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I

ndia has just entered into an era of statutory Corporate Social
Responsibility, purported to have been initiated for the first
time, anywhere in the world. Some of us welcomed it
wholeheartedly, some welcomed it indecisively and yet some
of us are of the view that it is an unsolicited initiative, adding
to the tax burden.
Be it as it may, we have seen mixed fortunes in the last 67 years
of Independent India; we became a food surplus country, our life
expectancy and per capita incomes have moved upward, Growth
Rate touched above 9 percent, literacy rates have gone up, we are
recognised as a Tech-Savvy country, and for that matter, there has
also been progress in all social indicators. On the contrary, we
assent that about 22 percent or 270 million (2011-12) Indians are
Below Poverty Line (BPL), approximately US$ 0.5 per day per
person, according to the Planning Commission of India. The McKinsey
Consultants are of the view that 56 percent or about 690 million
Indians are below their Empowerment Line, which is approximately
US$ 0.75 per day per person. One could guesstimate what would
be the poverty figure in India, if we went by the international poverty
threshold. There are about 70 Billionaires in India with an estimated
wealth of nearly US $ 390 Billion. These figures amply illustrate
the inequalities that exist in India.
The reality today is that still two thirds of Indians live in rural
areas, who depend on agriculture. What the agriculture sector
contributes to the GDP is less than 20 percent. Poverty in India is
bound to continue as long as this gap of contribution to GDP is not
bridged. Statutory CSR or otherwise, it would be a welcome trend
if Corporate contributes to the efforts of bridging the aforesaid gap.
As the Companies Act 2013 provides a wide canvas to take up
development activities, I am confident that the Indian Corporate
would continue to play this vital role. However, I hasten to add that
economic growth alone doesn’t reduce poverty; we need to look at it
from a much larger perspective of governance, political and social
reforms, which is the domain of democratically elected leaders of
this country. In my view, the new legislation would pave the way
to imbibe the culture of shared responsibility of developing the
country rather than viewing it as a statutory imposition.
In tune with that, this issue has zeroed upon top ten companies
who have spent the most in CSR, Indian drivers for corporate
sustainability, story on corporate fraud et al. Apart from these
stories, opinions on skill development as a CSR strategy and climate
change policies for the new Government have also marked their
presence. CSR at Adani Foundation and interview with PVR Nest
could also grab some space for themselves. Kindly let us have your
views, concerns and suggestions to take this discussion further.
Happy reading!
R.S. ShARAT
GuEST EdIToR
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LETTERS TO THE
EDITOR

facelift is needed!
With the amendment is section 135,
schedule vII of the Companies Act,
2013, several new sectors have been
placed under the ambit of CSR. Now,
one the one hand, while the role of corporations become crucial, concurrently, involvement of media platforms
like CSR Times becomes more critical
too. Though the magazine has grown in
many ways over the months, it still has
a lot of room for improvement. Albeit
the content quality being good, there is
some space for the content facelift. I
suggest to tap the polished authors in
CSR and sustainability space and
inculcate their views and insights to
enhance the content quality.
— Chetan Deopa,
Huawei

accentuate
environment sector
I feel the editorial team of CSR
Times is leaving no stone unturned
in making the magazine a cult hit.
The sections are wisely created,
encompassing all the possible sectors CSR and sustainability can cover. But the team has given a miss to
articles on environment specifically.
One doesn’t see any articles pertaining to the preservation of environment or related activities. Ecosystem
and wildlife are also important areas
to accentuate. Please see if there is
some scope for that too.
— Praveen Guleria,
Entrepreneur

Setting up standards!
I just got my hands on the April issue of
CSR Times, and it gives me immense
pleasure to see the appeal of the magazine. The magazine has a potential to
create new standards in the field of
journalism. While I still recall clearly

the cover story on Tata Power from the
March issue, another eye-opener is
her in the April issue. One the one
hand, not many would be aware what
all transition is happening in a place
like Kashmir, the magazine highlights
the efforts of the Indian Army, CSRL
and PowerGrid in the valley to bring
peace and harmony. It may help scores
to rise up to action.
— Bharti Bhandari Rathore,
AIIMS

truly playing the
value role!
It was an enlightening experience to
go through the write-up on Companies
Act in the April issue. The series on
success stories plus corporate fraud
are engaging, educative and informative. We avidly await the opinion section of the magazine, as it gives you a
new and fresh perspective. We are
extremely delighted about the amazing article on Akshaya and her activities in the March edition of CSR times.
As per the motto of this magazine
“Let’s work for the better Society” –
the pages truly describe your mission
of social responsibility and sustainability. Kudos to the entire team!
— Narayanan Krishnan,
Akshaya Trust, Madurai

ensuring a promising
future!
Of course the cover stories of CSR
Times are extensively well researched
and well-woven, but other sections like
celebrity and making a difference are
something I always look forward to.
Featuring and underlining the efforts of
individuals in this section is something
which not many publications bother to
5 | CSR TIMES | MAY 2014

give space to. On the other hand the
news section keeps one informed with
all the happenings in the area. Reading
the editorial of the magazine is also a
class apart. This publications has created a different space for itself in the
market, and the coming times will
offer, I am sure, a promising future for
it.
— Ashish Kumar,
Jindal Saw

finally graphs and
tables have appeared!
Since I have been following CSR Times
regularly quite for sometime now, a
thing I have observed lately is that my
suggestion (given long back) have
been fructified gradually, as in some
sections like opinion have started
including graphs and tables to support
the story. Thanks for the consideration. I really liked the cover story on
Super 30 in Kashmir in the April issue.
Stories on corporate fraud and sustainable supply chain are worth reading too. Looking forward for many
such enlightening stories!
—Kavind Agarwal, Samsung

the cover story on
kashmir is engaging!
I just got to flip through the pages of
the March issue of CSR Times, and my
first impression about the magazine is
“It is a good magazine”. In this edition,
I found the cover story ‘Decoding the
Other side of the Coin’ very interesting.
Having encountered a magazine of
worth, I would be looking forward to its
next issue. The opinion section stories
– A true change agent and Sustainable
supply chain, are also worth investing
time in. I wish you luck!
- Abhishek Kumar, Manager
(HRD), Indian Oil

INITIATIVE

AdAnI FoundATIon:

TRAnSFoRmIng LIveS

while many corporates are leaving no stone unturned to do their bit in CSR,
adani foundation too is bringing in transition at various fronts.
the foundation has improved the lives of 2,75,000 families across 7 states.

H

eadquartered in
Ahmedabad, Adani
Foundation (AF) is a part
of the Adani Group and
looks after Corporate
Social Responsibility Projects for the
group companies. It renders its services in four core areas: Education,
Community Health, sustainable
Livelihood Development and Rural
Infrastructure Development. A team of
committed professionals are dedicatedly working with an approach that
embodies innovation, peoples’ participation and collaboration with the key
stakeholders. The process is empowering and the outcome, enabling.

an initiative for fisher
folk community at
mundra- kutch:
yakub Hasan Manjaliya of Luni village

is now a successful contractor of a
very unique endeavour. He is very
proud of himself so is his family and all
the men and women who get work
from him. Just four years ago, he had
planned to take his son off the school
not having money to support. With
support from the Foundation not only
his son continued his schooling; he
turned into a contractor for Mangrove
Nursery Development and plantation,
from being a mere labourer.
Adani Foundation has transformed lives of many such fishermen
and fisher folk communities at large.
The primary objective of Adani
Foundation has remained development of marginalised sections of the
region. The welfare of the fisher folk
community is of the prime importance for the foundation. Anywhere in
the world, port and fishing occupation
a n d b u s i n e ss co ex i s t . A d a n i
Foundation is striving to make this
6 | CSR TIMES | MAY 2014

co-existence in and around Mundraas
meaningful, peaceful and productive
as possible.
The major issues identified while
working with fisher folk communities
are low rate of literacy, lack of exposure to outside world for majority of
them and resistance to change has
compounded the problem. Though
they spend much of their time at the
sea shore, the basic amenities were
missing as the land does not belong to
them. Adani Foundation had to develop multi-pronged and multi-stakeholder participation approach to make
the services accessible to this group.
The Foundation team would meet the
fishing community leaders, group of
women, men and children, Gujarat
Maritime board officials, Director of
Fisheries office, Office of Development
Commissioner SEZ and religious and
opinion leaders too. After understanding the major issues, a tentative plan
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INITIATIVE

for support was prepared and shared
with the Fisheries Department Bhuj
for developing basic amenities. There
was a consultative meeting of all the
stake holders and with due agreements from all the stake holders, work
was initiated in a phased manner.

Basic amenities development at fisher folk
vasahats/settlements:
In the first phase, work started at Juna
Bandar and Luni Bandar. The
Foundation concentrated its efforts for
improving the living condition of fisherman and their families by providing
basic amenities such as strengthening
of roads, solar lights, water tank
stands and water tanks, extension of
support school, fish landing shed etc.
Bandar Vistar Yojana: Sand filling of
approximately 37150 sq. m. was carried out at three vasahats namely Juna
Bandar, Luni Bandar and Bavadi
Bandar for their continued smooth
functioning and avoiding emergencies
due to high tides.
Sughad Yojana: Toilets for men and
women are constructed at all three
vasahats. Infrastructure was accompanied with continuous awareness
campaign on hygiene sanitation and
use of toilets in particular.
Machhimar Awas Yojana: Fishermen
stayed at vashat/settlement at sea
shore in gunny bag shanties in hot sun,
wild winds and harsh winters.
Participatory and consultative process
with residents chose a special design
of foldable housing. 140 Families are
enjoying the comforts and other families will join them too.
Machhimar Swasthya Yojana: AF has
covered all fishermen settlements
under its Mobile Health Care unit and
it has been a boon to all the families
staying at sea shore settlement. AF

arranges for regular vaccination for
kids and expecting mothers too.
Health Card to Senior Citizens- a flagship project of AF has been widely utilised by Fisher Folk Community.
Machhimar ShudhdhJal Yojana: This
scheme has helped reducing the
drudgery of women and contributed
largely towards general wellbeing.
Machhimar Akshaykiran Yojana:
Solar street lights at each settlement
have been installed. For fish landing
shed and school extension, rooms
have been fitted with solar invertor
allowing late evening video shows for
awareness and fish sorting work at
ease. They have been given opportunity to get home solar light under
equipment support scheme too.
Machhimar Vidya Deep Yojana: AF
constructed and runs four balwadis at
different settlement for kids’ (176)
school preparedness inclusive of
nutritious food, awareness on health,
hygiene, cleanliness, discipline, regularity and development of basic age
appropriate concepts& skills. Other
educational supportive services are
cycle and transport support, scholarship, fees support for continuing education. 34 Were given computer and
electrical training. 127 Fishermen and
233 young minds were inspired by
exposure visits to Adani Port, power
and Edible oil refinery.
Adani vidyamandir, Bhadreshwar – a
school with a difference providing cost
free education to under privileged
children, especially catering to kids
from Fisher folk community.
Machhimar SadhanSahay Yojana: To
help fishermen get out of debt situation, AF launched a scheme of providing one time equipment support as per
their individual needs of pagadiya and
boat owners and fish seller women
such as fishing nets, ropes, buoys, ice
boxes, crates, weighing scales,
anchors, solar lights and cycles. Now
they do not have to borrow money to
8 | CSR TIMES | MAY 2014

buy much needed material and end up
selling up at price decided by money
lenders. Fishermen and women are
earning almost 50 to 55 % more on
their sale.
Fish Market: Fish Market has been
designed and constructed at Mundra
for providing clean and hygienic place
to sell fish. There are 40 platforms, 6
big shops with shed and sanitation
unit.
Mangrove Nursery Development and
Plantation as Alternative Livelihood:
The Environment Department of Adani
Port & SEZ has a mammoth task of
mangrove plantation and preservation. AF encouraged, facilitated and
trained local fishermen to take this
work. In just three years, more than Rs
40 lakh is generated for fishermen &
women as earnings.
Machhimar Vima Suraksha kawach:
AF has introduced this beneficiary
group to Insurance Scheme considering risk involved in their work field. AF
pays insurance premium for head of
the family, it could be man or a lady
which gives them life cover, disability
benefit and also support in their high
school going kids’ Education.
DATS- Safety for Fisher Folk commun i t y : D AT S - D i s t a n c e a l a r m
Transmission System Project was
introduced in order to promote safety
of fishermen at sea. During the first
year, 50 fishermen were encouraged
and supported to get DATS.
Besides these interventions there are
continuous efforts to engage them for
introducing new ideas for improving
quality of life through various campaigns, workshops, film screening for
social awareness, cycle marathon etc.
It is a fulfilling experience to see these
communities prosper and march
towards positive and productive
change. Adani Foundation replicates
its programmes and projects at other
similar sites considering particular
needs of the areas. CSRT

CORBETT RIVERSIDE RESORT
...the jungle retreat for holidays you’ll never want to end.

