talent of a social entrepreneur. Vivek’s key priority
is to initiate activities and
create a sustainable framework which is aligned with
the objectives of Millennium
Development Goal. He is
instrumental in developing CSR projects into Self Sustained
Social Ventures (Enterprises) either through developing
community ownership model or developing revenue model to meet the operational expenditure. His background
allows him to extend his expertise to CII Northern Council
in the capacity of a co-Chairman of CII’s CSR Committee
and into the mentor committee of CIIE (Centre for
Innovation Incubation and Entrepreneurship) promoted by
IIM, Ahmedabad. In his capacity, Vivek is dedicated to bring
out more robust and sustainable CSR programmes in the
future which will bring in inclusive benefits and growth at
CSRT
the same time to all.
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respoNsiBle BUsiNess AWArds BriNgiNg coNTriBUTors To The Fore

B

ecoming responsible
towards the society we
live in, becoming sensitive towards our environment and to better our
communities and quality of life are
some of the areas where organisations
and individuals are directing their
energies these days. With ever growing crucial issues on the planet earth,
the inhabitants are rising in increasing
numbers to take action to address
those issues, sensing a moral responsibility. While being responsible in all
aspects of businesses and individuality is one, the imperative part on the
other hand is to recognise those
efforts and encourage such contributions. Against the backdrop of recognising such responsible contributions,
for whom CSR is a tool for development of the future, a major event took
place recently. The development happened in the domain was the
Responsible Business Awards which
took place on June 27, 2014. The
awards function is a humble initiative,
supported by the state institutions,
aiming to raise awareness on
Corporate Social Responsibility (CSR);
its added value for businesses, country

and each individual and to accelerate
enterprises to embed principles of
responsible business into their operations. The Responsible Business
Awards seek to recognise Business
Enterprises and Individuals in various
categories. The companies that are
mostly contributing to the development and strengthening of social wellness, putting the most efforts to minimise the effect of their operations onto
the environment; are mostly committed to operate transparently and fairly
with the employees, community and
society are encouraged to apply for the
Responsible Business Awards. The
initiative was supported by the World
CSR Day endorsed by Asian
Confederation of Business & Thought
Leaders.
The Objectives of World CSR Day
are:
• To unite for a common cause –
making the world come together to
observe this day as a World CSR Day
each year.
• To s p re a d t h e m e ss a g e o f
Sustainable CSR, that which makes
a difference to the community at
large.
T h e A w a rd s w i n n e r s o f t h e
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Responsible Business Awards 2014
are :
Best in Class Corporate Social
Responsibility Practice:
• BC Management Services Pvt. Ltd
• IDBI Bank Limited
• Steria India Foundation
Work Inclusion & Diversity Award:
• BC Management Services Pvt. Ltd
Social Entrepreneur Award:
• Sumitra Chatterjee, Managing
Trustee & Secretary, Anubhab
Foundation
Rural Action Award:
• Gail (India) Limited
• New Vision Generation India Pvt.
Ltd.
Responsible Business of the year:
• K e r a l a S t a t e Wo m e n ’s
Development Corporation, Dept. of
Social Welfare, Govt. of Kerala
Enterprise & Culture | Building
Stronger Communities Award:
• Monnet Foundation
E d u c a t i o n & Yo u n g P e o p le |
Sustainable Education Strategy
Award:
• Gail (India) Limited
Best Community Program Leadership
Award:
• DLF Foundation CSRT

EIL signs MoU with ARUNIM
to lend support to PwDs
Taking a step ahead in its CSR
initiatives, Engineers India
Limited (EIL) recently joined
hands with ARUNIM, a registered Society and Marketing
Federation of National Trust. The
purpose was to lend skill development and capacity building
s u p p o r t to Pe rs o n s w i t h
Disabilities (PwDs). Under the
programme, EIL signed a MoU
with ARUNIM and will organise 3
workshops one each in Textile at
Delhi, Paper Craft at Delhi, and
Cosmetics at Kashipur, Nainital
for product development
through design and innovation.
The occasion witnessed the
presence of Veena Swarup,
Director (HR), EIL, Poonam
Natrajan, Chairperson, National
Trust for disability under the
Ministry of Social Justice &
Empowerment and officers from
both ARUNIM and EIL.

