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OVERVIEW

Launched on 11™ April 2013, CSR TIMES has become a leading
publication dedicated to showcasing the latest trends, insights, and
success stories in the field of Corporate Social Responsibility (CSR).

| The magazine serves as a platform to inspire and inform
¥ CORP%%%\L\‘,%‘&\?\NMNB o busil_wesses, p_rofe_ssionals, and_ individuals who are committed to
THE CSR making a positive impact on society.

3 USTAINABLILITY
* EONNECT AND ITS

& AUGNME‘?;TZSN WS Organisations like GAIL, ONGC, OIL, Indian Army, Maruti Suzuki,
TATA Motors, British Petroleum, CCD, et al, have received a good
mileage through their stories in CSR TIMES. Thus, CSR Times has
proved to be a great medium to highlight the CSR work of various
organisations with an ever increasing readership.
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CSR TIMES

SUMMITS & AWARDS

Started in 2014, CSR TIMES Summits and Awards are very
popular events organized every year to discuss challenges and
opportunities in the CSR field.

The organizations which are making remarkable contributions to
the society through their CSR activities are felicitated with the
prestigious CSR TIMES AWARDS.
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ESTEEMED PARTICIPANTS & ASSOCIATES

Tech

Mahindra
FOUNDATION

@ LARSEN & TOUBRO CPO“O Indusind Bank
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ADVERTISING

TARRIFF

Reach out to the Corporate World, PSUs, MNCs, NGOs, Funding Agencies, and
more, in almost every sector of industries, with your Brand, Products, Services
or Cause. Book your space for advertisement in CSR TIMES. Choose from the
following options:

AD PLACEMENT COST (in?)
Centerspread 175,000
Back Cover 150,000
Front Inside Cover 100,000
Back Inside Cover 100,000

Full Page (Colour) 75,000
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. T — WITH CSR TIMES

great heights.

 Our value add ons are
thoughtfully keyed in to
deliver maximum mileage
for our clients.

 As aleading and well
respected CSR
publication, we are
pioneers in augmenting
the dynamic world of CSR
through the brands that
advertise with us !

eted brand specific

and visibility at
petitive prices that will

nelp your brand soar to
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ADVERTISING

TERMS
Space for ad will be booked on receipt of full payment in

advance.

Proper artwork for the ad shall have to be provided before
25" day of preceding month in which the ad will be
carried.

Changes in ad, If any, should be conveyed in writing
before 30t day of the month. No request thereafter shall
be entertained.

Payments can be made either by cheque of PO/DD in
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