Corbett National Park

...home away from home.

Ramgarh Near Nanital
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OPINION

SkILL deveLopmenT AS A CSR
STRATegy: guIdIng pRInCIpLeS

the Context
united Nations report estimates that
India will become the most populous
country in the world by 2028, surpassing the population of China.
TeamLease Services, one of the leading staffing firm, reports that India
may have 25% of world’s workforce by
2025, provided the country harnesses
the potential of young and productive
population. The second part of the
statement is critical and poses a significant challenge for the country in
terms of employment generation and
efforts for skill building initiatives. The
present article dwells in to skill development initiatives and proposes three
guiding principles to companies to
augment skill initiatives of national

importance through CSR.

Skill Building
initiatives
Addressing skill initiatives is a significant aspect of economic development
and pertinent to deliberate and discuss
various aspects of vocational education for strategic course of action. One
aspect in addressing vocational education is through school education. There
is immediate need to focus beyond rote
learning towards ‘do it yourself’ culture. There is a dire need to reform
school and college education to focus
on knowledge and skills rather than
mere a ‘degree’ or a ‘certificate’.
Secondly, vocational skills need to be
10 | CSR TIMES | MAY 2014

brought under the larger umbrella of
school education. It scaffolds dropouts
with immediate access employment
and livelihood opportunities. Thirdly, to
expand vocational education availability and address challenges with
respect to poor linkages with prospective employers, high attrition and negligible counseling. Fourthly, addressing vocational education is to provide
quality and market oriented courses
that help immediate absorption of
passing out students. The last and significant aspect is access to quality and
affordable training programmes. State
owned skill programmes merely
address numbers and do not significantly contribute to quality aspect.
Moreover, govt supported vocational

OPINION

education programmes are marred by
institutional and funding owes. Hence,
there is a larger scope for private entities to participate and support vocational training of the youth to give them
the ability to earn a decent and sustainable livelihood.

CSR and Skill Building
Driving skill-based initiatives is a strategic opportunity for the companies to
effect positive impact in the communities. It brings about a positive difference to families, communities and to
the nation. It may not directly enhance
a company’s brand value and market
equity but could develop business
goodwill with stakeholders, shareholders, and government, consumers
and citizens.
CSR clause under Companies
Bill, 2012 stipulates companies to
associate with few government
a p p rove d ca te g o r i e s o f C S R .
Therefore, companies associating
with employment enhancing vocational skills will benefit by strategically contributing to the cause and
adhere to the law of land. Investment
in vocational skills is significant and
companies are assured of returns as it
falls under one of the approved categories of CSR. There are multiple ways
of adopting employment enhancing
vocational skills as a CSR strategy and
below are three Guiding Principles in
making that difference.
The first Principle is to adopt skill
building as strategic initiative and
drive programmes on mission mode to
educate, and train unemployed and
underemployed youth from communities across the neighborhood for gainful employment. The National Skill
Development Corporation Skill Gap
Study is a significant document in the
right direction to identify and adapt a
single stream of vocational course or
set of courses in driving skill development programmes. The report is com-

prehensive and identifies specific
developmental initiatives and projects
that have larger impact on employment generation at the district, state
and regional levels. The operational
aspects include exploring communities and educating youth on availability
of courses, enabling them to access
the training programmes, empowering them with relevant courses and
accessing them with job market for
employment opportunities.
The second Guiding Principle is to
collaborate with likeminded partners.
There is so much to do in the skilling
area and no single entity could fill the
vast landscape. These may include
Private Companies, vocational
Training Partners, Non Government
and Community Based Organisations
and Not for Profit Organisations.
Therefore, it is pertinent to have multiple stakeholder engagements in
driving the initiatives. The identified
partners could significantly contribute with respect to advocacy in the
communities on the availability of
courses, curriculum and content
development, and training facilities,
placement and post placement support system. It also complements the
life cycle of skill-based initiative –
right from the beginning of identifying
skill areas, sourcing and counseling
the identified youth, and training,
placement and post placement support for the youth.
These collaborative efforts significantly contribute in fielding pilot
projects, opportunities for co-certification and co-branding thereby influence
economies of scale and ensure selfsustainability of the project over the
years. There are always intrinsic
advantages of the initiative company
for employee engagement opportunities through employee volunteer programmes to create inclusiveness at
work place. It is also important that
companies align with the national
11 | CSR TIMES | MAY 2014

goals with respect to skill initiatives
and avail various benefits and subsidies provided by the government.
Some of these include Skill
Development Initiative Scheme of
Directorate General of Employment
and Training, Ministry of Labour and
Employment, and Standard Training
Assessment and Reward (STAR)
Scheme.
Third and most significant Guiding
Principle is setting up of a Center of
Excellence – one such center with
highly qualified trainers, established
with best in class infrastructure with
unique and employment oriented
course curriculum. It helps advocate a
proof of concept, showcase and replicate success story for scaling up of
operations. It also boosts confidence
among the company management to
infuse investment, showcase and
marketing opportunities to advocate
success and build partnerships for
credibility and sustainability. It will
also help champion the cause among
compatriots to play the lead role.
Initiatives under employment
enhancing vocational skills will help
significantly India’s transition to a
knowledge-based economy. It will
also contribute to a new generation of
educated and skilled people with competitive ability to create, share and use
knowledge effectively for innovation
and growth. It is also an instrument to
equip and empower the individual with
the skills to earn a living and improve
social value in the society. It is an
important ingredient to enable them to
participate in the benefits of growth
and to contribute to that growth. It is
one such step closer to building a
prosperous India. CSRT
The Author Nirbhay Lumde Heads
Corporate Social Responsibility of a
Dubai based leading retail company in
India. Views are personal. He can be
reached at: lumde.nirbhay@gmail.com

GLOBAL FOCUS

CLImATe ChAnge poLICIeS FoR The

T

new goveRnmenT

he Intergovernmental
Panel on Climate Change
(IPCC), part of the united
Nations released a mitigation report few weeks back,
warning that the governments have
just a few decades to halt global warming and avoid some of the most catastrophic effects. The report explores
some 1,200 scenarios to avert the
worsening effects of global warming by
2100. The proposals range from planting more trees to relying much more on
nuclear power. The future of the climate change is very much on every
government’s agenda. Governments
across the world have set up separate
funded bodies that lead the climate
change policies, strategy and activities
in their respective countries.
Reducing emissions, particularly
those due to the burning of fossil fuels
is the major focus area in climate
change. When some people say that
the climate change and global warming is a new product launched in the
market by a group of scientists and
governments for commercial benefits.
I request each of you to pause for a second and look outside your window and
read into today’s newspaper on the evidences of climate change. As much as
climate change is an issue at the helm

of every Government’s agenda, it is
getting fuelled by the citizen and grassroots movement.

elections and Climate Change
The interesting thing about elections
and climate change is that climate
change has never been a significant
election manifestos and campaigns.
Political parties have won due to the
socialistic ideas traditionally; economic stability and market growth have
become election planks during the
economic downturns. Environmental
stability or climate change has not
gained much significance during elections. There are few issues that may
come up, but ultimately disappear due
to political pressures. It would be great
if governments look at climate change
as an apolitical issue to be tackled
immediately, with the support and participation from all political parties.
In India, election 2014 has raised
many different issues – particularly the
focus is on corruption, economic
growth and national security. Climate
Change is not in the minds of citizens,
even though it is painful than price rise
and terrorism. But in the changing
world of increased citizen movements
and consumerism, there is lot of optimism that the new government will
12 | CSR TIMES | MAY 2014

have to respond to the actions around
climate change.

govts across the world and Climate
Change
Globally, there are two instances that
are on the top of my memory, Keystone
pipeline between uS and Canada, has
been North American headline news
and could potentially become a trouble
for President Obama. In Canada, the
Green Party of Canada was launched
with the environmental focus. Even
though their voice is heard, forming a
government by themselves is still a
distant dream.
I wanted to table some of the interesting initiatives by the governments
across the world, which can be considered for inspiration and implementation by the new Indian Government.

govt of australia and Climate
Change:
Australia’s Farming Future will
improve the ability of primary producers to respond to climate change and
manage their emissions by providing
funding to deliver three major components: the Climate Change and
Productivity Research Programme,
the Climate Change Adaptation
Partnerships Programme, and the

GLOBAL FOCUS

Climate Change Adjustment
Programme.
Local Adaptation Pathways
Programme — funding to help local
government build their capacity to
respond to the likely impacts of climate
change.
Climate Change Adaptation Skills
for Professionals Programme — an
investment to fund tertiary education,
training institutions and professional
associations to revise or develop professional development and accreditation programmes for architects, planners, engineers and natural resource
managers.

govt of Canada and Climate Change:
Renewable Energy – Canada’s Eco
ENERGy for Renewable Power programme is supporting 104 projects
with investments to encourage the
generation of electricity from renewable energy sources such as wind, lowimpact hydro, biomass, photovoltaic
and geothermal energy.
Carbon Capture and Storage - The
Government of Canada is committed to
carbon capture and storage initiatives.
Saskatchewan’s Boundary Dam cleancoal initiative is one of the world’s first
and largest commercial-scale carbon
capture and storage projects for coalfired electricity.
Energy Efficiency - Canada continues the momentum in improving energy efficiency in Canada-helping to
reduce the amount of energy
Canadians need to drive their cars, live
in their houses, and use their everyday
appliances.
Electricity Regulations - Canada’s
position as a world leader in clean
electricity production, also became the
first major coal user to ban the construction of traditional coal-fired electricity generation units.