iit result - abhayanand
super 30 hits a century
Abhayanand Super
3 0 p ro g r a m m e ,
which provides 11
months of free residential coaching for
admission in IIT/NIT
to underprivileged
but talented students through 9 centres in India, has hit a
century as more than 100 students have competed this year in what is known as
the world’s toughest entrance examination - the JEE IIT Mains and IIT Advance.
But what is more important is that a few well known PSUs have played a major
role in achieving this magic number. Top public sector companies under CSR
programmes have turned the fortune of 90 underprivileged students as they
celebrate their success in IIT result. The flag bearer of this programme was Gail
India Ltd which alone is credited with a major share of 39 students followed by
Oil India Ltd with 16, RCF Ltd 15, and rest by REC, IGL, MGL, PGCIL, NSPCL and
SJVN. These underprivileged students from different parts of the country were
provided free residential coaching for 11 months for admission in IIT/NIT etc
under Abhayanand Super 30 programme. The programme is managed by
Centre for Social Responsibility and Leadership, a Delhi based NGO which
executes Abhayanand Super 30 programme at Kanpur, Delhi, Mumbai,
Guwahati, Jorhat, Dibrugarh and Kashmir under CSR support from various
companies like Gail, PGCIL, Oil India, REC, RCF, IGL, MGL, SJVN and NSPCL.

oil launches computer bus under project ‘oil dikhya’
As part of its Corporate
Social Responsibility
(CSR) initiative, Oil India
Limited under its ambitious on-going project ‘OIL
Dikhya’, has launched an
innovative approach
towards education by
introducing ‘Computer
B u s’ i . e . i m p a r t i n g
Computer Education to
school children through a mobile
Bus. A 30 seater bus is converted into
a computer lab with laptops and 2
qualified computer teachers that will
move from school to school. The 3
Computer Buses designed for OIL
will impart Computer Education to

around 2500 students across 12 Govt
Middle Schools in Upper Assam. For
the project ‘OIL Dikhya’ implemented
by IL&FS Education, OIL will be incurring an expenditure of Rs.170 lakhs
which includes procurement of three
buses and recurring cost for running
the education programme in 2014.
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The buses were ceremoniously launched on June 3,
2014 at Bihutoli, Duliajan.
NK Bharali, Director
(HR&BD) OIL graced the
function as Chief Guest,
while RCM Reddy,
Managing Director & CEO,
IL&FS Education (implementation partner), Prof
Kirti Trivedi, IIT Mumbai
(inventor of digital education products), Varunoday Sharma, Resident
Chief Executive, OIL and NR Deka, GM
(Admin & PR) OIL were present as
Guests of Honour along with OIL &
IL&FS Education officials, school students and teachers.

SNIPPETS

Seminar on

Global buSineSS opportunity

a national concern at 6; how to save tigers!
Today when the world is confined to its
own interests, excessively engrossed
with materialism and limited to self
interests, not many are bothered
about the nation and the world at
large. Yet, some seeds of national concern germinated in a couple of little
minds in Delhi while watching TV in
2007. An Aircel advertisement on
tigers and two friends, Shubham Love
and Aadrash Kumar instantly thought
to do something towards saving tigers.
Imagine the age when this thought
struck a chord in these minds, at a
mere 6! When a child is not even capable of dealing with the concerns of his
own life, these young shoots were all
set to start from anywhere to save
tigers, from where they didn’t know at
that time. While asked what is the
need to save tigers, Shubham shares
with CSR Times, “In order to maintain
a perfect ecological balance, tigers are
needed. They sustain by eating goats
and deers (which are herbivorous) and
if not protected, deers and goats will
eat all the green cover of the planet.”

Racking their brains for years, it
wasn’t until 2013 that they came up
with some concrete action plan. Last
year, after learning how to make a
website, Shubham and his friend initiated a door to door awareness cum
donation campaigning. The young
champs met with harsh criticism,
ridicule and failures in the process.
“While we visited people for donations,
some would bang their doors on us,”

recalls Shubham. Eventually, with the
donated amount of Rs 1700 plus Rs
700 contributed by their parents, the
two friends registered a domain www.
thundertigers.net in June. Their
inspiring endeavour has been featured by various national media like
The Hindu, The Indian Express and
Press Trust of India. Many people
joined them initially but, most of them
left eventually during the time of crisis
when nothing seemed working. Still
both the friends didn’t give up, as they
were extremely determined for the
cause. Accrediting the entire struggle
to the entire team, which includes his
cousin, Shubham is determined not to
rely on donations. “We will continue to
educate people not to buy any goods
prepared by tiger parts, will discourage tiger poaching and why saving
tigers (which is on the verge of extinction) is important,” Shubam signs off.
People should come forward and support these champions of cause in their
endeavour, which is not their own but
is a responsibility of all.