Maximizing the benefits of essential
investment in energy infrastructure to
jobs, the supply chain, and business
opportunities in the uK and abroad.
Facilitate the sustainable energy
investment that drives greater efficiency and maintains a diverse energy
mix, thereby protecting uK consumers
and businesses from long-term international fuel price volatility and minimizing energy costs.
Low Carbon Future - Deliver
secure energy on the way to a low carbon energy future (reform the energy
market to ensure that the uK has a
diverse, safe, secure, and affordable
energy system and incentivize low carbon investment and deployment).

govt of uS and Climate Change:
Taking Action on Toxics and Chemical
Safety - Toxic Substances Control Act
for keeping communities safe and
healthy, and to reduce risks associated
with exposure to chemicals in commerce, our indoor and outdoor environments, and products and food.
Tracking and management of hazardous waste through modern e-Manifest
tracking systems is a great initiative.
Protecting Water – The Clean
Water Act employs green infrastructure and other locally driven solutions
that restore degraded waterways and
revitalise communities, and to focus
resources to decrease pollution to our
waters and protect high quality waters.
S t a t e , Tr i b a l a n d L o c a l
Partnerships — Good government, as
well as the reality of scarcer resources,
mandates cooperation with the states,
tribes, local governments, and sister
federal agencies that constitute our
country’s environmental protection
enterprise, to ensure the efficiency,
efficacy, and coordination of our overlapping and complementary efforts.

govt of uk and Climate Change:

govt of China and Climate Change:

Energy infrastructure investment -
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opment - Investment on research and
development of technologies for forest
fire control and forest insect and disease control.
Breed stress-resistant varieties Improve crop and variety arrangement. Select and cultivate stressresistant varieties with specific abilities of resistance to drought, waterlogging, high temperature, diseases and
pests.
Prevent aggravation of grassland
desertification - Prevent further development of desertification by building
artificial grassland, controlling grazing
intensity, recovering vegetation, and
increasing vegetation coverage of
grassland. Strengthen the development of animal husbandry in the farm
belt to improve the productivity of animal husbandry.
Improve the capability in marine
environmental monitoring and earlywarning - Improve the capability of
aerial remote sensing and telemetering of marine environments, especially capability of monitoring sea level
change. Build early-warning and
response system for tidal disasters in
coastal areas. Promote comprehensive supporting capability of earlywarning; strengthen service capability
of early-warning systems and capability of production and distribution of
early-warning products to increase the
capability for early-warning against
marine disasters. CSRT
Ve n k a t S . S o m a s u n d a r a m i s a
Management Consultant at PwC Canada.
He is a mechanical engineer from India
and a SchulichMBA grad from Canada.
Drawing upon engineering, business,
diverse industry and market experiences,
he is currently consulting businesses, to
integrate sustainable practices into their
core business model for increased bottom line and long term sustainability.
Reach him at somasundaram.venkat@
gmail.com
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ChAmpIonS oF CAuSe:

TOP CSR
SPENDERS
while Corporate Social Responsibility has been the talk of the town for quite some time
now, scores of corporations are still in contemplating mode. on the one hand, pSus are
(it seems) doing their bit whereas corporates too are leaving no stone unturned to mark
their spot and vie with the public enterprises in the social space. Though a lot needs to
be done in CSR, Bachan Singh of CSR Times accentuates some of the pSus and corporations which excelled in the social arena making substantial contribution based on a
study paper by kalpesh L gupta, Academic Associate - Business policy Area, IIm(A).
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ToP cSR SPENDERS ( ` cRoRE)
company

cSR Spend*

Net profit

3-Year cAGR Growth (%)

Cairn India

176

12,056

125.52

Tata Motors

218

9,893

56.70

ICICI Bank

156

9,604

27.16

TCS

223

13,917

25.74

Coal India

287

17,356

21.73

SBI

293

17,916

15.15

Infosys

164

9429

14.59

NTPC

212

12,591

12.52

ONGC

499

24,220

7.67

Reliance Inds

399

20,879

-5.20

8,127

4,06,352

7.40

All listed Firms

*Based on companies’ Fy13 numbers using the formula and the threshold provided in the New Companies Bill 2013
Source: Capitaline
Compiled by BS Research Bureau

T

he Indian context of social
responsibility is not new;
it dates back to years and
decades while many of us
would call it philanthropy
or contribution to the society. Over the
years a transition happened in this
space and the terminology and names
witnessed a transformation to ‘socially responsible’ sometimes, leading to
the evolution of ‘Corporate Social
Responsibility’. And the last couple of
years have seen the subject garnering
everyone’s interest, eventually leading
the Indian government to come up
with the Companies Act, 2013 – which
regulates incorporation of a company,
its responsibilities, dissolution and
responsibilities of the directors. The
recent Act partially replaces the old
age Companies Act, 1956 and has
made India the only country where the
Corporate Social Responsibility has
been mandated. The Companies Act,
2013 has 29 chapters, 7 schedules and
470 clauses against 658 Sections in

the Companies Act, 1956. After coming into force on September 12, 2013
(with only 98 provisions of the Act notified), on February 27, 2014 the Ministry
of Corporate Affairs cleared the air by
mentioning Section 135 (which pertains to corporate social responsibility) coming into effect from April 1,
2014. The ministry also mentioned
that another 183 Sections will also be
notified from April 1, 2014. Since the
subject has become cynosure of every
corporate, PSu, NGOs, social workers, agencies, ministries, et al, let’s
take a sneak peek behind the walls of
PSus and corporations to know what
extent they are able to reach out while
it comes to corporate social responsibility. While many of the aforementioned would be gearing up to form
fully dedicated CSR teams and separate departments, concurrently there
are some who topped the charts in
2013 with maximum expenditure in
CSR arena and making constant
efforts to add to the social space in
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their own unique ways.

Cairn india
Cairn India works on the fundamental
rule of 3Rs: Respect-RelationshipsResponsibility. valuing members of
the community across all geographies
is Cairn’s integral part of business
growth. The focus areas of this oil and
gas company are environment, security, health & safety, bio-diversity and
greenbelt development, water management, talent management, human
rights and labour practices. The firm
through its Sustainability
Development Steering Committee
ensures the management’s commitment towards sustainability and its
sustainabilty golas are met. Cairn
India Corporate Sustainability Report
is based on Global Reporting Initiative
(GRI) guidelines. The firm is a proud
recipient of Golden Peacock Award for
CSR 2011 & 2012, Golden Peacock
Award for Excellence in Corporate
Governance 2012, Blue Drat Global
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Photographs for representational purpose only

CSR Award 2011 & 2012, FICCI CSR
Award, et al.

tata motors
The tradition of Tata Group reflects in
word and actions of Tata Motors to
contribute to the society. The Indian
conglomerate carries out its
Corporate Social Responsibility initiatives basis the principles of Global
Compact. Its community and social
programmes on labour and environment standards are in compliance with
basic fundamentals of the Global
Compact. Being a socially responsible
company, Tata Motors ensures the use
of environmentally sensitive technologies in its products. The auto maker
leads the lot in India by introducing
cleaner engines and hence making
trailblazer efforts in anti-pollution
contribution. Way ahead of the mandate, Tata Motors was the first Indian
firm which manufactures vehicles with

Euro norms. The key focus areas of
Tata Motors are education, healthcare,
employability, population management, art and culture, sports, skill
development and environment conservation. Tata Group as a whole has
been seen as an ideal firm to look at
when it comes to Corporate Social
Responsibility. Its CSR activities date
back to the year 1912. Tata Group was
the first Indian company to publish its
Corporate Sustainability Report as per
GRI Guidelines. While Tata Motors is
leaving no stone unturned in developing alternate fuel engine technologies
extensively planting trees around its
facilities is another effort. The company has passed on a mandate to its
suppliers to use alternate packaging
material instead of wood. More than
19,000 people have been benefitted
with its drinking water project. ‘Golden
Peacock Award’ for Excellence in
Corporate Governance for 2011,
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‘Golden Peacock Environment
Management Award’ for Corporate
Social Responsibility for 2011, Safety
Innovation Award’ 2011, ‘Sword of
Honour Award’ by the British Safety
C o u n c i l , u K a n d ‘ G re e n t e c h
Environment Silver Award’ 2011 are a
few awards to Tata Motors kitty for its
contributions in social space.

iCiCi Bank
ICICI Foundation for Inclusive Growth,
the CSR arm of ICICI Bank was established in 2008, but the Bank has been
striving for inclusive growth for the
more than 5 decades now. Inclusive
growth has been its priority since long.
For inclusive growth, the bank is committed to direct its energies and
resources towards some identified
core areas which include elementary
education, primary healthcare, elementary education, skill development
and sustainable livelihoods and finan-
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cial inclusion. The bank had formed its
Social Initiative Group (SIG), a nonprofit group in 2000 and pioneered the
work in the aforementioned areas until
CSR Foundation came into existence to
carry forward the legacy. On the one
hand, in primary health care area, the
aim of ICICI Bank is to enhance the
level of delivery services to remote
areas and low-income families while in
education domain, the bank is committed to raise the quality of schooling
processes and the outcome in public
education system in the country. To
train and provide employment to the
people below poverty line ICICI at present is focusing on strengthening its two
Rural Self-Employment Training
Institutes in Rajasthan. Apart from this
the bank is concentrating its energies
to ensure universal financial inclusion.

tCS
To be a responsible corporate citizen,
Tata Consultancy Services (TCS) is
constantly making efforts to curtail the
impact on environment through its
operations. The firm’s sustainable initiatives are categorised as the three
pillars namely Sustainable
Operations, Corporate Social
Responsibility and Solutions For
Customers. under Sustainable
Operations, TCS’ aim is to develop a
robust ‘greener infrastructure’ while
the CSR activities are guided basis the
principle ‘Impact through
Empowerment’. The focus areas of
CSR at TCS are education, health and
environment: volunteering, funding
and pro bono leveraging of its IT capabilities et al. It has its eco-sustainability team which provides next-generation sustainability services to its customers, thereby ensuring integration
of sustainability into their business
strategies and across the entire value
chain. Among many other awards and
recognitions, TCS was ranked No 1 in
the Carbon Disclosure Leadership

Dr. Arup roy ChouDhury,
CMD, NTpC

“NTPC believes that business
should add value to the community and society on a sustainable
basis through dedicated policies,
institutional setup and engagement process to promote inclusive
growth. In order to ensure inclusive growth, we take up most of the
CSR activities primarily in the
neighbourhood villages of its stations, with special emphasis on
marginalised and downtrodden
sections of the society. We intend
to focus more on long term projects for improving social indicators in education, health, income
generation, drinking water etc. in
line with Millennium Development
Goals (MDG).”
Index 2011, ranked World’s 7th
Greenest Company in Newsweek’s
Green Rankings Global 500 List,
Greenest Office Award for TCS
Hungary in 2011 and latest to its kitty is
Recognition Among Global Leaders in
2013 Dow Jones Sustainability World
Index.

Coal india
Coal India and its subsidiary companies are undertaking CSR activities in
and around its coalfields basis its well
defined CSR policy which came into
effect from June 2010. Alongside carrying out activities in and around the
coalfields and mining areas of its
operating units, CIL also executes CSR
initiatives which are beyond its and its
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subsidiary companies’ jurisdiction. A
unique element of CIL in the social
space is that it carries out CSR activities of its subsidiary firms which are
even loss making. Besides many areas
like education, health, drinking water,
social empowerment, sports and culture, generating employment, adoption of villages, financial assistance to
NGOs, infrastructure support, the
PSu’s one of the major thrust area is
protection of the environment. This
Maharatna Company felicitates a
scholarships for Below Poverty Line
students pursuing education in IITs,
NITs and other state/center government’s engineering and medical colleges. It also has a scholarship
scheme for wards of land oustees/
displaced persons pursuing education
in IITs, NITs and other state/central
government engineering and medical
colleges. The vision of the world’s
largest coal firm is to emerge as a
global player in the primary energy
sector committed to providing energy
security to the country by attaining
environmentally and socially sustainable growth through best practices
from mine to market. According to an
estimate, the total expenditure pertaining to CSR activties by Coal India
Headquarters in 2011-12 is Rs 02.098
crore.

SBi
The State Bank of India recently
claimed that it doesn’t come under the
ambit of Companies Act as the CSR
regulations were notified recently by
the government. The banking giant
claims it on the grounds of the fact that
it was established under SBI Act.
However, being a responsible bank, it
says, it will do CSR voluntarily. With a
comprehensive CSR policy, which
drives the CSR initiatives at SBI, the
bank’s focus areas are education,
health care, entrepreneur development, environmental protection, clean
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Infosys has another foundation at uS
which supports initiatives in social
space around Science, Mathematics,
community building, engineering and
technology.

national thermal power
Corporation (ntpC)
KAlpeshKuMAr l GupTA,
academic associate, iim(a)

“PSUs are failing to spend their
allocated CSR budget. Private
companies are doing good as compared to PSUs. CSR activity can't
be forced, it should be inculcated
gradually in the system. From my
view point CSR spending should
be considered as intangible assets
which will give companies long
term benefit reflecting in Balance
Sheet. It will be having a life of 5
years i.e. every year 1/5 of value
will depreciate.”
energy, assistance to poor and under
privileged, and support during natural
calamities. The year 2013 saw SBI
spending nearly 1% of its profits into
CSR activities which makes it a total of
Rs 141 crore. SBI’s net profits touched
Rs 14,105 last year and the bank is
committed to raise the CSR budget to
2% in comparison to the 1% last year.

infosys
The technology biggie Infosys established its CSR arm – Infosys
Foundation with a vision to develop an
egalitarian society and lend a helping
hand to the weaker and underprivileged sections of the society. The operating principle for social activities at
the firm is: “Bahujana Hithaya, bahujana sukhaya”. A fully dedicated team
for Corporate Social Responsibility
carries out programmes in the areas
like education, health care, culture,
destitute care and rural development.

National Thermal Power Corporation
(NTPC) is of the strong belief that
Corporate Social Responsibility is
Corporate Social Relationship. To
drive its community development initiatives, NTPC from the very beginning
follows a comprehensive
Resettlement & Rehabilitation (R&R)
policy. With any community development project, NTPC ensures an extensive peripheral development of that
area. under its separate CSRCommunity Development Policy, the
PSu has a wide array of activities
including unit, regional and national
level. It also has NTPC Foundation to
overlook the CSR side of the firm. Over
a million people spread across 500 villages in India around the vicinities of its
operating units have been benefitted
by NTPC’s initiatives. Its 15-20 percent
CSR budget goes into education only.
Rest of the operational areas are
capacity building, women empowerment, support during natural disasters, health, infrastructure building,
support for physically challenged and
economical backward classes. Along
with being a proud recipient of
‘Greentech Award 2012’, the PSu has
been conferred ‘Golden Peacock
A w a rd f o r C o r p o r a t e S o c i a l
Responsibility 2012’.

oil & natural gas
Commission (ongC)
under its CSR arm, Oil & Natural Gas
Commission (ONGC) has carried out
various large-scale initiatives and
many other fresh projects have been
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initiated basis its 12 focus areas: education, health care, environment protection, infrastructure support in and
around the operational areas of ONGC,
entrepreneurship livelihood generation and self-help schemes, protecting
heritage sites, uNESCO heritage monuments, girl child and women development, gender sensitive initiatives,
support to mentally and physically
disabled, under preservation of art and
culture, promotion of artists, musicians, craftsmen, et al, water management, sponsoring conferences, seminars and workshops etc, and promotion of sports and sportspersons and
supporting agencies for the same. The
oil and natural gas firm is not only
leveraging its quest for more and more
oil and natural gas, but simultaneously is equally concerned about the
vicinities of its operational areas. Its
serious engagement with the underprivileged classes there helps the PSu
in developing a great bond and understanding with the local populace. The
firm holds a great sense of responsibility and accountability to the lives and
communities as a whole it touches. For
its contribution to the social space,
ONGC is the proud recipient of the
Golden Peacock Award by the Institute
of Directors, New Delhi for Corporate
Social Responsibility 2013.

Reliance industries
Reliance Industries Ltd, one of the biggest conglomerates and trusted companies in India. The firm’s contributions for the betterment of the society
cover a wide range of areas like education, health, infrastructure development (drinking water, improving village infrastructure, construction of
schools etc.), promotion of arts and
culture, promoting sports and
sportspersons, heritage preservation,
environment, tree plantation, treatment of hazardous waste, relief and
assistance in the event of a natural
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Rajesh Thakur

disaster et al. Corporate Social
Responsibility is embedded in the very
cores of Reliance Industries business
objectives. The CSR projects for the
betterment of society at Reliance
enjoy as wide range of spectrum as
the company itself. Drishti – an initiative undertaken by the firm has successfully restored sight of 5,500
Indians in just 4 years through keroptoplasty surgeries free of cost.
Another major thrust area of the company is education. It runs Reliance
Kargil Scholarship Scheme to take
care of the education requirements of
the children (class vII-XII) of the
defence personnel who lost their lives
or were disabled during the Kargil
War. For its efforts in CSR space,
Reliance has been a recipient of seve ra l a w a rd s . I t s J a m n a g a r
Manufacturing Division SEZ Refinery
is a proud recipient of the distinguished ‘Greentech Environment
Excellence Award 2010’ in Gold
Category and “10th Annual Greentech
Safety Award 2011”, in Platinum
Category. Another manufacturing unit

at Nagothane has won the “vana
Shree Award” from the Maharashtra
govt in the year 2010, ‘Sword of
Honour’ won by Nagpur manufacturing division from the British Safety
Council in 2010 and vadodara
Manufacturing Division received the
CII Environmental Best Practice
Award in 2011. Apart from these
awards, the corporate biggie was
accredited the Corporate Social
Responsibility Company of the year
2013 in Asia Oil & Gas Awards 2013.
On the one hand, there are PSus
like NTPC, Coal India, ONGC et al
which make constant efforts to
strengthen their CSR initiatives, on
the other hand, corporations like
Tata, Cairn India, Reliance, Infosys,
etc are too leaving no stone unturned
to save and protect its people and the
environment. Though the efforts are
being put in various areas still the
work done is confined only to some
certain areas and is repetitive in
nature. After the notification happened in the new Companies Act,
2013 on April 1, 2013 ensures that the
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ambit expands and grows in range.
The question here is that the 2% is not
a matter of concern for companies
like Tata, Cairn et al, who have been
doing either nearing 2% or more than
that for years now, but definitely a
matter of concern for the corporations who are yet to plan their CSR
activities. Such companies demarcates a huge vacuum in the social
space as much of the CSR work is
being done by big firms only. There
have been several corporations who
are pulling up their socks to launch
themselves in the now-become-mandatory CSR arena. According to an
estimate, India has more than 13 lakh
registered firms, out of which nearly
one third are either not active or are
non-functional. Envision the scope of
possibility if every private firm (except
that inactive one third of the 13 lakh)
start to pour their energies into CSR,
the social issues could be addressed
upto a greater extent very soon. And
the names listed as top 10 in the story
are the prime examples to look upto
how to do CSR. CSRT
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ReguLAToRy RegIme In IndIA
FoR TACkLIng

FRAud And CoRRupTIon
CSR Times brings you an ongoing series on how to deal with Corporate Fraud in the CSR way.
(Source: Deloitte Forensic India in collaboration with FICCI-Aditya Birla CSR Centre for Excellence)

[Continued from the last issue]
5. Income Tax Act 1961 (“Income Tax
Act”)
• Section 277 of the Income Tax Act,
1961 (“Income Tax Act”) dealing
with false statements in verification
etc., states that if any person makes
a statement in any verification
under the Income Tax Act or any
rule made thereunder, or delivers
an account or statement, which is

false, and which he either knows or
believes to be false, or does not
believe to be true, shall be punished
with rigorous imprisonment and
fine, as prescribed in the said provisions.
• Section 277A of the Income Tax Act
stipulates that if any person willfully and with intent to enable any
other person to evade any tax or
interest or penalty chargeable and
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impossible under the Income Tax
Act, makes or causes to be made
any entry or statement, which is
false and which the first person
either knows to be false or does not
believe to be true, in any books of
accounts or other document relevant to or useful in any proceedings
against the first person or the second person, under this Act, the first
person shall be punished with rig-
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orous imprisonment and with fine,
as prescribed in the said provisions.
• Further, Section 278B (2) of Income
Tax Act also provides that where an
offence has been committed by the
company and it is proved that the
offence was committed with the
consent or connivance of or is
attributable to any neglect on the
part of any director, then such
director shall be deemed to be
guilty of the offence and shall be
liable to be punished and proceeded
against. However, it is not provided
that the directors of such companies will be personally liable for the
payment of tax.
• Section 179 of the Income Tax Act,
provides that in case of a private
company, if the income-tax liability
cannot be recovered from the company, the directors of such private
company will be personally, jointly
and severally responsible for the tax
liability. A director can escape liability only if he proves that non-recovery was not due to his neglect, misfeasance or breach of duty. Thus, a
vicarious liability is imposed on
directors of a private company, even
when a private limited company is a
separate legal entity. The directors
cannot be held liable unless the
Assessing Officer gives a clear finding that the tax could not be recovered from the company.
• under the Income Tax Act, books of
a company can be reopened by the
Assessing Officer under the Income
Tax Act, for a period of six assessment years, after the relevant
assessment year.
6. Prevention of corruption Act, 1988
(“PcA”)
• The Prevention of Corruption Act,
1988 (“PCA”) is the primary law
relating to the prevention of corruption and matters connected therewith.