tata housing collaborates with sudarshan patnaik to celebrate wed
Keeping in line with its vision to create
awareness on sustainable living,
environment protection and ecological conservation, Tata Housing,
India’s fastest growing real estate
Development Company tied up with
the internationally renowned Sand
Artist Sudarshan Patnaik to celebrate
World Environment Day through his
art work in Puri. Based on United
N a t i o n ’s t h e m e f o r W o r l d
Environment day 2014, ‘Raise your
voice, not the sea level’ esteemed artist Sudarshan created a unique sand
sculpture depicting the importance of
protecting the environment and
building eco-friendly homes at
Sudarsan Sand Art Institute, Puri.

The objective of this initiative was to
spread the message of conservation
and enhancement of nature, raise
awareness and encourage citizens to
take action and help reduce the
potential impacts of climate change.
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tive, Mr. Rajeeb Dash, HeadMarketing, Tata Housing said, “As a
member of the Tata Group, Tata
Housing aims to abate climate
change with a sense of shared
responsibility and has started tracking its own carbon footprint in order to
reduce carbon emissions. We at Tata
Housing have pioneered the concept
of sustainable living with development of green homes since it’s revival
in 2007. In line with our continuous
efforts towards conservation of
nature and ecological growth, we
have joined hands with Padma Shri
Sudarshan Patnaik to create awareness about environment conservation through art.”

&
Global achievers’ award-2014
Bangkok, Thailand, 23rd August 2014

InthepresenceofouresteemedChiefGuest:
H.E. Khun Korn Dabbaransi, former Deputy Prime Minister, Thailand
•

IndianAchievers’Forumisa20yearoldinternationalnetworkingplatformenhancing
businessopportunitiesunitingtheglobalindianachieversinthesameplenary.

•

TheForumdrawsattentiontothetheme“howthesuccessfulachieverscanhelpthe
social&economicinfrastructuraldevelopmentinandaroundthecountry.”

Bangkok, Thailand, 23rd August 2014:
•

Thesummitisdirectedtowardstheobjectiveofdiscussingareasofcommoninterestamongthebusinesscommunitiestoenhancethecooperationbetweenthecorporatesectorsandindividuals.

•

B2BmeetingswouldalsobeorganizedduringthesummitinBangkok.Themeetingwillprovideaplatformto
Indiancompanies,institutionsandindividualstodiscusspossibilitiesofbusinessengagementwithThailandand
otherSouthEastAsianCountries’business.

Highlights:
•
•
•
•

PresentationofGlobalAchievers’Awards.
ParticipationinhundredsfromSouthEastAsian
Countries.
ParticipantsfromIndustries,Trade,Health,Education,InfrastructuralSectorsandmanymore.
Inclusionofrenownedspeakersofinternational
repute,seniorandcorporateleaders,diplomats,

•
•
•

CEOs,technocrats,professionalsandcorporate
gurus,andmotivationalspeakers.
Businessrepresentativesandcollaborators.
Instrumentalinbringingbusinessesandindustries
togetherforgrowthanddevelopment
Internationalmediacoverage.

FOR FURTHER DETAILS CONTACT:
INDIAN ACHIEVERS’ FORUM
312,VardhmanSunrisePlaza
VasundharaEnclave,NewDelhi-110096
Ph:011-43085920,9810066763
Email:mail@iafindia.orgWebsite:www.iafindia.org

MEDIA PARTNERS

Esteemed Participants & Associates from the past
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MAKING A DIFFERENCE

S. Sreedhar standing sixth from left to right in pink shirt

s. sreedhAr - A liFe dedicATed To
The Five eleMeNTs!
his story reminds me of the book – “the monk who sold his ferarri” by robin
sharma. Keeping his status quo at bay, s. sreedhar, former vice president operations, india infoline ltd. dedicates his life to carry out funerals for the abandoned bodies (with no claims). his story is a great inspiration for scores whose
hearts long unrelentingly for social service.