• The PCA prohibits public servants
from (a) taking gratification other
than their legal remuneration in
respect of an official act; and (b)
accepting a valuable thing without
paying for it, or paying inadequately
for it, from a person with whom the
public servant is involved in a business transaction in his official
capacity.
• The PCA also prohibits anyone from
(a) accepting or obtaining any gratification as a motive or reward for
inducing, by corrupt or illegal
means, any public servant to do or
forbear to do any official act; and (b)
accepting or obtaining any gratification as a motive or reward for
inducing, by the exercise of personal influence, any public servant to
do or to forbear to do any official act.
• It is significant to note that in terms
of the PCA and its judicial interpretation, payments made to get even
lawful things done promptly are
also prohibited. Any speed money’,
“grease” and “facilitation payments” are also not permitted
under the PCA.
• The PCA also criminalises the act of
a private individual offering gratification to a public servant. Although,
the PCA refers to the aforesaid
offence by private individuals (bribe
giver) as abetting a public servant,
it is an independent, distinct and
substantive offence.
• The PCA does not contain any provision that deals with offences committed by corporations. I n the
absence of such a specific provision
in the PCA, the question of whether
the directors of a corporation can be
prosecuted for offences under the
PCA may be addressed by referring
to certain decisions of the Supreme
Court in the context of criminal liability of directors for offences by a
corporation generally, and not with
specific reference to the PCA.
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• In terms of the PCA, the intention of
the bribe giver is what is important
and a mere offer with the objective
to offer gratification to a public servant is sufficient to constitute an
offence by a private individual even
if no money or other compensation
is produced. This is the case irrespective of whether: (i) the public
servant has or does not have the
authority to do the favour or the
public servant refuses to; or (ii) the
public servant accepts or refuses to
accept the bribe. If it is proved that
any gratification was given or
offered to be given or attempted to
be given by a private individual, it
shall be presumed that such person gave or attempted to give such
gratification for the purposes of the
public servant favouring or disfavouring or doing or forbearing to
do an official act.
• The Central Bureau of Investigation
(“CBI”), India’s federal investigation
agency is the “investigating agency” currently prosecuting officials
of companies, including directors
who are alleged to have bribed public servants, in what is popularly
known in India as the “2G Spectrum
Licenses” Scam.
7. central Vigilance commission Act,
2003 (“cVc Act”)
• The Central Government has constituted the Central vigilance
Commission (“CvC”) pursuant to
the Central vigilance Commission
Act 2003. CvC is required to operate
impartially and free of executive
control.
• CvC is the primary agency to
inquire or cause inquiry to be conducted into offences, alleged to
have been committed under the
PCA.
• CvC is also responsible for advising,
planning, executing, reviewing and
reforming vigilance operations in
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9. Amendments to the Indian Penal
code, 1860 (“IPc”) to introduce provisions relating to criminalising private
sector bribery
• The Indian Penal Code, 1860 (“IPC”)
is proposed to be amended to add
provisions to criminalise corruption
in the private sector. These amendments are intended as part of
India’s efforts to comply with the
united Nations Convention against
Corruption (“uNCAC”), which India
has ratified in May 2011.
• The uNCAC requires member
states to address the “supply side”
of corruption and corrupt practices
within the private sector. The final
form of the proposed amendments
to the IPC is not in the public domain
as yet.

Foreign Public officials and officials
of Public Interest organisations Bill,
2011 (“PBFPo Bill”)
• The Central Government has, on 26
March 2011, tabled a bill titled the
‘The Prevention of Bribery of
Foreign Public Officials and
Officials of Public Interest
Organisations Bill, 2011’ (“PBFPO
Bill”) in the lower house of the
Parliament (Lok Sabha).
• The PBFPO Bill seeks to criminalise the act of bribing foreign public
officials and officials of public international organisations.
• The PBFPO Bill defines a foreign
public official widely and includes:
any person exercising a public function for a foreign country; and any
official or agent of a public international organisation.
• The PBFPO Bill seeks to penalise
any foreign public official who
accepts or obtains or agrees to
accept or obtain, either for himself
or for any other person, any undue
advantage other than his legal
remuneration, as a motive or
reward for doing or forbearing to do
an official act.
• Further, the PBFPO Bill penalises
any person who, in the conduct of
international business, offers or
promises any undue advantage to
any foreign public official, in order
to obtain or retain any business.
• The abetment of any offence under
the proposed PBFPO bill would also
constitute a criminal offence, punishable with imprisonment.
• The Cabinet has recently approved
certain amendments to the PBFPO
Bill, including relating to extradition
of accused officials, empowering
the government to enter into information sharing agreements with
foreign governments with regard to
offences under the PBFPO Bill.

10. The Prevention of Bribery of

11. The Public lnterest Disclosure

the central government organisations.
8. Lok Ayuktas
• In addition to the CvC, several state
governments have established
statutory functionaries known as
“Lok Ayuktas” who are responsible
for investigating complaints against
the functioning of the state government machinery, including complaints related to bribery and corruption punishable under the PCA.
• Both, the CvC and the offices of the
Lok Ayuktas are assisted in the
investigation of matters and the
enforcement of the PCA by the
police.
• In recent times, there have been
several controversies in states surrounding the appointment of Lok
Ayuktas. India is in the midst of a
prolonged political battle to enact a
new anti-corruption law (the
“Lokpal Bill”) that sets out the roles
and responsibilities of state level
Lok Ayuktas.
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and Protection to Persons Making the
Disclosure Bill, 2010 (“Whistleblower Bill”)
• The Central Government has, on 26
August 2010, tabled a bill titled The
Public Interest Disclosure and
Protection to Persons Making the
Disclosure Bill, 2010 (“Whistleblower Bill”) in the lower house of
the Parliament (Lok Sabha), which
seeks to protect persons making a
public interest disclosure related to
an act of corruption, misuse of power, or criminal offence committed
by a public servant.
• The Whistle-blower Bill does not
presently apply to private sector
companies.
12. Right to Information Act 2005
(“RTI Act”)
• The Right to Information Act 2005
(“RTI Act”) is a law aiming, inter alia,
at transparent governance and prevention of corruption. It prescribes
a procedure by which an Indian citizen can apply for and obtain information held by any public authority,
subject to certain defined exceptions in respect of national interest,
legislative privilege and right to privacy.
• The term ‘public authority’ is widely
defined to mean any authority, body
or institution of self-government
created under statute or by government order, and includes entities
owned, controlled or substantially
financed, directly or indirectly, by
the government.
• All public authorities are required,
in terms of the RTI Act, to make
public a variety of information,
including statements of what information and documents they hold
their budget and their rules and
regulations.
The RTI Act has displayed itself as a
powerful tool against corruption. CSRT
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IndIAn dRIveRS

FoR CoRpoRATe SuSTAInABILITy
(Excerpts from FICCI-KPMG knowledge paper
“Corporate Sustainability: Drivers and enablers”available in public domain )

T

he Indian corporate group
is cosmopolitan. The entities range from subsidiaries and branches of intern a t i o n a l co m p a n i e s ,
Indian conglomerates, State owned
agencies, Small and medium scale
companies to Entrepreneurial ventures Traditionally, the impact of
global megaforces is first recognised
by the large companies first, who
often set benchmarks for other companies to follow. Further, sustainability drivers in the global scenario cascade to companies operating in India,
albeit with reduced impact.
Corporate sustainability in India
is currently a multi-level learning
process, where regulators, companies and other stakeholders are
experimenting with innovative
approaches to establish sustainability benchmarks. These attempts are
dominated by the trends in adoption
of sustainable development policies
by world economies and developments in industry sector circles.

Sustainable
development trends
Regulator and consumer
perspectives on the role of Indian
businesses in sustainable

year

Regulations

June 2007

The Department of Public Enterprises launched a
Guideline on Corporate Governance for Central
Public Sector Enterprises (CPSEs) that was voluntarily utilised for reporting under a pilot programme in the year 2008-09. Subsequent to a
progress review of the pilot, reporting against the
guidelines was made mandatory.

2009

The Ministry of Corporate Affairs launched the
2009 voluntary Guidelines on Corporate Social
Responsibility.

July 2011

The above guidelines were revised to launch the
National voluntary Guidelines on Social,
Environmental and Economic responsibilities of
business (NvGs). The guidelines are based on 9
principles around environmental and social sustainability.

February 2012

Launch of S&P BSE Greenex, an Index that
includes the top 25 companies according to their
performance against carbon emission offset/ footprint and financials.

August 2012

SEBI mandated the Top 100 listed companies in
BSE/NSE as per market cap to include a Business
Responsibility (BR) Report in their Annual Reports.
The report was to be made on the basis of NvGs in
the format prescribed by SEBI.

November 2012

Launch of S&P BSE Carbonex that lists companies
based on their ESG performance. The BSE
Carbonex can be considered a tilted version of the
S&P BSE-100 index.

September 2013

The Companies Act, 2013 mandates companies to
spend 2 per cent of their annual profit on CSR activities. A progress report on the activities undertaken
is to be included in the Annual Report and signed
by a Director of the company.

Source: KPMG in India analysis
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TRENDS

development are changing. The
Government of India has launched an
array of regulations around business
responsibility and community
development. The first non-financial
reporting requirement for business
entities was introduced by the
Ministry of Environment and Forests
in 1993, with the launch of the Air,
Environment, Waste and Water Acts
that aim at prevention and control of
pollution of natural resources. Since
then, the regulatory scenario has
been evolving, with much of activity
being witnessed in the past two
years’.
It is interesting to note that the
focus of regulations covers a cohort of
issues, ranging from CSR to sustainability reporting. It is likely that regulations in future will concentrate on
minimising the risks associated with
depleting natural resources. For
instance, it is widely established that
the demand pressures for water will
be exacerbated by the effects of a
changing climate. Water risks associated with changing climatic conditions, droughts and flooding are
becoming more severe. Currently,

there are at least a couple of water
related regulations pending for
approval or under consideration by
the Government of India.
When implemented, companies
might have to initiate measures to
secure their water supplies or waterdependent operations.

Sector trends
Corporate sustainability of the 1990s
stressed on self-regulation and
employee voluntarism. It was dominated by codes of conduct, certified
management systems, philanthropy
and environmental compliance
reporting. Company codes were
heavily concentrated in sectors
where brand reputation and export
orientation are important. Codes
addressing labor issues tend to be
associated with the garment, footwear, sporting goods, toy and retail
sectors; whereas those concerned
with environmental aspects are likely
to be found in chemicals, forestry, oil
and mining. The limitations of company codes of conduct and corporate
self-regulation have been addressed

Figure 2: Sectoral distribution of companies in India, responding to cDP 2013 Investor

Source: cDP India 200 climate change Report 2013
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in recent years through multi-stakeholder initiatives, involving standard
setting and the promotion of dialogue, reporting, monitoring, auditing
and certification related to social,
environmental and cultural aspects.
Despite regulator and investor
pressure towards normalising corporate sustainability behaviour, sectoral
trends are unavoidable. However,
significant changes are observed in
the list of ‘generic parameters’ considered material by various companies. For example, eco-design, green
buildings and the use of renewable
materials are on the rise and becoming a standard practise. At the same
time, due to worldwide recession,
companies are scrutinising procurement processes more closely and
ensuring implementation of supply
chain sustainability programmes.
More and more sectors are breaking
the ‘circle of blame’ and moving
towards low carbon futures. New
business models are being developed
(via vertical integration and strategic
partnerships) based on innovative,
sustainable principles and total cost
of ownership considerations.

TRENDS
Figure 3: Sectoral distribution of sustainability reports/ disclosures published

Source: India corporate Responsibility Reporting Survey 2013, KPMG in India

The trends in sustainability disclosures with respect to various
reporting formats (GRI, CDP, uNGC)
showcases a skewed distribution in
favour of certain sectors only. The oil
and gas and materials/metals, engineering and other manufacturing sectors have made the highest quantum

not discount the cascading effects of
climate change disasters on their
direct or indirect operations.
The S&P BSE Carbonex which is a
tilted version of S&P BSE 100 has
maximum representation of (over 27
per cent) constituent companies from
the Finance sector. Oil and Gas com-

Reporting and disclosure, Strategy
and governance, performance and
achievement and Ecosystem action.
Despite publically available information on the index’s evaluation criteria,
there is significant mismatch in the
extent of proactive behaviour displayed and expected out of certain

Figure 4: Sectoral composition of S&P BSE carbonex in 2012

Source: BSE cARBoNEX Fact Sheet_Dec 2012

of disclosures (qualitative and quantitative). However, the financial services
sector has been relatively inactive.
While it is obvious for resource intensive sectors to display maximum proactive behaviour, other sectors should

panies constitute around 11 per cent of
the index, while there is moderate representation from the Metals sector.
The listing assessment for the index
focuses on climate change initiatives
of companies across four aspects –
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sectors. An in-depth assessment of
these objectives could probably
prompt various sectoral associations
to initiate collaborative efforts and
drive enthusiasm across member
companies. CSRT

PROFILE

humAn FRonT oF
guLShAn homz

C

atching the pace of the
times, Corporate Social
Responsibility is increasingly encompassing with
more and more corporations gearing up for social initiatives,
and real estate sector too is participating with vigor. A name evolving in this
space amongst many other real estate
firms is Gulshan Homz. As a part of its
CSR activity, the real estate firm is
adding a bit towards society.
Considering its reciprocal approach
towards society, Gulshan Homz in
association with WOW India (an NGO
for welfare of women), is carrying out
the social activities in areas such as
women health. Besides women
health, Gulshan Homz whole heartedly supports the elementary education for underprivileged children.
Schools are being run on Gulshan

Homz construction sites where children of working labours are being
educated. The purpose of constructing
the same at sites is to provide elementary education along with safe environment to children. The real estate
biggie cherishes the idea of its efforts
which help people live a longer and
healthier life.
Organising and coordinating a
celebration or educational event for
underprivileged children is one of the
most rewarding experiences a person
can have – just the fact that you are
making kids happy puts things into
perspective. Similarly, organising a
health camp or workshop on health
for ladies is equally rewarding in
terms of satisfaction.
The company has always encouraged a strong sense of social awareness and a spirit of giving back to the

27 | CSR TIMES | MAY 2014

community. This has resulted in a
number of philanthropic activities
organised by the company affiliates
every year, including health check- up
camps, charity for underprivileged
children and workshops on educating
women about their health.
Going beyond the only concern of
women and kids, Gulshan Homz has
recently extended its hands towards
the male workers on our construction
sites. Along with the board members
of building and other construction
workers welfare board’s scheme have
distributed cycles to their labours at
their construction sites like Homes
121, Noida and Gulshan vivante, Noida
Expressway. under this scheme, the
welfare board has allocated Rs 2500
for one person; rest of the amount for
cycle is required to be contributed by
the labourer only. But contrary to the
expectations, Gulshan Homz paid rest
of the amount, which was expected to
be borne by the labourers themselves.
Not only this, the firm has employee’s
children education welfare policy too
under which the company pays the
educational fee of employee’s children
till 10th class. It’s a gesture of Gulshan
Homz to respond back to all who work
hard for their company. The initiative
will be continued in future and will
take up these issues on a larger scale
so that more and more people can be
benefitted by Gulshan Homz initiatives. CSRT
visit www.gulshanhomz.com for
more details

INTERVIEW

“we Look FoRwARd To
moRe RoBuST CAmpAIgnS
In The SoCIAL SpACe”
while many corporates are still gearing up to set up fully dedicated CSR teams and launch their CSR projects, pvR nest claims
to have been doing it long before CSR was mandated. In a candid
conversation with Bachan Singh of CSR Times, deepa menon,
vice-president CSR & Corporate Communication, pvR Limited
delves into how CSR is done at pvR. excerpts:
What is the philosophy behind
corporate Social Responsibility at
PVR?
PvR Nest was founded in the belief
that one can truly help the society if
responsible partners come together
and work for a greater common goal.
We believe that one needs to move
towards a challenging measure of corporate responsibility, where we judge
results not just by the input but by its
outcomes and the overall difference
we make to the society at large in
which we live. With this vision, PvR
Nest, the CSR wing of PvR was set up
in the year 2006, much ahead of the
directives by company law.
How much has PVR Nest grown since
its inception in 2006?
Since its inception, PvR Nest has
grown many folds. Over 500 children
have benefitted from its initiatives.
Over the last seven years, PvR Nest
has established and sustained community initiatives focusing on education, learning, integrating and supporting community children. We have
two focal working areas - necessitous
children and deteriorating urban environment.
The children’s’ programme seeks
to transform the lives and restore the
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dignity of poor, vulnerable children
from streets through educational,
social and cultural activities. A programme which started with ten students and has now reached to more
than 500 community children and
youth in the age group of 4- 14 years.
PvR Nest has engaged over
3,00,000 children through its ‘film education project’ on diverse issues by the
most powerful medium of art and cinema which cuts across all classes, age
groups and cultures to encourage children’s overall growth and development.
PVR Nest's initiative 'cineArt Steer to
Safety' is concluded recently. How
was the response towards its grand
finale? Is the programme over or you
still want to carry it further?
At PvR Nest, we incessantly look at
addressing core issues that affect the
society at large. PvR Nest has pioneered this unique concept of creating
awareness about a serious issue like
road safety. It is an ongoing initiative
which started in the year 2010 in association with the Embassy of France in
India along with a consortium of five
major automobile companies including Michelin India. We consider this
initiative as a milestone in this field

INTERVIEW

where we strive to create awareness
about road safety amongst children
from various schools, NGOs, touching
the lives of 1,00,000 children, 100
schools, 40 college youth volunteers
and over 25 creative & technical partners for this critical issue. Till date,
this initiative has reached out to over
100 schools in Delhi NCR, national and
international road safety federations,
resident welfare associations, youth
organisations and partners to cultivate
responsible road behavior in the people to bring a positive change in the
society. The programme was a huge
success and as we stand at the threshold of the third year of the programme,
we look forward to an even more
robust campaign.
According to you, what change could
this initiative bring in children's
lives?
There are many evidences to suggest
that children, despite their minority
status, act as catalyst for social
change both in the community and at
home. A sustainable development
presupposes changes in values and
attitudes. Thus, giving students insight
into the interplay between progress
and the environment, which is quintessential to the progress of the society
at large. The short films made by the
children and the existence of proactive
centers at school level on diverse
issues like health, water conservation,
heritage, road safety and many more
were a testament to their keen interest
to bring a change to the present situation. The initiative has always seen a
major behavioral shift in the children
as they gear up for a bigger, better and
brighter future.
Kindly share a bit in detail about your
water conservation, energy conservation and e-wastage initiatives. How
far have you been successful in these
endeavours?
We are committed to develop, initiate
and promote the ‘triple bottom line’ of

sustainability and good energy, water
and paper conservation practices. We
have exercised to implement energy,
water and waste management policies by using eco-friendly technologies that are less polluted. Wast(e)opia
is one such example which is conducted internally and externally at PvR,
where all paper waste is passed on
through a ‘raddi exchange’ programme and in return PvR receives
beautiful gifts and stationary for its
employees
Any project you consider highly successful or is close to your heart?
CineArt has been extremely close to
our entire PvR team. The programme
saw the coming together of multistakeholders in Public Private
Community Participation model to
bring the mediums of art and film
together and closer by the children, of
the children, but for all. CineArt was
blessed to have personalities like Mr
Nagesh Kukunoor, Shri Shyam
Benegal, Mr Shoojit Sircar, Mr Amol
Palekar, Ms Sanjna Kapoor and the
likes this year. CineArt 2010 was
“Highly Commended” at the Global
Green Awards 2010 at London as the
Best International Green Educational
Project.
What all upcoming projects does PVR
have in pipeline?
PvR Nest has been focusing on broadly three areas i.e. community initiative,
film education project and employee
engagement initiatives. Since its
inception we started with one center
and gradually moved to eight. The new
community initiative now takes a jump
of eight to eighteen locations across
the city.
The film education project is
already in a scaling process as presently we are working on two diverse
issues of health and road safety, and
diligently work towards taking this initiative to a much higher level. Further,
we engage our employees in the pro29 | CSR TIMES | MAY 2014

cess of environmentally sustainable
practices through digital cinema,
waste management and water conservation through recycling processes. We plan to take this initiative to a
next level by equipping our cinemas
with solid waste management processes.
Are you happy with the amendments
made in the Schedule VII of Section
135 of the companies Act, 2013?
Kindly share your views?
We are happy about the additions that
have been made to the schedule vII.
The earlier schedule was more in lines
with the united Nations Millennium
Development Goals. Adding areas like
art and culture, rural development will
have a huge impact on India. These
goals are more in sync with the needs
of the country today.
How do you envision cSR evolving as
a sector in the coming times?
Today, CSR stands at Rs 20 crore
industry in itself. Ever since their
inception, corporates like the Tata
Group, Bharat Petroleum Corporation
Limited, Maruti Suzuki India Limited,
Hindustan unilever Limited, Aditya
Birla Group and Indian Oil Corporation
have been involved in serving the community. CSR policies, practices and
programmes are being comprehensively integrated by an increasing
number of companies throughout
their business operations and processes. This has led to a huge job
opportunity market in India. Corporate
social responsibility is also emerging
as a new field in the management
research. Looking at the gap between
the growing demand of CSR professionals and the current workforce,
well known institutes and B-schools
like TISS and MDI too have introduced
disciplinary courses in this field. The
sector steadily is evolving in terms of
quality management, innovative programmes and growing in recruiting
quality recourses. CSRT

SNIPPETS

Coal india to recruit
120 officers for CSR
initiatives

The world’s biggest coal miner Coal India, is all set to streamline
its corporate social responsibility initiatives with a new force of
officers to look after the CSR programmes. In one of the recent
board meetings held, the staterun miner cleared a proposal to
bring on board 120 officers in the
CSR wing for 2014. This is one of
a kind move and the first one by
any public or a private organisation to hire a team at such a substantial scale. On the flipside,
most of the public sector firms
outsource officers for CSR division from other departments on
ad-hoc basis. The miner, including its 8 subsidiaries will spend
around Rs 300 crore in 2014-15
on its activities related to CSR
while the new officers will be
posted in each of the mining
areas of Coal India and will be
responsible for overseeing the
projects undertaken by the
NGOs. The move comes after
Coal India failed to spend its CSR
funds effectively and hence had
been pulled by the government.

FRee ARTIFICIAL LImBS And poLIo CALIpeRS
CAmp AT mohALI By mAx IndIA FoundATIon

Max India Foundation (MIF), the
Corporate Social Responsibility
Wing of the Max Group recently
conducted a 5 day ‘Free Artificial
Limbs and Polio Calipers Camp’ for
the underprivileged. The camp was
organised at Gurudwara Gur
Shabad Parkash Akal Ashram
opposite Guru Harkishan Super
Specialty Hospital premises in
Sohana.
Five such camps have been
organised by partnering with NGOs
in valsad, Mohali, Delhi and
Dehradun. Besides organising
these camps, MIF sponsors free
artificial limbs every month in partnership with Kiwanis Club of New
Delhi. The foundation has also partnered with other NGOs in organising camps in different parts of the
country like Chennai, Agra,
Ghaziabad and Lucknow and has
provided 3062 free limbs to date.
The recently concluded five day
camp saw people from across

30 | CSR TIMES | MAY 2014

Punjab with a lot of hope and aspirations to walk again on their own
and get a new lease to life. The
camp received an overwhelming
response with more than 250 registrations. MIF provided free boarding, lodging and meals for the
patients and attendants. The
patients left very satisfied and were
touched by the personal attention
and hospitality they had received.
127 Polio calipers, 112 artificial
limbs, 48 crutches and 3 modified
shoes were given to the needy people.
Ms. Mohini Daljeet Singh, Chief
Executive of Max India Foundation
talking about strong commitment
towards the cause said, “Max India
Foundation believes in respecting
every individual and helping the
poor live a healthy life of dignity. By
providing an artificial limb, we not
only try to overcome the physical
disability of a person, but also give
him new hope for life and the confidence to rebuild his dreams for
himself and his family. We extend
sincere gratitude to our partners in
this initiative. In the last six years,
we have helped 3062 people and we
hope to take this noble initiative to
greater heights every year.”