W

e generally hear stories about numerous individual doing
social service selflessly, yet their operational areas are common – education, healthcare, financial assistance,
philanthropy et al. One rarely hears
someone thinking beyond these common interest areas. But this jinx was
broken when off late CSR Times
encountered a person who landed up
in a terrain which doesn’t interest
most. This is a story of S. Sreedhar,
who liberated himself from the corporate shackles (leaving a well paid job in

2013), to rise above the materialism
and serve humanity in some way on
his part. It wasn’t in his dreams until
he came across a book in 1985. While
reading the 3rd volume of Deivaththin
Kural, 2nd edition with a mind already
spiritually oriented by the benign kindn e ss o f K a v i Yo g i M a h a r i s h i
Shuddhanda Bharathi, that life came
to a halt for him, as if Paramacharya
Shri Chandra Sekarandra Saraswathy
(a Senior Pontiff of the Kanchi Kama
Koti Mutt) is speaking one on one to
Sreedhar. He says, “Page 211 took
complete control of my psyche and I
stopped reading it further.” This
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turned as a turning point in his life and
his entire being was all coloured in the
hues of the teachings of
Paramacharya. What directed
Sreedhar on the humane path was
this. The Paramacharya says, “The
human body is a gift of the almighty in
which the five elements are unified
and life bestowed. When life departs,
it is imperative, that the body is conveyed back to the Giver, by returning
the component parts to the five elements from where the assimilation
came. This conveying can be done
either through cremation or through
burial, performed in a proper manner.

This is entirely our responsibility, the
responsibility of the living, failing
which we incur the displeasure of the
elements.”
Failing to restrain himself from
meeting His Holiness, Sreedhar
immediately rushed to see the
Paramacharya in person and submitted his resolve to carry out his mandate. This was the inception for him on
a new journey in life, as if it was the
birth of a new life, a new S. Sreedhar.
Alike countless others, his childhood
was as normal as it could be, but when
it comes to social service his mother is
one of the greatest inspirational
sources for him. “My mother used to
feed whoever came to our home, give
clothes to the needy,” he shares. Now
one must be wondering what service
does he perform for society? He carries out funerals for the unclaimed
and abandoned bodies. In the process
of carrying out funerals, his allies are
a group of 30 IT professionals in the
age group of 25-35. The nature of his
regime is twofold. The team collects
bodies from either old age homes or
hospitals. The old age homes in
Chennai keeps the team in loop about
any old age demise and Sreedhar’s
team immediately transports the body
in a dedicated van from there to the
nearest burial/cremation ground.
Thereafter all the last rites are performed with due respect which cost
him and his team Rs 1500 per body.
His other part of the regime
includes collecting unclaimed bodies
from various hospitals, which is done
after a call once in a month from
police. The work is carried out on
Sundays only as most of the team
members are working professionals.
Now it may surprise you that the team
consists of even young ladies. Basis
the ideology of the Paramacharya (no
discrimination on any basis), prayers
are offered in all languages while the
funerals are being carried out. The

entire process, from collecting the
bodies from the hospitals to the burial
venue, and arranging the other necessities for the burial, costs Rs 800 per
body. As the social work grew in its
scale and multitude, Sreedhar directed his energies to establish Anatha
Pretha Kainkarya Trust (a Public
Charitable Trust) on July 5, 2001. The
Trust also inherits the lineage of carrying out the last rites for the
unclaimed and dead people. But moving a step ahead, the trust also
extends financial support to needy
individuals, who want to give a decent
burial to their dead but have no financial wherewithal to carry out their
desire. While asked how the financial
aspect of the trust and its activities is
taken care, the servant to humanity
shares: “Knowing about our work, the
general populace and philanthropists
support us through donation.” Digging
deep into his life, we came to an
understanding that it gives Sreedhar a
great solace and builds an inner
strength in him to do anything
required for the good of all, is what is
the driving force behind his selfless
service to a domain of humanity for the
last 29 years where nobody pays heed.
In the endeavour, he has successfully
carried the last rites for 1443 dead
people. On the other hand, his initial
professional life was quite challenging
and an increasing need and the growing institutional support and likeminded people’s encouragement led
Sreedhar to become a full-fledged
social worker and he volunteered to
take a pre-mature retirement from his
services as Vice President –
Operations at IIFL on July, 1, 2013.
What made him think this way is that
he wanted to completely dedicate his
life in the domain, where no other
responsibility may bother him. His
efforts didn’t stop here and the coming
times were to expand its reach to a
further extensive service, hence
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another trust - Parobhakar Trust was
born on August 30, 2013. Sreedhar
joined hands with some of the likeminded people and laid the foundation
of this trust. With the meaning “helping others”, the trust aims at bridging
the gap between CSR funds, philanthropic donors and the suffering and
struggling NGOs and individuals. “Our
Trust will provide assistance and support in the functioning of NGOs who
have undertaken service projects in
the society and help them fulfill their
objectives. It will undertake A to Z service activities from the new born baby
to cremation,” says the social worker.
Sreedhar and his team’s operational
areas are limited to Chennai only at
the moment, yet he is more than willing to expand the outreach of the
trust’s services by reaching out to
people in the same domain who are
serving humanity at large. Feeling a
greater need of such initiatives, he
shares that once the number of volunteers will rise and donations will pour
in increasingly, they can move ahead
with a much more extensive service
regime. His life is a story of awakening
to one’s mission in life, to fulfill the
task for what he had been chosen. The
erstwhile corporate guy follows the
pure asceticism of the Maha Periyava
(whom he considers as his role model). In his own words he says, “It
inspires in me ideals of the extinction
of the self and propels me to perform
seva unmindful of rewards.” Bringing
the conversation to a close he said,
“The Society has given so much to us,
every human being should reciprocate to the society in whatever way he
can, or else the life of such people will
remain unattended and incomplete.”
Alike him, people should pay heed to
such critical yet unattended issues of
the society so as not to leave any area
unattended and make an inclusive
protective ring. You may visit http://
CSRT
www.dharmaa.org/.