SNIPPETS

fiCCi writes to election Commissioner on environment & forest clearance
FICCI has requested Election Commission of India to issue clarification to Ministry of Environment
& Forests on the continuation of the grant of environment and forest clearances for projects while
the Model Code of Conduct is in place. Writing to Mr v S Sampath, Chief Election Commissioner,
Dr A Didar Singh, Secretary General, FICCI said “Ever since the Model Code of Conduct (MCC) has
been implemented from 5th March 2014, we are given to understand that Ministry of Environment
& Forest has kept these permissions for the projects in abeyance pending opinion about the ongoing clearance process under different statutes. This is further delaying the implementation of these projects and
affecting the viability as it has taken many months for these projects to reach at this stage of clearance”. In number of
projects, FICCI has been informed that the Expert Appraisal Committee (EAC)/Forest Advisory Committee (FAC) have
already given their recommendations for granting the environment/forest clearance, and Ministry’s approval is
awaited. However, since the Model Code of Conduct has been in place since March 5, 2014 projects have not been
granted Environment/Forest clearances despite EAC and FACs giving a go ahead. FICCI said that all these clearances
are ongoing regulatory activities of Ministry of Environment and Forests and should be allowed to be granted.

Soha ali visits p&g Shiksha at kolkata

It seems as if P&G is committed to
carry on with its social contributions
till time endless. The recent activity in
its corporate social responsibility programme, and having entered its 10th
year of the P&G Shiksha initiative, the
company is building schools and
buildings pan India giving as many
children the access to education.
Marching ahead with its motto ‘Padegha India, Badhega India’, actor
Soha Ali Khan (who has been associated with the initiative for many years),
visited P&G’s Shiksha school in
Kolkata recently. Her visit was intended to paint the school walls and helping the construction in its completion.
Soha also turned a teacher for a day at
the school and had some interactive

learning sessions with the children
through various fun tactics. She was
astonished completely coming in contact with the witty, exuberant, intelligence and confidence of the students
while engaging with them in a rapid
fire round on various subjects. While
she shared her vision to empower
underprivileged children through education, she also urged consumers to
make simple brand choice by consuming P&G products thereby helping
P&G Shiksha which will enhance its
efforts towards the education of the
underpriviledged children through the
sales of P&G products. Some part of
the sales of P&G products go into
building and supporting schools
across India.
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first Sustainability
Curriculum for ladakh
e-Base introduced
Ashden Award winner, Richard Dunne
is visiting the World’s 3rd EducationBase which was launched at the inaugural session of the Global Himalayan
Expedition in Ladakh in 2013. The third
pole E-base which was inaugurated by
Robert Swan, O.B.E has been utilised
as a connecting medium for educational, environmental and energy initiatives between the local population
and the global audience. Richard has
been at the forefront of implementing
sustainability in Primary schools in
London and has now designed a curriculum for the E-Base and the
schools associated with it. The new
International curriculum will allow
students, faculties and visitors to
effectively utilise the facility both to
research information and to communicate learning with others. E-Base
will enable and empower our students
to become leaders to create a sustainable future”, says Richard Dunne, the
Headmaster at Ashley School,
London. The E-Base has also been
supported by Mr. varun Loomba. A
management consultant with an MNC.

SNIPPETS

healthcare likely to come
under CSR ambit

mahan Coal limited empowering
women in Singrauli

After the amendments in the schedule vII of the
Companies Act,
2013, the latest by
the government pertaining CSR in clearing the
air on whether promoting healthcare could be
considered as a social welfare spending activity or not. The government is likely to make
some changes in the provisions concerning
the healthcare area. The Ministry has risen to
action against the backdrop of a lot of representations made to it seeking clarity on promoting healthcare in CSR context. Earlier on
February 27, notification made in schedule vII
mentioned that eradicating hunger, poverty
and malnutrition, promoting preventive health
care and sanitation and making available safe
drinking water, would come under the ambit
of CSR. According to an official from the ministry, the changed plan mentions that ‘promoting healthcare, including preventive
health care’ would come under CSR.

Mahan Coal
Limited has
been transforming several lives
through its
various CSR
i n i t i a t i ve s
towards
inclusive and
sustainable
development. One of its many projects is Mahan Mahila
Stitching Centre - a CSR programme which works for the
empowerment of women in and around Singrauli district of MP.
The focus of the organisation is to train women in essential
earning skills thereby making them self reliant and economically strong. Since the time of its inception, the centre has
trained over 100 women so far in sewing with a current batch of
30 for 4 months. Many villages of Singrauli district like Amiliya,
Budher and Suggo have witnessed around 80% women taking
up sewing as a self-employment income generation activity,
which earns them around Rs 250-300 a day. The change is that
earlier these women were confined to their homes only.

gail-aRoh partnership seeks education for all
PadhoaurBadho, a pioneering community action by AROH
Foundation supported by GAIL India, recognises the nation’s concern of universalisation of elementary education as of paramount
importance, and strives to bring the deprived and marginalised
out-of-school children in needy pockets, under the safety net of
education through preparatory and remedial education. Poverty is
seen as the biggest barrier to education and makes children go to
work, not to school. In order to remove this barrier,
PadhoaurBadho dovetailed an intervention called GARIMA which
opened income generation avenues for the families of beneficiaries, especially the mothers by providing them vocational training
and skills development. The programme is being hailed today as
one of the best practices to bring universalisation of elementary education for deprived children in the unreached
pockets. In nearly four years since its inception in 2009-10, the programme has grown in scale and outreach and today
covers more than 10,000 children every year. RECL has joined hands to provide remedial education to 4000 kids in MP
and uP from the current financial year. The initiative has transformed many lives like Sakil, who was a worker at a
roadside hotel once, living a life of gloom and hopelessness. After AROH came in for his rescue, Sakil has been one of
the beneficiaries of the initiative and under the aegis of PadhoaurBadho. Sakil is a bright student today at one of the
government schools and is living a life of meaningful existence. Alike Sakil, countless lives have been to put their sights
ahead to the future with the efforts of the AROH.
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CSRL proudly
announces
its magnificent result in
IIT/JEE 2014
MAINS EXAMS
in different units
of Abhayanand Super 30

80%
90%
67%
3

66%
100%
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ORIENTATION

keep youR CuSTomeR In mInd

I

nterviews for the position of
Marketing Manager were on in a
multinational electronics company. Scores of prospective candidates were bidding their
chances of selection. Interviewers
were delighted but at the same time
confused – whom to hire! The last candidate for that day, Jay appeared
before the panel of interviewers. As
they say, “The fate of the interview is
generally decided in the first three and
a half minutes,” same happened with
Jay. His confidence was apparent and
he was there in the race of getting
selected over other two shortlisted
guys. The tie-breaker question was
thrown to him: “Why should we care
about environmental sustainability?”
Jay knew that there is money to be
made in environmental sustainability.
He just had to convince the bigshots
across the table. “Well,” Jay responded by pulling a sample set from a nearby shelf in that room. He pointed out at
its over-packaging and told the interviewers, “you are probably wasting
paper and plastic, and money. A smaller packaging of this item would not
only reduce waste, but also the size of
the unit. That means more products
per consignment. And that further
means, lower transportation costs.”
Jay secured the job to manage
Marketing. Four years later, Jay was
head of corporate strategy and business sustainability in that company.
For him, “Sustainability is strategy
which should be weaved into the business mandate.”
Jay’s idea to cut down the packaging led to a 15 per cent cost reduction
in the transportation of that item.
Later, he also strategized that changing the positioning of ceiling lights
could reduce energy use by up to 25
per cent. And the addition of a white

roof that reflected light by retaining
less heat than dark ones in the outlets
and showrooms, led to savings on air
conditioning costs in the summer.
The result was there for all to see
- company’s environmental record
improved, and it improved the opportunities of money to be made. A clear
win-win situation. This is just one
example of companies both large and
small that have rallied under the banner of corporate social responsibility
(CSR) — the notion that business
should have a moral conscience on
social issues, and a concern for the
needs of future generations when it
c o m e s t o t h e e n v i ro n m e n t .
Sometimes it’s about winning over
customers, especially in an era when
word of corporate misconduct can
spread like anepidemic, and increasingly savvy consumers are willing to
switch from brands that don’t reflect
their values. But like this company did,
others can also find opportunities to
improve the bottom line.
Then there is a motor company,
famous for its heavy-duty, diesel-guzzling, pickup vehicles, has inclined
their focus on to more fuel-efficient
engines, or even the all-electric version of the vehicles about a decade
ago. Because, consumers wanted
them, the company smelled money.
This company expects that as much as
one-quarter of its global fleet of vehicles will be at least partially electric by
2020. The success mantra is that the
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company lets the consumer dictate
which vehicle they are going to produce.
CSR is significant to a company’s
long-term survival and it is hard to
believe there is one big company that
hasn’t thought about CSR. NGOs and
other stakeholders that are on the
ground are scrutinising companies in
a major way. Consumers have also
become more sophisticated in their
purchasing choices, demanding safer,
healthier and sustainable products.
yet the deciding factor can be the
social and environmental issues handled by companies.
Consider what happened to the
Gap. In 2004, the San Francisco-based
clothing company found itself facing
widespread consumer backlash after
revelations came to light that its supplier factories in the developing world
— India, primarily — were using child
labor. Children, as young as 10, were
making Gap garments in Delhi’s back
streets. Consumer anger grew to a
boil, spurring boycotts, as the Gap
scrambled to cut ties with suppliers
and clean up its battered image. To
combat the problem, the Gap began
issuing annual reports on the safety
standards and working conditions of
its suppliers. When consumers feel
they’ve been duped, the damage can
run deep. That is where companies are
most concerned, especially with
today’s social media, because it can
get beyond their ability to control the
damage. People can perceive them as
not doing the right thing, which is very
costly.
The bottom line is that well-communicated and considered CSR initiatives are more than social responsibility. They are the deciding factors for a
successful company. CSRT
— Prashant Das

SympoSium on the Role of CSR in
uplifting Quality of eDuCation in inDia
6th June 2014 at Scope,
CGO Complex, Lodhi Road, New Delhi
Session-I

Session-II

Role of CSR in Improving Quality of Education in India for
underprivileged Students
10:00 AM – 1:00 PM
• History of education in India
• Current status of Primary and
Secondary education in India
01:00 – 02:00 PM : Tea Break
•

Presentation on CSR case studies for
improving the current situation

01:00 – 02:00 PM : Lunch Break

02:00 – 04:00 PM
Brilliant and workable ideas under CSR programme in uplifting the standards of education in India
4:00 – 5:00 PM :
Presentations by the Award Winners
5:00 – 6:00 PM
Pt Madan Mohan Malaviya Awards for Best
CSR Practices in Education
06:00 – 07:00 PM :
High Tea and Networking

Did you know?
A recent survey of 15,000 students of class 12th science in 275
districts and 15 states on status of science education in India
among underprivileged students has revealed shocking results.
For example, out of 800 students of uttarakhand who appeared for
test in Physics, Chemistry and Mathematics only 5 students performed well who have some chance of getting admission in any
good engineering college. Except for students of Delhi,
Maharashtra and Assam most of the other states have done
equally bad. Similarly, same is the status of students of primary
education in India in rural belts. However, there is a silver lining in
the dark clouds that many corporates have come forward to uplift
the standards of education in India and they are doing a commendable job. These corporates are carrying out their social responsibility quite diligently.

some best practices by eminent doers and; will address solutions
under CSR by a few experts on this subject.

Why this Workshop?
This seminar cum workshop on the role of CSR in quality education
in India focuses on the past, present and future of education in
India and the vital role that corporates will play in transforming
India into a 100% literate nation. This symposium will present a
complete report on CSR initiative in education sector; will present

Hurry! Last date of booking seats – 15th May 2014
Participation on first-come-first-served basis. Limited seats
available. Send in your confirmation along with the participation
fees in favour of “FIRST STEP FOuNDATION A/c. CSR TIMES” to
CSR TIMES, 312, vardhman Sunrize Plaza, vasundhara Enclave,
Delhi 110092.

Who should attend
This event will provide valuable insight and inputs on the ideas of
spending CSR budget on Education sector, hence, will be useful
for the HR Managers, Corporate Communicators, PR Agencies,
CSR practitioners, Entrepreneurs, PSus, NGOs et al.
Investment
Participation in Seminar and attending awards ceremony :
Rs 10,000/- per person
Nomination Fee for Awards: Rs 20,000/(More details on www.csrtimes.org)

| MAY
For more information, complete brochure and application
on2014
to www.csrtimes.org or call us on +91-11 43085920
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MAKING A DIFFERENCE

The alchemisTs
of The soil!
in the marathon of dotcom era, while there has been a tug-of-war amongst
various entities, farmsnfarmers gets instrumental in a facelift of the most
abandoned sector in india. Driven by a purpose and a brainchild of two
iitians, the entity has bettered the lives of 4000 farmers in india and is still
going strong. Bachan Singh of CSR times explores the elements.

A

nyone would have heard
stories making rounds
about IITians and IIMians
leaving their lucrative,
healthy salaried jobs to
try their fates in entrepreneurship.
There are countless such stories. But,
they are later known to make smart
moves with stepping into the lucratively promising sectors. What is the
need of the hour - is of less concern to
them. There are sectors which need

instant attention and action, but hardly anyone bothers as it could turn out to
be something painstaking, concurrently sans a promising career. Now,
you need to have steel balls to exhibit
that guts of putting your career secondary and something of value-creation primarily. Amongst a few others,
agriculture is such a cornered and
abandoned sector which doesn’t
attract much attention. Time was
upholding some lives while preparing
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them for a cause and the cause was to
pay attention to the deteriorating state
of agriculture and farmers in India.
After IIT Delhi, working with a management consulting firm happened to
Shashank Kumar, whose just-athought to opt for agriculture sector as
a business model pushed him to invite
his long time friend Manish Kumar,
another IITian from the Kharagpur
branch to assist him in his yet-tobecome-a-reality-thought. As the old

MAKING A DIFFERENCE

buddies were connected through a
common thread of purpose, even without clarity and execution plans, moving ahead was no obstacle. As
Washington Irwin once said, “Great
minds have purposes, little minds
have wishes. However, there was a
vast ocean of challenges ahead after
purpose. To initiate the thought into
action they had to start from somewhere, and this somewhere happened
through the interactions with farmers,
scientists, university professors,
researchers, buyers, retailers, et al.
Conversing with over 1600 farmers,
the die was cast finally when Shashank
and Manish prepared a blueprint concerning all the Ws and one H to rectify
the loopholes existing in the agriculture sector. Putting their jobs at bay,
both young chaps entered the domain
to prove their mettle. Theirs is a work
which majorly deals with breaking the
old mold of the rigid minds of farmers
and developing a trust in the potential
of the idea. “Our idea was to provide
end-to-end solutions to the farmers,
but initially nobody was ready to invest
their trust in us. Gradually, as our
efforts were associated with iron-clad
determination, they skeptically opted
to join hands,” says Shashank Kumar,
Co-Founder, FarmsnFarmers. The
process later resulted in the birth of
FarmsnFarmers in 2010.
The IITians put a foot forward to
eliminate the existing huge disparity
between the cost of the final product
and the earning of the producer. These
lynchpins of change wanted to nullify
the role of middlemen (who exploit the
farmers at large), introducing the
farmers to transparency at every stage
of the product cycle (helping farmers
to earn a fair price deal for their produce). unlike other startups, who are
in a marathon of either dotcom or look
upto setting other lucrative businesses, the Kumars thought to address a
demanding issue through a business

model. While executing the plan, the
trailblazers encountered myriad challenges and failed on several occasions,
but as they say, “Nothing can stop a
person of strong will,” it could be
termed as in tune with a popular axiom
by Albert Einstein: A person who never
made a mistake, never tried anything
new. Never giving up is the spirit they
carried on with, exploring new avenues in the same domain to make it a
reality. Kumars example reminds me
of Benjamin Diraeli, who once said:
“The secret to success is constancy of
purpose.” And the constancy of purpose here was to mitigate the risks at
various levels for farmers, who otherwise were the sole risk bearers earlier.
Offering their services in 4 key areas:
soil testing, crop advisory, quality
inputs and market linkage,
FarmsnFarmers ensures that if a risk
has to happen, it should be taken care
by FarmsnFarmers at various levels,
leaving the farmers to only focus on
farming. Through IT-enabled backend, the entity rectifies the challenges
at several levels of production cycle,
hence enhancing the quantity and
quality of the produce without any
worry. The entity directly connects the
farmers to institutional buyers
through their collection centers called
Dehat, serving as a linkage point,
thereby helping farmers fetch a
healthy price for their product. “Our
efforts have helped the farmers
increase their earnings upto 25-40%,
simultaneously curtailing the payment period from 6-7 months to 3
months, and the credit goes to the
entire team” says Shashank.
These minds have developed a
model which doesn’t seek any external
monetary investment as it is self-sustainable on the one hand, while it has
been able to transform nearly 4000
farmers’ lives by bringing prosperity to
their lives. The core driving force of the
efforts, Shashank says, is the value
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creation. While their efforts were being
appreciated by the local bodies and
farmers, it caught the eyeballs of corporate and institutional bodies too winning many prestigious awards like
Mahindra Spark, Award by CM of
Bihar, et al. For their contributions to
the agriculture field, the Kumars and
the team were the subjects for programmes and features at Times Now,
Forbes and CNN IBN, et al.
The entire journey so far was challenging yet eventful, recalls Shashank.
Starting with just 13 farmers as their
first pilot project in Bihar in 2010, today
FarmnFarmers have reached a stronghold of 4000 farmers. The journey has
also expanded the team to 26 people,
which comprises of a core team of 8 IIT
and IIM grads. The team which started
off from Bihar in 2010 has its presence
in Jharkhand, uP and Odhisha today,
and will continue to expand its wings
pan India, but as the dynamics of states
vary, it will be a gradual process. While
asked about the challenges in supply
chain in India, Shashank Kumar gives
a suggestion. He says, “We must think
at local supply, local demand basis.
There is a dire need of creating infrastructure in order to improve the efficiency of the supply chain at district or
state level. Further, synchronisation
among the stakeholders at various levels is imperative.”
Albeit FarmsnFarmers has created a difference in agriculture, it
anticipates participation and attention
of many other bodies and institutions
to better the lives and condition of the
Indian farmers. The entity is of the
thought that this sort of intervention is
vital, no matter whosoever does it.
While GAIL is in talks with Farmsn
Farmers, NABARD is acting a partner
to replicate the model at various places. Sharing the goal of FarmnFarmers
to to maximse the profits per unit area
for farmers and it’s an ongoing journey, Shashank Kumar signs off! CSRT

CELEBRITY

The dIA FoR RAISIng The voICe!
A
Hyderabadi girl whose oomphcreating factor leaves everyone
dumbstruck wherever she is.
Her radiance illuminates every dark
corner! A Bollywood actor, flawless
painter, prolific writer, and more,
countless hearts go head over heels
for her in the Indian and global terrains. Oh! Did you get it! No? We are
talking about the loveable Dia Mirza.
Her fans and the world know her for
her career in acting, but the actor has
a heart which beats to create value in
the society on the other hand. Her
career, spanning over 13 years in tinsel town brought her name and fame
in the domestic boundaries and global
horizons, but as the actor is not too
busy in the film space, what is keeping
her busy is the social aspect. Her
involvement in
various

social causes comes for the values
she had learned at school. While at
vidyaranya High School (based on the
teachings of Jiddu Krishnamurti), she
could learn the significance of empathy towards human beings. That childhood value system still remains in her
life as fresh as a matter of the present.
She accredits her social causes to
Shabana Azmi, who’s her role model in
that domain. On the one hand, Mirza is
one of the youngest members at the
advisory board of Anandana – CocaCola India Foundation, which is committed to sustainable development
and inclusive growth of society, on the
other hand, her long association with
Mumbai-based Cancer Patients Aids
Association proves her gentle heart for
humanity. Her social report card carries vast and diversified areas. Be it
her continual support to ADAPT
(Able Disable All People
To g e t h e r ) o r b e i n g a
staunchest volunteer for
Greenpeace India, she
carries on with various
campaigns like Switch
on the Sun, Free the
Arctic 30, Republic
of Junglistan
and NO
COAL
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inter alia. Her contributions for environment won her the IIFA Green award
in 2012. Showing her abilities after
being a second runner up at Femina
Miss India, 2000, she claimed the
crown of Femina Miss Asia Pacific,
2000. Not only did it bring fame, fortune
and global acclaim to her, it also
marked her debut in Bollywood with
Rehna Hai Tere Dil Mein in the year
2001. Her work in the likes of Dum,
Deewanapan, Tumko Na Bhool
Paayenge, Dus, et al could fetch fortune and much audience to these
films. Still her social contributions
overshadow her unfortunate career in
B-town, though a wide range of audience remembers her for her film
Rehna Hai Tere Dil Mein. This voracious reader campaigns tirelessly for
‘Leave Me Alone’ – a plea to save tigers.
Witnessing her active involvement in
the space, The Body Shop roped her in
as the Face of Body Shop to spread
awareness against animal testing,
while she continues to endorse
Panasonic (which has association with
uNESCO) as its eco ambassador for
preserving world heritage sites. In the
year 2013, she took on social networking sites to urge people to sign a petition, seeking protection for the onehorned rhinos. To save environment,
Dia Mirza (who recently adopted the sir
name of her birth father becomes Dia
Mirza Handrich) supports Greenathon
- an NDTv-Toyota Green campaign. For
years now, she has been the strongest
volunteer to raise her voice against
female foeticide and other social evils.
Her association and work with PETA
earns her production house, Born Free
Entertainment, Hero to Animals
Award. It goes without saying when you
are cause-oriented, status, time,
wealth, etc are no barriers. Keep doing
good work! CSRT
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RNI: DELENG/2013/49640

INDIA-INTERNATIONAL ACHIEvERS'

SuMMIT 2014
The objective of this Summit would be to discuss areas of common interests among
the business communities of the two countries and enhance cooperation between
the corporate sectors. B2B meetings would also be organized during this Summit in
Dubai. The meeting will provide a platform for the Indian companies, institutions and
individuals to discuss possibilities of business engagement with overseas partners.

2014 Summits & Conclaves: Delhi, Mumbai, Bangkok, Kuala Lumpur, London
For nomination or any other information regarding these summits Contact:
Mr. Rajesh, Summit Manager, +91 9810066763
Email: iafsummit@gmail.com www.iafindia.org
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