CELEBRITY

JohN oF All TrAdes,
MAsTer oF All Too!

T

his Bollywood heartthrob,
born to a Syrian Christian
father and a Parsi mother,
is an object of aspiration
and inspiration for many in
many aspects. John Abraham was
born as Farhan, but later he adopted
the name John, given to him by his
father. He has been into news circles
for reasons myriad, but this time he is
in news at CSR Times for a deliberate
reason – his soft heart for the destitute,
underprivileged and marginalised
population of the country. John
Abraham’s presence at various social
causes and events make him a big
name among our celebrity list who act
as protagonists not only in reel life but
also in real life. The actor who made his
Bollywood entry with Jism in 2003
extends his helping hand to a plethora
of causes to help the underprivileged.
On the one hand, the hunk has his
active participation in PETA and Habitat
for Humanity, a Jimmy Carter

Foundation project, on the other hand,
he does philanthropy too. It is well
known that John donated Rs 10 lakh to
Lilavati Hospital and Research Centre,
Mumbai. Moving a step ahead in taking
action for social causes, in 2013, on
behalf of PETA he wrote to Minister for
Environment and Forests, Jayanthi
Natarajan, seeking her assistance to
make all circuses in India animal-free.
The year 2009 saw him leading and
encouraging a group of Indian celebrities in Mumbai Marathon, which benefits United Way.
A product of Gladrags Manhunt
Contest and after having a stint with
modeling, commercials and music videos, the muscular man eventually
made his entry in the film industry
through Jism in 2003. His film career
has witnessed a mix of highs and lows
till date. While Saaya, Paap, Lakeer –
Forbidden Lines, Zinda, Baabul, No
Smoking, Dhan Dhana Dhan Goal et al
couldn’t shine at the box office, films
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like Dhoom, Garam Masala, Kaal,
Water, Taxi No.9211, Kabul Express,
Salam-E-Ishq, Dostana and New York
rose him to success and the nation witnessed a promising face rising on the
ladder of film industry.
The sturdy personality who is a
passionate soccer enthusiast and was
the captain of his school football team,
has been promoting FIFA World Cup,
2014 in India joining hands with sports
and entertainment channel Sony Six in
their marketing campaign. As a youth
icon of the nation, brands are vying to
rope him for social causes. Latest in his
kitty is his association with Fever 104
FM for Mission Tezaab, a part of a huge
scale social campaign ‘Voice of
Change’. Abraham recently paid a visit
to acid attack victims as the campaign
aims at helping the acid attack victims
to rehabilitate.
Apart from acting, he has a successful lineage as a producer too with
films like Vick Donour, Madras Café in
the past and his upcoming projects
1911 and Rocky Handsome. The tall
and handsome hunk, who attributes
his social contribution to his mother,
who herself is a big social cause-maker, is juggling shifts nowadays for
‘1911’(a biopic on the life of Sibdas
Bhaduri who captained Mohun Bagan
in the historic 1911 IFA Shield Final)
and ‘Rocky Handsome’ (a remake of
K o re a n f i l m ‘ T h e M a n f ro m
Nowhere’).
Whether it’s about being a helping
hand to the Lavasa Women’s Drive (an
awareness campaign about early
detection for women’s cancers) or promoting Rahul Bose’s NGO, supporting
PowerLight A Village (an initiative to
provide solar electricity to remote villages across India by Garnier Men) or
working to improve the current status
of football in India, he is everywhere.
We wish he accomplishes great
heights in both the domains – entertainment and social! CSRT
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